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AppleCentre 


Find your local AppleCentre at 

www.applecentrestore.com.au 


Images for illustrative purposes only. E&OE 


Your local AppleCentre 

The centre of the Apple Universe! 

























ACT 

AppleCentre Canberra City, Cnr Barry Drive & North Road, 02 6257 0808 
AppleCentre Fyshwick, 178 Gladstone Street, 02 6280 0808 

NSW 

AppleCentre Balmain, 252 Darling Street, 02 9555 5200 

AppleCentre Baulkham Hills, Shop 5, 350 Windsor Road, 02 9688 6066 

AppleCentre Broadway, Cnr Glebe Point Rd & Broadway, Glebe, 02 8586 1111 

AppleCentre Central Coast, 1/188 The Entrance Road, Erina, 02 4367 0838 

AppleCentre Chatswood, 393 Victoria Avenue, 02 8440 6888 

AppleCentre Coffs Harbour, 160a Pacific Highway, 02 6651 5655 

AppleCentre Lismore, 57-59 Molesworth Street, 02 6622 8282 

AppleCentre Newcastle, 38 Beaumont Street, 02 4965 3500 

AppleCentre North Sydney, 222 Pacific Highway, 02 9951 7979 

AppleCentre North Sydney Arthur St, Ground Floor, 146 Arthur Street, 02 9955 4422 

AppleCentre Pymble, 10/859 Pacific Highway, 02 9144 4866 

AppleCentre Sydney CBD, 66 Clarence Street, Sydney, 02 9367 8585 

AppleCentre Taylor Square, 11-21 Flinders St, Taylor Square, 02 9332 8500 

AppleCentre Wagga Wagga, 128 Baylis Street, 02 6971 7141 

AppleCentre Warringah Mall, Shop 130, Warringah Mall, Old Pittwater Rd, 02 9938 9111 
AppleCentre Wollongong, Cnr Crown and Kembla Streets, 02 4228 4999 



QLD 

AppleCentre Brisbane CBD, 260 Adelaide Street, 07 3220 0400 
AppleCentre New Farm, 34 James Street, 07 3852 1666 
AppleCentre Rockhampton, 90 Musgrave Street, 07 4927 0847 
AppleCentre Surfers Paradise, Shop 7, Cnr Ashmore & Upton St, 07 5504 1000 

SA 

AppleCentre Adelaide, 162 Gouger Street, 08 8212 6445 

AppleCentre CBD Adelaide, Shop G7a Rundle Mall Plaza, Cnr Rundle Mall & Gawler Place, 08 8410 8585 
AppleCentre Glenunga, Shop 1,315 Glen Osmond Road, 08 8338 7444 
AppleCentre Norwood, Shop 5,177-193 The Parade, 08 8333 0922 


AppleCentre Berwick, 22 Gloucester Avenue, 03 8768 4600 

AppleCentre Bourke Street, 169 Bourke Street, Melbourne, 03 9639 9444 

AppleCentre Chadstone, Chadstone Shopping Centre. Lower Level, 03 9568 8655 

AppleCentre Chapel Street, 409 Chapel Street, 03 9827 5011 

AppleCentre Elizabeth Street, 399 Elizabeth Street, Melbourne, 03 9329 3911 

AppleCentre Elsternwick, 327 Glenhuntly Road, 03 9530 0110 

AppleCentre Flinders Street, 172-192 Flinders Street, Melbourne, 03 9662 9666 

AppleCentre Geelong, 255 Moorabool Street, 03 5223 1550 

AppleCentre Ivanhoe, 71 Upper Heidelberg Road, 03 9497 4011 

AppleCentre Malvern, 1465 Malvern Road, 03 9824 8544 

AppleCentre Moonee Ponds, 1 Puckle Street, 03 9372 8899 

AppleCentre Richmond, 42 Bridge Road, 03 9429 5002 

AppleCentre South Melbourne, 64 Clarendon Street, 03 9684 3600 

AppleCentre Whitehorse, 546 Whitehorse Road, Mont Albert, 03 9898 9344 



WA 

AppleCentre Albany, Shop 6,69 Lockyer Avenue, 08 9842 9660 

AppleCentre Nedlands, 104 Stirling Highway, 08 9389 0400 

AppleCentre Joondalup, 10/7 Delage Street, 08 9301 5333 

AppleCentre Mount Hawthorn, Shop 5,148 Scarborough Beach Rd, 08 9444 9988 

AppleCentre Perth, Shop 45, Carillon City Arcade 207 Murray Street, 08 9324 3455 
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Thinking Large Format? 
Think Epson Stylus Pro 


Produce your own large format prints at 
a fraction of the cost of outsourcing. 

Epson UltraChrome Inks produce superb 
photo quality prints that win awards. 

You gain full control of the printing 
process for fast quality controlled results. 



Produce high quality postscript colour 
proofs by using a Fieiy RIP. 

Epson Stylus Pro 4800 

The Epson Stylus Pro 4800 incorporates a unique 17- 
inch (432mm) wide printer design with breakthrough 
colour ink technology, producing archival prints with 
amazing color fidelity, gloss-level, and scratch 
resistance. The results are simply superb. 

Normal Price. $3294 EPSON* 

Special Offer $2995 inc Gst 




Epson Stylus Photo R2400 

A3+ inkjet printer designed for fine art 
reproductions, commercial quality 
photographs and digital proof printing. 

RRP$+935 Special Offer $1750 


Epson Stylus Pro 7800 

The perfect printer and proofer for print 
widths of up to 24-inches (610mm) with 
quality, speed and economy. 

RRP $5939. Special Offer $5495 


Epson Stylus Pro 9800 

Designed for high-end-professional graphics 
and photo markets. Quality, speed and 
economy up to 44-inches (1,118mm) wide. 

RRP $11,981 Special Offer $11,295 


All prices include GST. E&OE. *Visit www.epson.com.au for information about lightfastness. #Based on 3 year rental T.A.P. Colour RIP should be added for accurate colour proofing. DWMW0606 
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VITAL 

PERIPHERAL 
SUPPLIES 

Ph: (02) 9905 8797 


QLD 
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| Graphics P l us | 

Ph: (07) 3367 1944 


Designwyse 

Professional Computer Solutions 

Ph: (03) 9706 8858 




















































Streamline your business 



Contact management 
Cost management 
Time sheet entry 
Quotations 
Purchase orders 
Production planning 
Reporting 
Invoices 

Web compatible 
Multi user 


Finally, the job 
management software 
every Production Manager 
in the creative business has 
been waiting for. 


I 
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streamline 


Particularly suited to designers, advertising agencies, 
print houses and pre-press specialists, Streamline is 
the latest in job management software from Particle 
Systems. It revolutionises the way a creative business 
works with its clients. 

Streamline software allows you to track all jobs, time, 
costs, clients and profitability throughout every 
process of your business, enabling you to increase 
productivity, billing time, management controls and 
bottom line profitability. 

Streamline is extremely easy to use and simultaneously 
operates on both Macintosh and Windows operating 
systems. It is an expandable multi-user system that 
caters for multi-site operations. 

Streamline will help you increase productivity and 
bottom line profits. 


Comments from Streamline Clients 
“We love the seamless integration of quoting, time 
tracking and invoicing. Each Project Manager can 
easily generate quotes and invoices as soon as the 
project is complete. The team at Particle Systems 
made installation and training a breeze" 

Paul Fairbaim - Managing Director - Imagic 

“The time savings have allowed Q to focus on the 
areas of the business that people value.To be creative 
and not to focus on account and back end detail 
which Streamline has eliminated." 

Daryl Peterson - Production Manager - Q Brand Agency 
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windows 

Mac 



Call or email Designwyse now for a FREE Streamline information pack, price list, or demonstration. 
www.designwyse.com.au, dwsales@designwyse.com.au, Melbourne 9706 8858, Freecall 1800 334 684 
4/200 Princess Highway DandendongVIC 3175. 

Authorised Apple Reseller 


Designwyse 

Professional Computer Solutions 










SD/HD Post Production Systems 


Here are two amazing bundles. We can tailor a solution for any video scenario. 



Final Cut Pro uncompressed SD 17" 
MacBook Pro location online editing system 


Final Cut Pro online uncompre 
HD/SD production system 


An online mobile editing system in a bag: 

• MacBook Pro 17" 

(120GB HD/2GB RAM/Dual Layer DVD Burner) 

• Extra 1GB RAM (2GB total) 


A complete online HD or SD production system - just add a 
monitor and deck 

• PowerMac G5 Dual Core 2.0GHz workstation 

• Extra 4GB RAM (4.5GB total) 


• 1TB RAID storage system with eSATA connection 
(approx 12 hours 8-bit/10 hours 10-bit) 

• Firmtek express eSATA card 

• AJA IO LD (SDI in/out with Component analogue out - also 
outputs DV time-line to SDI) with universal drivers 

• Apple Mighty Mouse 

• Final Cut Studio Universal 

• Crumpler bag that holds everything 

only $9,535 

Call us for special KCP discounts 


Dual 19" Samsung TFT LCD Monitors, Digital DVI 
Final Cut Studio 5.1 

Decklink HD Extreme - Analogue and Digital I/O 
1.6TB internal Media storage (1.2TB usable when 
configured as a RAID 5 with mechanism redundancy) 


“ 1 

or 

$10.64* 

per day 

• Edirol MA15D Self powered audio 
speakers with dual inputs 

• Video & audio cables for your installation 

r i 

or 

$10.96* 

per day 

includes 3 year 
AppleCare warranty 

only $10,385 

Call us for special KCP discounts 

includes 3 year 
AppleCare warranty 


Let us tailor a solution for you, call us now. 


Final Cut Pro storage systems 

$3,175 for 2TB 

Fault tolerant storage for G5 systems that 
support qualities to HD online. These 2TB 
systems (1.6TB usable space) can withstand 
a drive failure without losing your data & 
includes PCI card & installation. 



DeckLink HD Extreme 

$1 ,499 (85403) 

Power your Final Cut Pro system with 
Blackmagic. Achieve SD/HD with SDI 
digital and analogue in / out. Output HDV 
to a monitor or HDCAM Pro deck - also 
now supports composite and S-Video. 
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www.icorp.com.au 



































Ultimate Offer 2.0GHz 


Ultimate Offer 2.16GHz 


MacBook Pro 15" 2.0GHz Laptop 
Apple 23" LCD Cinema HD Display 
Big 1.5GB RAM 


MacBook Pro 15" 2.16GHz Laptop 
Apple 23" LCD Cinema HD Display 
Bigger 2GB RAM 


• 80GB HardDrive 

• 4 x SuperDrive (DVD±RW/CD-RW) 

r i 

or 

$5.98* 

• 100GB HardDrive 

• 4 x SuperDrive (DVD±RW/CD-RW) 

r i 

or 

$6.88* 

only $4,899 

per day 

only $5,699 

per day 

Was $5,758 Save $859 

includes 3 year 

Was $6;558 Save $859 

includes 3 year 

Call us for special KCP discounts 

AppleCare warranty 

L_ A 

Call us for special KCP discounts 

^AppleCare warranty 


Short-term Mac Hire 

Call 03 9684 3650 

hire@compnow.com.au 


Intel Macs now in stock. Daily - Weekly - Monthly - 
specifically tailored rates across the Macintosh range. 

From low-end personal, to high-end workstations, 
software, and displays. 

Specialising in emergency, short-term, & project based hire 
Onsite installation and setup options also available. 



Epson STYLUS PRO 
Wide Format Printer Specials 


4800 from $2,995 or $4.44/day* 
7800 from $5,395 or $7.40/day* 
9800 from $10,895 or $13.15/day* 


Full range of Ink & Paper in stock. Ask about 
onsite profiling & colour calibration. 


Expert output needs expert advice. 

Whether it is printing, photography, monitor calibration or HD video - we have the expertise to help you make the right 
decisions about your output. Ask us about RIPs, colour management, consumables, onsite technical support, trade-ins, 

upgrades, finance, extended warranties and more! 



Computers Now - icorp 
South Melbourne 

64 Clarendon Street 
Sth Melbourne VIC 3205 
t: 03 9684 3633 
f: 03 9682 4088 
sales.vic@icorp.com.au 



Computers Now - icorp 
North Sydney 

222 Pacific Highway 
North Sydney NSW 2065 
t: 02 9951 7979 
f: 02 9957 4325 
sales.nsw@icorp.com.au 


comp 
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ICORP 


All prices include GST. #Offers end 31st July 2006 or while stocks last. ‘Indicative pricing based 


36 months finance to approved customers, payable monthly. Conditions apply. E&OE 


www.icorp.com.au 








































The New Mac Book. Now at Next Byte. 



All-new 13" models featuring: 

• Intel Core Duo processor 

• Built-in iSight camera 

• Front Row and Apple Remote 

• Mac OS X Tiger and iLife'06 


Oh RENTSMART 

U Because buying isn’t 


Starting at just $1749 (or from 20 per week*) 


New Hobart Store! 

Next Byte is proud to announce the 
opening of our new Hobart Store. 

This store is in a prime location in 
CBD Hobart and has a team of 
talented staff that will be a great 
addition to Next Byte. 


• iPods in stock 365 days a year 

• Australia's largest and most 
awarded Apple Reseller 

• Free training with every 
computer purchase 

• Platinum-level service 

• Massive Stock Holdings! 



Next Byte AppleCentre 
Hobart 

99 Liverpool Street 
Hobart 7000 

Phone: 03 62381000 
Fax: 03 6231 0061 
hobart@nextbyte.com.au 
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Microsoft Office 


Microsoft Office 
for home, school 
or business. 


Next Byte 24 Hour Service 


Next Byte Platinum Level Apple 
Authorized Service Centres can 
service your Mac and help with 
any problems 
you may ^ 
have. 


Next Byte In-store Events 


www.nextbyte.com.au 



Save on iPod Accessories! 


Save up to 80% off 3rd and 4th 
Generation 
accessories 
store while 
stocks last. 

V_ 


iPod and iPod mini 



Me 


Free introductory training - With every Macintosh purchase from Next Byte you will receive 12 months of training from our Mac experts 


Australia's Macintosh Specialists 

SA Adelaide - Head Office 08 8338 7444 Adelaide CBD 08 8410 8585 TAS Hobart 03 6238 1000 

VIC Elizabeth St. CBD 03 9329 3911 Bourke St. CBD 03 9639 9444 Richmond 03 9429 5002 

NSW Sydney CBD 02 9367 8585 Baulkham Hills 02 9688 6066 Pymble 02 9144 4866 Balmain 02 9555 5200 

QLD Brisbane 07 3220 0400 Surfers Paradise 07 5504 1000 WA Nedlands 08 9389 0400 

*Rates as at July 1,2005 with a 36 month contract. Subject to change without notification. E&OE. Rounding differences may occur. All Graphics are for 
illustration purposes only. Next Byte reserves the right to change prices & or adjust models according to availability of stock without prior notice. E&OE. 


* 

^ AppleCentre 

local call 1300 361 119 
www.nextbyte.com.au 

Subscribe to our weekly email news 
nextbyteenews-feed@nextbyte.com.au 






































Focus. 


The Hub. 


Howto. 


030 

Protect 
your Mac 

By various authors 

Are you paranoid about 
computer security, or not 
paranoid enough? The 
Mac is more secure than 
certain other computing 
platforms, but that 
doesn’t mean you should 
let your guard down. 
Here's 18 ways you can 
keep nasties at bay, 
protect your privacy and 
set your mind at ease. 


Photo 
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Best cameras under 
$1000 

Music. 

049 

Virtual instruments get real 

Mobile. 

053 

Bluetooth headsets on test 

Video. 

056 

Pro File: Forget the Rules 


Help folder 

060 

Tips and queries from our 
readers 
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Norway challenges 
iPod 

021 

Apple has achieved domi¬ 
nance in digital music 
with its iTunes Music 
Store locked to its own 
iPod digital music players 
providing a seamless 
end-to-end user experi¬ 
ence. Unfortunately it 
appears to be against the 
law in parts of Europe. 
Now the Mac maker faces 
an up-fjord battle to pro¬ 
tect its winning business 
model. 

Interface. 

Commentary 

014 

Mailbox 

017 

Off the Net 

027 

Re:Seller 

028 

NetWorth 

040 

Education 

059 

ReadMe 

064 

Soapbox 

090 


Brother MFC-5840CN 

m 

Canon PIXMA MP830 

Epson Stylus Photo 
RX650 

m 

HP Photosmart 3310 

AMW lab: All-in-one 
inkjets 

067 

Jacks of all trades gain 
some mastery 

Quark XPress 7.0 

W 

071 

Slow performer’s new fea¬ 
tures and improvements 
cater to a limited audience 

Flying Buttress 1.4 

W '/2 

Doorstop X Security 
Suite 

m 

NetBarrier X4 10.4.1 

IPNetSentryX 

Norton Personal 
Firewall 3.0.3 

m 

Mac OS X Firewall 

\\\ 


Apple Remote 
Desktop 3 

078 

Adds many tools for 
desktop managemnent 

MacJournal 4.0 

W >/2 
079 

New podcasting features 
need work 

Inspiration 8 

081 

Shines in and out of the 
classroom 

Drive + Play 

m 

083 

Gets your music on the 
road 

Shutterbug 2.0 

m 

084 

Quickly creates web photo 
albums and portfolios 


Firewall software 

074 

Keep the barbarians from 
the gates 
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<| RENT 


from $40.00 per week* 


MacBook 13” 1.83GHz 

■eb 

(RRP $1749) 


MacBook 13” 2.0GHz 


MacBook Pro 15” 2.16GHz 


1.83GHz 
Intel Core Duo 
512MB 
60GB 

Combodrtve 


Intel Core Duo M 

frrt| cJre Duo 

80GB (RRP $2399) 

Superdrive 

ioogb (RRP $3999) 

Superdnve 


MacBook Pro 17” 2.16GHz 

?■ 


16GHz 

Intel Core Duo 
1GB 

120 GB (RRP $4399) 

Superdrive 


UNBEATABLE PRICES + FREE HELPDESK 
FOR ALL FREQUENCY CUSTOMERS! 


JBL On Time 

DLO HomeDock 

RAM - 1GB SO-DIMM PC 5300 

Apple Cinema Displays 

Sound Centre/Alarm Clock 

Entertainment Centre for iPod 

(Suits MacBook/Pro/Intel iMacs & Minis) 

20”/23”/30” 

*Offer Valid 1/7/06-31/7/06 


ISHOP ONLINE! 

frequency.com.au 


Australia-wide Delivery 

Visa, Mastercard, EFT accepted. 


'ISIT OUR STORE! 

IOPEN 7 DAYS! 


137 Bayswater Road, Rushcutters Bay, Sydney 

(diagonal to the Vibe Hotel, Rushcutters Bay). Tel 02 9360 0177 


* RentSmart is available to approved customers on selected products with a total retail value over $550. Figures are based on a 36-month term. Terms and Conditions apply. 

** May only be purchased at this price with a computer. 

* Offer valid 01/07/06 - 31/07/06. Surcharges apply to credit card payments for the Apple Cinema Display. 

Prices and specifications correct 07/06/06. Frequency Communications reserves the right to change prices and/or adjust models according to availability of stock without prior notice. Prices include 
GST. Pictures are for illustrative purposes only. Errors and omissions excepted. 


LaCie 120GB 

Brick Mobile Hard Drive 

(All sizes discounted-see our website) 


MS Windows XP 
Professional OEM * ** 

Run Windows on your Intel Mac! 


Skin eVo3 iPod Video Skins 


LaCie 1TB 

Big Disk D2 Hard Drive 


1( RENT 

Because buying isn't 

from $19.00 per week* 




from $21.80 per week* 


RENT 

Because b 


FRE 


COMMUNICATIONS 


UENCY 


Authorised 
Solutions Reseller 


freRuency.com.au 


SAVE MONEY ON THE MACBOOK FAMILY! 
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Commentary. 


From the Macintosh scene to the magazine. 


ri 


By Matthew JC. Powell. 


Hot Links 

www.apple.com/au/ipod/nike 

Why don’t you do it in the road? 

playlistmag.com/news/2006/06/14/ipodfactory/index.php 

www.oxfam.org.au/campaigns/labour/index.html 

Speaking of exploitation ... 


Instant Karma 

I AM amazed sometimes at the interconnectedness of things, the 
way entities cross paths, separate, and come full circle again. Two 
events in the past month put me in mind of this phenomenon as 
it relates to Apple Computer. 

The first was the legal defeat of Apple Corps, the Beatles’ company, 
which had tried to prevent Apple Computer using the name Apple in 
relation to the sale of music. Apple Corps claimed that the iTunes 
Music Store violated a 1991 agreement between the two companies 
that said Apple Computer wouldn’t sell music, and listed every 
conceivable physical medium by which music could possibly be 
delivered. Apple Computer countered that the iTunes Music Store 
isn’t distributing music by any physical medium, and is in fact nothing 
more than a data transmission service. The courts agreed, and Apple 
Corps said it would appeal. 

Not long afterwards Apple Computer inked a deal with Nike, the 
global sportswear company. The two are collaborating on an acces¬ 
sory that allows certain Nike shoes to communicate with an iPod via 
a proprietary version of Bluetooth. With the kit installed, your Nike 
shoes can tell you, via your iPod, how many steps you’ve taken, how 
hard you’re working, how many calories you’re burning, and more. 
You can select “power songs” from a special section of the iTunes 
Music Store to inspire you to greater things. It’s all very swish (no 
pun intended). 

I’m not, by nature, a great exercise enthusiast, and the thought of 
my shoes talking to my iPod just seems odd. On those occasions 
when I do exercise, I get feedback on my performance by the beating 
of my heart (when it stops, I stop). 

However, the deal between Apple and Nike, announced so soon 
after the Beatles case, reminded me of the lawsuit that took place in 
the late 1980s between Apple Corps and its record companies, 
centring around Nike. 

Back in 1987, Nike used the Beatles song “Revolution” in an ad. 
It did so with the permission of Northern Songs, the Beatles’ 
publishing company (the company which, at the time, was wholly 
owned by Michael Jackson — now he shares control with Sony 
Music). That is all well and good, as the publishing rights include 
exploitation rights and Jacko is entitled to make good on his invest¬ 
ment. However, Northern Songs does not own the rights to the 
Beatles’ actual recordings — those are owned by Apple Corps and 
licensed to EMI. 

Nike, it turns out, had paid Capitol records, EMI’s US subsidiary, for 
the use of the recording. What’s more, it had done so with the permis¬ 
sion of John Lennon’s widow, Yoko Ono (a director of Apple Corps). 


It did not, however, have the permission of the other directors of 
Apple Corps. George Harrison famously opined that “Nike took 30 
seconds to turn John Lennon into a jingle writer”. Just to show there 
were no hard feelings, Nike produced an ad with another Beatles 
song, this time Paul McCartney’s “Why Don’t We Do It In The Road”. 
That’s when the lawyers were called in. 

Apple’s suit against Nike was dismissed because of Yoko’s permis¬ 
sion. The resulting suit, between Yoko Ono, the other three directors 
of Apple Corps, and EMI/Capitol, ended in a sealed out-of-court 
settlement. To celebrate, Nike produced an ad using the John Lennon 
classic “Instant Karma” and Capitol re-released the single, under 
licence from Apple Corps, with a Nike logo on the cover. One big 
happy family. 

With the end (for now) of the latest legal stoush between Apple 
Corps and Apple Computer, Steve Jobs clearly believes the time 
has come for the two Apples to team up. He’s issued an invitation 
for the Beatles to make their songs available for download from the 
iTunes Music Store. In the past, Yoko gave permission for her image 
and that of John Lennon to be used in Apple’s “Think Different” ad 
campaign, and Olivia Harrison allowed Apple to use George’s image 
on its web site as a tribute after his death in 2001. Maybe they can 
all be friends? 

For its part, it is widely known that Apple Corps is in the process of 
preparing the Beatles’ catalogue for digital distribution. However, the 
signs for a partnership with Apple Computer aren’t good. Yoko 
recently made a catalogue of Lennon songs available via just about 
every download service you could name other than iTunes. Paul actu¬ 
ally released an album last year exclusively for digital download (there 
was also a vinyl record, but no CD). Not only was the download 
version not on iTunes — the songs were in DRM-protected Windows 
Media 10 format and can’t be played on a Mac. 

(I downloaded them to a MacBook Pro using Windows XR burned 
them to a CD and then ripped them into iTunes on my proper 
computer — thanks for Boot Camp, Steve.) 

If the Beatles catalogue does find its way onto iTunes, songs like 
“Revolution” and “Why Don’t We Do It In The Road” may well end up 
pumping the adrenalin of Nike-wearing iPod users. 

Now that’s karma. ^ 
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We all shine on. 
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PURCHASE ANY 

MACBOOK PRO 15" (2.16GHz) 


ANDGET *FREE 
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RAM 

UPGRADE 



PURCHASE ANY 

iPOD 30GB VIDEO 




k k K PRE ORDER YOUR 

rrr macbook todays 

PURCHASE ANY 

MACBOOK PRO 17" 

AND GET ACDCCRAM 
~ I r\tt UPGRADE 

& AIRPORT EXPRESS 



www.itbox.com.au 


V Authorised Solutions Reseller 


TPI-D7-R717S387 


Fax- 0? - Q4778A88 










www.buymac.com.au 



Try an independent Apple dealer. We have over 10 years experience in Apple sales. 

Our expert knowledge and passion for everything Mac has earned us a dedicated following across 
Australia. But don't take our word for it. Visit our secure online store at www.buymac.com.au 


Call 180C BUY MAC (18B0 288 822) 

PalaeoGraphiCS Level 1,285 Glenhuntly Rd. Elslernwlck Vic 








Instant Music 
letter of the month. 




Your magazine, your forum. 


Hot Links 
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Letters should be e-mailed to matthew.powell@niche.com.au with 
a subject header of “Mailbox” or by post to Australian Macworld 
Mailbox, 3/165 Fitzroy Street, St Kilda, Victoria 3182. Letters of fewer 
than 200 words are given preference. We reserve the right to edit 
letters and probably will. To be eligible for the Instant Music prize, you 


www.microsoft.com/mac 

Find Outlook 2001 for OS 9 here 

www.fairtrading.nsw.gov.au/shopping/refundsrepairs/warranties.html 

The NSW Department of Fair Trading 


must include your full name and address, including state or territory. 



This issue Conexus (02 9975 
2799) is giving an ADS 
Technologies Instant Music 
valued at $135 to the Australian 
Macworld reader who sends in 
what we deem to be the most 
interesting letter. 

Instant Music allows you to 
record your old LPs and 
cassettes — or any analogue 
source — to CD, MP3 or your 
iPod using Roxio’s Spin Doctor 
and Apple’s iTunes software.. 
Just plug the Instant Music into a 
USB port on your Mac and you 
are ready to begin recording. 
Your old LPs can warp or get 
scratched and your audio 
cassettes will simply deteriorate 
over time. Protect your music 
collection by converting 
into a digital audio format you 
can enjoy forever. 


Sharper than a 
serpent’s tooth 

Is Alex Rieneck insane or just on 
something? In iGouging 
(Soapbox, AMW 05.2006) he 
complains that Macs come with 
only a time-limited demo of 
iWork and that playing video 
clips in full-screen mode requires 
the paid-for QuickTime Pro. At 
the same time he reckons he 
can guarantee that Windows 
Media Player under Vista will 
play clips in full-screen mode, as 
if that’s in some way compelling. 

Hey Alex, if you want to watch 
low-res downloaded clips in 
full-screen without paying for 
QuickTime Pro, just drag the 
player window to the size of the 
screen. Meanwhile if you want 
to watch a DVD, the Mac 
comes with a free player — 
Windows XP doesn’t, and I 
doubt you can guarantee that 
Vista will. Vista also won’t be 
able to create PDFs unless you 
buy additional software — the 
Mac does that for free. 

As for the demo iWeb, can 
Alex tell me what productivity 
suite Vista is guaranteed to 
include for free? For that matter 
what about iMovie, iDVD, 
iPhoto, GarageBand and iWeb? 
What free equivalents can Alex 
guarantee Vista will include? 

Stop whingeing and be 
thankful for the high-value 
software Apple includes for free. 

Bob Norris, 

Mackay, Qld. 

"Full screen ” means just that. Not 
"really big" or even "really ; really 
big, ” but "full screen". The 
significance of full screen is that 
Apple thinks it is desirable enough 
that people will pay extra for it. 


As for Vista, at this early stage in 
its development I doubt that 
anyone can guarantee much at 
all about it other than that it will 
come in boxes and cost money 
and will outsell OS X by a ratio of 
about twenty to one. In that 
future market I would like OS X 
to offer as much value as 
possible for the initial purchase 
price and not simply to be a 
Trojan horse for more nickel and 
dime cash acquisition by Apple. 
And as far as OS X making PDFs 
natively goes, not according to 
my PC-owning friends. I have 
stopped doing that due to the 
number of complaints I have 
received that the PDFs "don’t 
work" or look "all funny". Why 
this is I do not know but I am 
researching. — Alex Rieneck 

Kneel before Bill 

I too have been a victim of the 
dreaded corporate 
Exchange/Outlook hegemony 
(NetWorth, AMW, 06.2006). Mr 
Warne briefly mentions IMAP 
support in the context of Linux, 
but if your IT people have been 
kind enough (or ignorant 
enough) not to turn off IMAP 
support, you can access an 
Exchange server using any IMAP 
e-mail client on any computing 
platform, including Apple Mail. 

No special software or tricks 
required. 

Unfortunately in my case, I 
quietly used IMAP for five years 
before some IT droid discovered 
it, and unilaterally turned it off in 
the name of "security" (despite 
the fact I could only access the 
Exchange server via a 128-bit 
encrypted VPN — duh). 

My vehement protests fell on 
utterly deaf ears, but I did find a 


free solution. You can still 
download the Outlook for Mac 
2001 client from the Microsoft 
web site. It might be OS 9 only, 
but it works, is faster than 
Entourage, and supports most 
Exchange functions including 
the Calendar. You can even get 
it to work across a home network 
running NAT if you open the right 
ports on your firewall. 

I will never bow at the altar of 
Windows. Never! 

Brendan Jones 
via internet 

More than just a 
warranty 

I have noticed that there seem 
to be a lot of people unhappy 
that something they recently 
bought (i.e. in the previous 
couple of years) has had 
problems fulfilling its intended 
use or just simply died — 
sometimes just after its express 
warranty has expired. 

In Australia we are covered by 
an implied or “statutory” 
warranty. What this means is 
that if any goods we buy do not 
meet a basic level of quality and 
performance that one would 
reasonably expect then you are 
covered by an implied warranty 
(bearing in mind the price you 
paid and the way the goods 
were described). 

For example if you bought an 
iPod and the hard drive or 
screen died just after the 
express warranty expired, you 
would still be covered by your 
implied warranty rights. This is 
because you could reasonably 
expect an iPod screen to last 
more than a year. Depending on 
what exactly is the problem, the 
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a subject header of "Mailbox”. Entries will be judged by the editorial staff of Australian Macworld. The judges’ decision in relation to any aspect of the competition is final and binding on every 
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retailer would probably be 
obligated to fix it free of charge 
(or possibly you could ask for a 
substantial discount on the 
repair or on a replacement). 

If the problem is caused by 
rough use then of course you 
would not be covered. 

If you get no joy from the 
retailer your next step is the 
department of fair trading in 
your state, they can help 
retailers to see the light. This 
also means that most of the 
“extended warranties” you can 
buy are a waste of money — 
the item is already covered by 
the implied warranty. 

As Apple products are 
considered high quality and we 
pay a premium for them the 
above applies to us even more 
than it would for someone who 
bought a ultra cheap clone at the 
local no-name computer shop. 

John Brown, 

Via internet 

I’m not sure whether you’re right 
or wrong there, John, but it’s 
certainly a point worth keeping 
in mind and taking up with your 
retailer when your iPod breaks 
just after the warranty expires. 

— M.JC.P 


Mixed messages 

Currently, Optus is running an 
advertising campaign for its 
broadband and telephone 
services. In these series of ads 
a chimpanzee is clearly using 
an iMac. I find this curious, as 
when you search the Optus 
web site they clearly state that 
they only support Windows PC 
platforms. I also confirmed this 
by visiting an Optus shop and 
speaking with an Optus sales 
representative. 

Judith Sullivan 
Croydon Park, NSW 

It is odd, isn’t it? In the print 
version of the ads the chimp 
has what is clearly an Apple 
display on its desk, but the 
Apple logo has been 
Photoshopped out. — M.JC.P 

Camera action 

A recent article in AMW's The 
Hub mentioned that the Canon 
800i video camera advertised 
that it was able to do analogue 
to digital conversions “on the 
fly” using the camera as the 
converter box. 

Recently I started converting 
VCR tapes to my computer 
through the camera. I have tried 
to do that on numerous 
occasions without success. 
When trying to go straight to my 
computer from my VCR through 
the camera with the analogue 


converter set up, iMovie will not 
recognise and import the 
signals coming through. The 
only way I can transfer an 
analogue VCR tape to the 
computer is by taping it on the 
MV800i camera first and then 
capturing it. 

Canon technical support 
insists that since the analogue 
converter is doing its job to the 
point of the camera, the trouble 
must be with iMovie. I would be 
interested to know if any 
readers bought this camera with 
the same intentions only to be 
disappointed. 

Ross Gibson, 
via internet 

iMovie is troublesome for this 
kind of activity, as it has no 
capture settings of any use to 
ensure it is only looking for a DV 
signal and not for general 
camera control. If you were to 
use any version of Final Cut, this 
would be much easier. 

This camera should work for this 
task. The trick is getting iMovie 
to see it. Try the following steps: 

• Unplug FireWire and plug 
back in with camera power on. 

• Turn the camera off and on 
again while plugged in to 
FireWire. 

• Restart iMovie with the camera 
on and plugged in. 

• Ensure the camera is in the 
appropriate VCR/Play mode. 

— Seamus Byrne 
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We Know All the Ins and Outs 


Out of luck? With an Advanced Digital Video Converter from Canopus, you 
won't need luck to make all the right connections. ADVC products are compatible 
with all video cameras, decks and editing systems — Windows®- or Mac OS®-based. 

It's what's inside that counts! At the heart of every ADVC, the innovative 
Canopus codec chip provides the industry's highest picture quality preservation 
and A/V synchronization. 


ADVC300 is 



the ultimate choice for bidirectional analog-digital 
video conversion. Featuring 3D digital noise 
reduction, frame synchronization and Line Time 
Base Correction (LTBC), ADVC300 instantly 
cleans, stabilizes and preserves old VHS and 
Hi8 tapes in clean DV format. High-quality 
component video output enables viewing 
using a broadcast monitor. 

the ideal device for capturing and outputting 
analog video from any FireWire-equipped 
notebook or desktop computer. There are no 
drivers to install and, when used with a 6-pin 
FireWire cable, a power supply is not required. 


Visit www.canopus-aust.com 
ph (03) 9885 5888 


ADVC 


Advanced Digital Video Converter 


canopus 


video innovation 
























Epson Pro Graphics printer bundles 

-- 

fi 



1 2GB IPOD NANO 
Free with 
purchase of 
Epson 2400 


1 4GB IPOD NANO 
Free with 
purchase of 
Epson 4800 


H 30GB IPOD 
Free with 
purchase of 
Epson 7800 



60GB IPOD 
Free with 
purchase of 
Epson 9800 


Epson STYLUS™ Photo R2400 

• Prints up to A3+ 
(13inch/329mm) 

• Roll and sheet feed 

• Ultrachrome K3 ink 
system (8 colour) 

• $1,895.00 inc GST 

• Rental $67.00 pm* 


Epson STYLUS™ Pro 4800 

• Prints up to A2+ 

(17inch/432mm) 

• Roll and sheet feed 

• Ultrachrome K3 ink 
system (8 colour) 

• $3,095.00 inc GST 

• Rental $109.00 pm* 


Epson STYLUS™ Pro 7800 

• Prints up to A1 + 

(24inch / 610mm) 

• Roll and sheet feed 

• Ultrachrome K3 ink 
system (8 colour) 

• $5,495.00 inc GST 

• Rental $194.00 pm* 


Epson STYLUS™ Pro 9800 

• Prints up to A0+ 

(44inch / 1118mm) 

• Roll and sheet feed 

• Ultrachrome K3 ink 
system (8 colour) • 
$11,295.00 inc GST 

• Rental $359.00 pm* 



Vital supply a full range of original Epson ink and media 





j Adobe Creative Suite 2 
(Standard ) $789.00 

Adobe Creative Suite 2 
(Premium ) $1179.00 

-Upgrade from existing 
copy of Photoshop 

Adobe Creative Suite 2 
(Standard ) $549.00 

Adobe Creative Suite 2 
( Premium ) $859.00 

-Upgrade from existing 
copy of Creative Suite 

Adobe Creative Suite 2 
(Standard ) $1379.00 

Adobe Creative Suite 2 
(Premium ) $1839.00 

-Full version 


Adobe Web Bundle 

Premium + Studio 8) 

$2649.00 



Microsoft Office 2004 Mac 
Full version $399.00 
Student/Teacher version 
(For non commercial use) 

$179.00 


FileMaker Pro 8 $439.00 

FileMaker Pro 8 Advanced 
t FileMaker $799.00 


QuarkXPress 7 $1595.00 

(normally $ 1795.00) 
QuarkXPress 7 Upgrade 
(normally $595.00) $545.00 

From version 3,4,5 & 6 


Apple G5 Workstation 

G5DC2GHZ $3199.00 
512MB/ 160GB/SUPER 

* FREE RAM UPGRADE TO 
1.5GB (normally $199.00) 

G5 DC 2.3GHz $3999.00 
512MB/250GB/SUPER 

* FREE RAM UPGRADE TO 
2.5GB (normally $399.00) 

G5 QUAD 2.5GHz $5299.00 
512MB/250GB/SUPER 

* FREE RAM UPGRADE TO 
3.5GB (normally $598.00) 

* Upgrade any G5 to 3 year 
onsite warranty only $399.00 




Apple 

MacBook 


MacBook 13.3” 1.83GHz $1749.00 

Intel Core Duo /512MB/60GB/ 
COMBO (WHITE) 

MacBook 13.3” 2.0GHz $2099.00 

Intel Core Duo/512MB/60GB/ 
SUPERDRIVE (WHITE) 

MacBook 13.3” 2.0GHz $ 2399.00 
Intel Core Duo/512MB/ 80GB/ 
SUPERDRIVE (BLACK) 

• FREE UPGRADE STM “Loft" Bag 
(normally $89.95) with aU MacBook 
purchases 

Apple 


MacBook Pro 15” $3199.00 

2.0GHz/512MB/80GB /SUPERDRIVE 
MacBook Pro 15" $3999.00 

2.16GHz/1 GB/100GB/SUPERDRIVE 
MacBook Pro 17” $4399.00 

2.16GHz/l GB/120GB/SUPERDRIVE 
* FREE DOUBLE RAM (normally up to 
$460.00) with all MacBook Pro 
purchases 


Apple 
iMac Intel 


iMac Intel Core Duo 17” $1999.00 
1.83GHZ/512MB/160GB/ 
SUPERDRIVE/AIRPORT/ BLUETOOTH 

iMac Intel Core Duo 20” $2649.00 
2.0GHz/512MB/250GB/SUPERDRIVE/ 
AIRPORT/BLUETOOTH 

• FREE DOUBLE RAM (normally 
$155.00) with all IMac purchases 




Apple 20” LCD Cinema Display 

• FREE 512MB USB2 DRIVE $1249.00 
Apple 23” HD LCD Cinema Display 

• FREE 1GB USB2 DRIVE $2099.00 
Apple 30” HD LCD Cinema Display 

• FREE 2GB USB2 DRIVE $3999.00 


Authorised Solutions Reseller 




Vital Peripheral Supplies Pty Ltd www.vitalsupplies.com.au 

Unit 12/27 Dale Street Brookvale NSW 2100 

Ph: 02 9905 8797 Fax: 02 9905 4348 Email: sales@vitalsupplies.com.ai 

All prices are GST inclusive. All graphics are for illustration purposes only. Vital Peripheral Supplies reserves the 
right to change prices and or adjust models according to stock availablility without prior notice. E&OE. 

All offers valid for new orders only. Finance provided to approved applicants. 

* Rates as of June 14, 2006 with a 36 month contract. Subject to change without prior notice. 
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■ LITIGATION 

0 

Hot Unks 

forbrukerportalen.no/Emner/engelsk_fransk 

Consumer Council of Norway 

Apple DRM challenged 
in Europe 

P RESSURE is mounting in Europe for Apple to loosen the 
ties between its iTunes music store and its iPod music 
players, with activity in Norway and the UK demon¬ 
strating opposition to Apple’s policies. 

Norway’s Consumer Ombudsman has asked Apple to change 
some terms of agreement in its iTunes music store, and to defend 
its DRM (digital rights management) policy, according to the 
Consumer Council of Norway, which had asked the ombudsman to 
intervene. The Consumer Council of Norway is an independent 
organisation that represents consumers. Similar agencies in 
Denmark and Sweden expect to announce on Thursday that they 
too have asked Apple to change the terms of its iTunes agreement. 

Earlier this year the Consumer Council of Norway asked the 
Consumer Ombudsman in Norway to rule that Apple’s DRM 
violates the Norwegian Copyright Act because it hinders users 
from playing music that they buy on the music player of their 
choice. “We consider this not to be what Apple claims which is 
to restrict illegal copying but that it’s used as a tool to lock the 
consumer to Apple’s product,” said Torgeir Waterhouse, a senior 
advisor on the Consumer Council. 

He said that while the Ombudsman agreed with the consumer 
council’s complaint, it also recognised that a change to Apple’s 
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DRM policy constitutes a major change in the company’s business 
model. Therefore the Ombudsman asked Apple to reply by 21 
June and offer its view on its DRM policy before the Ombudsman 
makes a formal ruling on the issue. 

The Ombudsman did rule this week that some conditions Apple 
sets as part of the iTunes purchase agreement violate Norwegian 
laws and ordered Apple to change the terms by 21 June or face 
fines. The terms in question include that Apple upholds the right 
to change the terms of the purchase after the purchase is made 
and that it claims no responsibility for damage iTunes software 
may cause to users’ computers. 

The joint statement that agencies in Norway, Sweden and 
Denmark were expected to release at press time asks Apple to 
make those same changes to its purchase agreement but does not 
touch on the DRM issue because the three countries aren’t in 
complete agreement on the issue, said Hans Lundin, press secre¬ 
tary for the Swedish Consumer Agency, the government agency 
that represents consumer interests. He said the three groups plan 
to develop a common approach to the DRM issue later. 

The countries aren’t only focused on Apple’s policy. The 
Norwegian council said that it is encouraging the Ombudsman 
to investigate other music stores as well in an effort to change 
the way that digital music is sold and protected. 

The activity isn’t limited to some Nordic countries. In a hearing 
in front of the UK House of Commons Select Committee for 
Culture, the British Phonographic Institute this week said that 
Apple’s dominance of the digital music industry is unhealthy and 
called on Apple to allow customers to buy music from iTunes 
and play it on other players. 

Earlier this year, France proposed a law that would require 
Apple to open its DRM so that makers of other players could 
allow iTunes songs to be played on their devices. The final law 
that passed softened the potential blow to Apple by allowing 
companies to keep their DRM technology private. — Nancy Gohring 
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Hot Links 

labs.adobe.com/technologies/lightroom/ 

The Lightroom beta program 

sketchup.google.com/download.html 

Get the Mac SketchUp 

www.microsoft.com/mac 

Update Office 2004 

Lightroom public beta adds 
Before and After 

J UST before press time, Adobe announced an update to its 
public beta release of Lightroom pro photographer work- 
flow software. The new release adds features suggested by 
beta testers, including enhancements to export size and resolu¬ 
tion and improved metadata selection with print output and RGB 
value readouts. 

The Develop module has added Before and After preview tools 
and History features, so photographers can preview and track 
changes. A new Web module provides live previews of HTML and 
Flash output. An additional Straighten tool helps to correct camera 
angle issues. Keywords can be exported and imported. Module 
settings can be saved with collections or shoots. And Auto Import 
and Hot Folder support let photographers automatically add 
images to the Lightroom library from selected directories. 

Seen as a competitor to Apple’s own Aperture software, 
Lightroom is aimed squarely at pro photographers. The software 
features Adobe Camera Raw 3.4 support and can import more 
than 120 native raw file formats. New camera models supported 
in this beta include the Canon EOS 30D, Epson R-Dls, Leaf Aptus 
65 and Aptus 75, Olympus Evolt E-330 and SP-320, Pentax *ist 
DL2 and Samsung GX-1S. 

Lightroom beta 3.0 requires Mac OS X v 10.4.3 and is available 
as a Universal Binary for both PowerPC and Intel-based Macs. 
Recommended system requirements call for a G4/1 GHz or faster, 
768MB RAM and 1024x768 resolution display. The public beta is 
a free download. 


Google releases free 
Mac SketchUp 

B ACK in March Google acquired @Last Software, maker 
of the 3D sketching program SketchUp. Following the 
acquisition Google released a free version of SketchUp, 
but only for Windows users. Now the company has countered 
with a free Mac version of SketchUp as well. 

Used by landscape designers, architects and others, SketchUp 
can be used to create and visualise 3D ideas. You can push and 
pull on 3D objects until you’ve got the right shape; experiment 
with colour and texture; use real-time shadowcasting and even 
use a library of pre-drawn components to save time. 

The free version of SketchUp is available for personal, non¬ 
commercial use only. SketchUp Pro 5 is the paid version; it 
includes additional features such as the ability to export 3DS, 
DWG, DXF and OBJ models; export animations and walk¬ 
throughs; use organic modelling and pre-visualisation tools; 
import and export GIS data, and much more. SketchUp Pro 5 
costs $US495 for a single-user license. 


Mac Office 2004 security 
patch closes vulnerability 


M ICROSOFT has released its Microsoft Office 2004 for Mac 
11.2.4 Update. The update is available for download from 
Microsoft’s Mactopia web site - it measures 57.5MB. 
“This update fixes vulnerabilities in Office 2004 for Mac that 
an attacker can use to overwrite the contents of your computer’s 
memory with malicious code,” reads a statement on Mactopia. 
“This update also fixes issues in Microsoft PowerPoint 2004 and 
Entourage 2004, and it includes all of the improvements released 
in all previous Office 2004 updates.” — Peter Cohen 


Your Online Store for all things Fun.. 

Great range of iPod and MP3 accessories 


Griffin Technology 


Monster Cable 


Harman Kardon Alchemy TV-DVR 


Altec Lansing 
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iTrip FM Transmitter 

iPod Charger 


SoundSticks II 

for 3, 4G iPod and iPod Mini 


for iPods, MP3 Players 




and Computers 


DVDirect 


The hottest products at the coolest prices 




Watch and record TV on The ultimate portable audio 
your PowerMac G4 or G5 system for the iPod! 
with AlchemyTV DVR! 


DVDirect is open for shopping when it’s convenient for you 24/7 

www.dvdirect.com.au email: sales@dvdirect.com.au Ph: 02 9452 6001 Fx: 02 9453 3085 
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Hot Unks 

www.forrester.com/Research/Document/Excerpt/0,7211,38694,00.html 

Forrester Research 



Microsoft's poor image 

W HILE much attention is currently focused on the 
Mac’s newfound ability to run Windows), a report by 
market analysis firm Forrester Research says that 
consumers are so distrustful of Microsoft that Apple could double 
its market share due to users defecting from Windows. 

The remarks come in a report that looks at brand identity and its 
importance. The report also studies the effect a company’s brand 
has on product pricing and the demographics of purchasers. 

Overall, only Apple and personal video recorder maker TiVo 
saw the level of trust in their brand rise in the last two years, 
according to the report. The final tally saw Bose, Dell, Hewlett- 
Packard, Panasonic, and Sony earn the highest marks, while 
Microsoft, Gateway, and LG ranked at the bottom. 

The low scores for Microsoft could mean 
good news for Apple, as it shows consumer 
distrust of the software giant. “Microsoft 
faces big consumer defection 
risk: one measure of 
consumers’ dissatisfac¬ 
tion with Microsoft is 
seen in the 5.4 
million households 
that gave it a brand 
trust of one (distrust a 
lot) or two (distrust a 
bit),” the report says. 

These households know 
they run Microsoft soft¬ 
ware but would be just as 
happy to leave it behind - if 
they could. 

The demographic of Microsoft’s at-risk customers fits well with 
Apple’s user base, which Forrester describes as “affluent, opti¬ 
mistic about technology, and brand aware.” 

The study was also done before Apple gave users of its Intel- 
based Macs the ability to run Windows. 

Apple has been tiying to reach entiy-level customers with prod¬ 
ucts like the Mac mini, but the report says it needs to continue to 
reach out to consumers. “Those who plan to use Apple in the 
future have, on average, a third less income and bigger families,” 
the report says. “To reach these seven million US households, 
Apple must continually remind them that its pricing is compet¬ 
itive and its products are accessible to eveiyon Jim Dalrymple 
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Hot Unks 

www.beatles.com 

The other Apple web site 


Beatles lose case 


B ACK in 1991, Apple Computer and Apple Corps, the 
Beatles’ business affairs company, inked an 
agreement regarding Apple Computer’s use 
of the Apple logo in association with music- 
related products. But recently, the British 
company - still owned by former Beatles Paul 
McCartney and Ringo Starr, along with Yoko 
Ono, John Lennon’s widow, and Olivia Harrison, 
the widow of George Harrison — sued Apple 
Computer, seeking an injunction to prevent Apple 
Computer from using the apple logo in connection 
with its iPod and iTunes products, including the iTunes 
Music Store. 



In May, British high court judge Edward Mann ruled in favour 
of Apple Computer, deciding that the association between the 
logo use and the download service is a “proper one,” and that 
the logo was clearly used in relation to the service, not the music. 

Apple Computer defended its use of the logo in association with 
its music products as simply data transmission, which the agree¬ 
ment allows (the 1991 agreement lists every type of physical 
medium for music distribution imaginable, and some observers have 
opined that the sheer specificity of the agreement is what undid the 
Beatles’ case this time). The judge agreed with the defense, and said 
that Apple Computer’s use of the logo in association with its prod¬ 
ucts “does not go beyond what is reasonable and fair.” 

Apple Computer is demanding legal fees from Apple Corps, but 
Apple Corps plans to appeal the decision. Shortly after the verdict, 
Apple Computer CEO Steve Jobs invited the Beatles — who 
confirmed last month that work was being done to 
remaster the Beatles collection in preparation for 
digital downloads — to join the iTunes Music 
Store. “We have always loved the Beatles, and 
hopefully we can now work together to get 
them on the iTunes Music Store,” Steve Jobs 
_ said in a statement. 

r * Last year Paul McCartney released Twin 

Freaks, an album of remixes of his songs, exclu¬ 
sively for digital downloading. The tracks were 
only available to Windows-based users of Windows 
Media Player. — Macworld UK staff 



Web Developers! 

Everything you need to resell web hosting: 


vf full featured plans 

Vf friendly support 

hosting from $ 11.70 
vf 'private label' option 
Vf integrated eCommerce 

Vf no setup fees 
Vf programming services 

Vf load balanced server farm 


www.serverl 01 .com 


r~,Se rverl01 

web MM!Wc\ 


• Level 12/301 Coronation Drive Milton 

• PO Box 1508, Milton BC Qld, 4064 

• ph: (07) 3876 6101 • fx:(07) 3876 3101 
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■ USERS AND GROUPS 

MUG list 

Each month, Macintosh user groups around the country hold meet¬ 
ings and presentations. For more information on topics, locations 
and times please visit the listed web site, or e-mail the contact 
person. Unless otherwise stated, entry is free of charge. 

To have your event listed here, please e-mail 
matthew.powell@niche.com.au 


July 2006 

Sat 1 

AUSOM Incorporated 

www.ausom.net.au/ 

nextmeeting.html 

Mon 3 

Gold Coast Macintosh User Group 
www.goldcoastmacusers.org.au 
Members Free, Guests $5 
Sydney Apple Macintosh Users 
Groups (AMUG) 
homepage.mac.com/sydamug 
Tue 4 

MacTalk — Newcastle & The 

Hunter Macintosh User Group 

groups.yahoo.com/ 

group/MacTalk 

WAMUG 

www.wamug.org.au 

Wed 5 

Toowoomba Apple & Macintosh 

User Group Inc. (TAAMUG) 

www.taamug.org.au 

Coffs Mac Users Group 

groups.yahoo.com/group 

/coffsmacusers/ 

ClubMac 

www.clubmac.com.au 

Thu 6 

TasMac 

groups.yahoo.com/ 

group/tasmug 

Fri? 

Southern Highlands Mac 

Users Group 

www.shcug.org.au 

SA Apple Users Club (SAAUC) 

www.saauc.org.au 

Sun 9 

Gold Coast Apple Users Group 

home.worldlink.com.au 

/appleserv/GCUsers.html 

Mon 10 

Macintosh Users Group 
Sunshine Coast (MUGSUNCO) 
www.mugsunco.org.au 


Tue 11 

ACTApple 

www.actapple.org.au/Pages/ 

Meetings/Meetings.html 

Macintosh Multimedia Group 

www.ausom.net.au/ 

multimedia.html 

Wed 12 

Retiree & Others 
www.ausom.net.au/retirees.html 
Bellarine Mac User Group 
ronaldbegg@iinet.net.com 
Club Mac 

www.clubmac.org.au 

SA Apple Users Club (SAAUC) 

www.saauc.org.au 

Sun 16 

Apple-Q 

www.apple-q.org.au/meeting.php 

Wed 21 

Sydney Mac Users Group 
(SMUG) 

www.sydney.macusersgroup.org 

Mon 24 

North Queensland Macintosh 
Users Group (NQMUG) 
www.nqmug.org 

Tue 25 

iMug 

www.imug.com.au 

ACTApple 

www.actapple.org.au/Pages/ 

Meetings/Meetings.html 

Wed 26 

BEAUT (Bendigo Education 

Apple Users Team) 

www.beaut.org.au 

iMug FileMaker Developers 

www.imug.com.au 

Thu 27 

CVMU 

www.cvmu.net 

Sat 29 

GMUG — Geraldton Macintosh 
User Group 
gmug.wamug.org.au 


# i 1030 by Pelican 

protect and organize any iPod™ 



Keep It Neat: 

Lid organizer stores 
earphones and 
adapter cables 


Tough Shell: 

Polycarbonate body 
resists extreme 
temperatures and 
rough handling 


Breathe In. 
Breathe Out: 

Automatic pressure 
release with Gore-Tex™ 
membrane equalizes 
air pressure during 
altitude changes 
and keeps water 
molecules out 


Secure Locking: 

Super strong Xylex™ 
latch keeps the lid 
shut after drops and 
hard knocks 


Main Cabin: 

Molded compartment 
holds any iPod™ or 
iPod™ Mini with belt 
clip and cable 


Shockproof. 

Waterproof: 

Shock absorbing rubber 
liner doubles as a 
watertight seal 



PELICAN 

You break it, we replace it... forever. 


PELICAN PRODUCTS AUSTRALIA 
Unit 3,65-67 Nelson St, Stepney SA 5069 
Ph: 08 8362 6161 Fax: 08 8362 9326 
www.pelicanaustralia.com 
























■ HARDWARE 

© 

Hot Links 

www.apple.com/au/macbook 

Black and white and read all over 

Black and 
white differences 

W HEN we first looked at Apple’s new MacBooks, we 
didn’t include a mouse rating or benchmark results 
for the white 2.0GHz model. The reason for this omis¬ 
sion? While we were able to get our hands on the 1.83GHz and 
black 2GHz MacBooks fairly quickly, it took a little longer to track 
down that third model. 

Well, the white 2GHz configuration arrived finally, so we put 
the laptop through our battery of tests. You might think, “Why 
bother?” After all, aside from the case colour, the only other 
difference between the white and black 2GHz MacBook is the hard 
drive — a 60GB 5400-rpm drive in the white model and an 80GB, 
5400-rpm one in the black. And if you were to look at their scores 
on our overall system performance testing tool, Speedmark, you 
would find data to back up that position. 

However, the differences in some of the individual tests that make 
up Speedmark were big enough that we rushed the black MacBook 
back toi the Lab to run some more tests. After testing the white 
2GHz MacBook and comparing the results to the published scores 
of the black model, we saw small performance differences in many 
of the tests, with the edge going to the white model in most cases. 
Retesting levelled out a few tests (though I can’t explain why), but 
still shows the white 2GHz model performing better than the black 
model, most notably in our Compressor MPEG-2 Encoding test and 
our iMovie test applying the Aged video effect to a clip. 



With the systems shipping with identical processors, RAM and 
graphics, we focused our testing attention on the hard drive. 
Thankfully, switching hard drives between the MacBooks is 
fairly painless, because we did a lot of it and found that the 
results in question followed the drive to whatever system it was 
installed in. We bought and installed a 100GB, 7200RPM 
Seagate drive in the black MacBook and saw its performance 
benefit immediately, reducing the gap between white and black 
on many of our tests, like Compressor, iMovie and iTunes, while 
whipping the white in the more drive-intensive tasks like 
zipping, unzipping, and duplicating files. 

The weirdest results came from our iPhoto import test, which 
appears to be very hard drive sensitive. Surprisingly, the winner 
wasn’t the Seagate 7200RPM drive, but the Fujitsu 5400-rpm drives 
found in the black MacBook and 17-inch MacBook Pro. The white 
MacBook had a Seagate 5400-rpm drive, which edged out the 
Fujitsu in zipping and unzipping large folders, but lagged far behind 
in the iPhoto test. The top-level specs of these drives don’t offer 
any explanation - both have 8MB caches and both run at 5400rpm. 
We installed, wiped, reinstalled, and moved the drives around trying 
to figure this one out, but the results always followed the drives. 

Other results, like those from Photoshop, 3D games, 3D 
rendering tasks, web browser tests, Microsoft Word scrolls, and so 
forth, were very similar, which explains the very similar 
composite Speedmark scores. — Jim Galbraith 


MacBook results in black and white 



Speedmark 4.5 

SUITE 

Compressor 2.1 

MPEG2 Encode 

File Duplicate 

500MB FILE 

iMovie 6.0.1 

AGED FILTER 

iPhoto 

IMPORT 100 
PHOTOs 

iTunes 6.0.4 

MP3 ENCODE 

UnZip Archive 

1GB FILE 

Zip Archive 

1GB FOLDER 

13-inch MacBook Core Duo/2GHz (white) 

161 

4:01 

0:35 

1:04 

2:17 

1:26 

1:31 

3:00 

13-inch MacBook Core Duo/2GHz (black) 

161 

4:17 

0:34 

1:13 

1:20 

1:32 

1:34 

3:05 

13-inch MacBook Core Duo/2GHz 
(black —7200RPM Hard Disk) 

165 

4:04 

0:25 

1:09 

1:59 

1:29 

1:16 

2:48 

15-inch MacBook Pro Core Duo/2GHz 
(January 2006) 

166 

4:22 

0:33 

1:08 

2:27 

1:17 

1:30 

3:04 

17-inch MacBook Pro Core Duo/2.16GHz 

193 

3:59 

0:29 

1:01 

1:10 

1:28 

1:26 

2:48 

14-inch iBook G4/1.42GHZ 

107 

8:29 

0:50 

2:07 

2:43 

2:19 

2:07 

4:33 

12-inch PowerBook G4/1.5 GHz 

125 

8:04 

0:36 

1:57 

1:47 

2:14 

2:30 

3:37 


> Better 

< Better 

< Better 

< Better 

< Better 

< Better 

< Better 

< Better 


Best results in bold. Reference system in italics. 

Speedmark 4.5 scores are relative to those of a 1.25GHz Mac mini, which is assigned a score of 100. Adobe Photoshop, Cinema 4D XL, iMovie, iTunes, and Zip Archive scores are in 
minutes:seconds. All systems were running Mac OS X 10.4.6 with 1GB of RAM, with processor performance set to Highest in the Energy Saver preference pane when applicable. The 
Photoshop Suite test is a set of 14 scripted tasks using a 50MB file. Photoshop’s memory was set to 70 percent and History was set to Minimum. We recorded how long it took to render a 
scene in Cinema4D. We used Compressor to encode a 6minute:26second DV file using the DVD: Fastest Encode 120 minutes - 4:3 setting. In iMovie, we applied the Aged video effect to a 
1-minute movie. We converted 45 minutes of AAC audio files to MP3 using iTunes’ High Quality setting. We used Unreal Tournament 2004’s Antalus Botmatch average-frames-per-second 
score; we tested at a resolution of 1,024 by 768 pixels at the Maximum setting with both audio and graphics enabled. We created a Zip archive in the Finder from a 1GB folder. To compare 
Speedmark 4.5 scores for various Mac systems, visit our Apple Hardware Guide.—Macworld Lab testing by James Galbraith and Jerry Jung 
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Off the net 

Latest shareware and 
free downloads 

© 

Hot Unks 

www.ausmac.net 

Get ’em while they’re hot 

■ WebNoteHappy 1.0.1 $US24.95 Shareware 
X (10.4 or later) Universal 

Manage all your bookmarks in one program. Can import bookmarks 
from Firefox and Safari as well as the Del.icio.us online bookmark 
service, and can publish them back to Del.icio.us. Allows tagging, 
searching and “albums” of bookmarks in the program. 

■ CoreDuoTemp 0.8 Freeware X (10.4) Intel 

Monitor your Intel Mac's CPU temperature. 

■ Tofu 2.0a2 Freeware X (10.2 or later) Universal 

Read many document formats (or pasted text) on screen as 
columnised text. 

■ Divx for Mac 6.5 Freeware X (10.3.9 or later) Universal 

First official DivX suite for Mac. 

■ MappingService 1.0 Donationware 
X (10.4.6 or later) Universal 

View a map on-screen for any Australian address. 


■ VideoDownloader 1.0 Freeware X (Firefox 1.0-1.5) 

An extension for Firefox that lets you download and save videos. 

■ AusAB 1.0.1 Donationware X (10.3 or later) Universal 

A plugin for AddressBook. 

■ Locomotive 2.0.7 Freeware X (10.3 or later) Universal 

Develop in the Ruby on Rails web application development 
environment. 

■ DeskPicChangerCMPIugin 2.1 Freeware X 
(10.4 or later) Universal 

Make any picture your wallpaper with two clicks. 

■ Give Me the Weather Forecast 1.1 Freeware X 

Your Mac reads out the local weather forecast for you. 

■ Professor Fizzwizzle 1.02u $US19.95 Shareware X (10.1 or 
later) Universal 

Cute platform game with great gameplay and good demo levels. 

■ Spotmeta 0097 Beta X (10.4.3 or later) 

Design your own filing system for your Mac and add those tags to 
your files. The tags can then be searched via Spotlight. 

■ Gawker 0.7 Freeware X (10.4 or later) 

Create time-lapse movies using an iSight or other FireWire camera. 

■ Searchlight 1.1 $US29.90 Beta X (10.4.4 or later) 

If you have a Mac running Tiger set up as a file server, this program 
gives you a web interface to use Spotlight on the server remotely. 

■ Call recorder for Skype 1.0.1 $US14.95 Shareware X (10.3 or 
later) Universal 

Record calls made and received using Skype software. 

■ Connect360 2.31 $US15.00 Shareware X (10.3.9 or later) 

Play iTunes music and view iPhoto images from your Mac on your 
XBox 360 



For gour creaUue car< 


Now enrolling specialist, diplo 
3D animation • graphic desigr 

Government accredited and AUSTUDY approved dipl< 


I film • multimedia & web desigr 

Taught by industry experts. Make an appointment to come 


loma courses, 
ies and speak to our Course Managers 
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The view from the other side of the counter. 




Hot Links 


The Gospel truth 

W HEN someone you love betrays you — whether emotionally 
or physically — it can cut to the deepest part of your being. 
It can feel like the rug has been ripped out from under your 
world. Suddenly, the things you relied on, the truths of your world, no 
longer hold. There's nothing you can trust. Not any more. 

Someone you love. It could be a friend, a lover — even a relative. 
They might not even know that they've betrayed you; they could have 
destroyed a bond between you without ever being aware of it, without 
even thinking for one moment that it matters. That misunderstanding 
of your needs is often at the root of the betrayal. 

When someone is your friend 
(lover, relative) a big part of what 
sustains that relationship is the 
feeling that you have an under¬ 
standing. Each of you understands 
what you owe each other. Each of 
you has faith — because this stuff is 
rarely spelt out in words of one 
syllable — that the one won't do 
things that could unnecessarily hurt 
the other. 

This faith and trust is the basis of all 
human relationships. Some would say 
it is the basis of all human society. I 
would argue that it is the basis of 
running a successful business too. 

This might sound somewhat corny 
and suspiciously American, but I would argue — using a phrase I hate 
and detest — that it's actually just common sense, something that few 
if any businesses will last long without. 

Let's pick — just at random — a typical business: let's say, a 
computer reseller. Bet you didn't see that coming. Anyway, let's look 
at what a computer reseller does. Resells computers, obviously. 
Gotcha again. In order to achieve that, what are the things that have 
to happen? 

First of all, the reseller has to provide good product. Now, once 
the reseller has made his or her selection regarding product vendor 
(Apple, perhaps), he or she has to feel he or she can trust that 
vendor to provide the good product. 

In their turn, the customers have to feel that they trust both the 
reseller and the vendor. Then the vendor and reseller have to trust 
that the customers' credit is good. What is credit, anyway? It is a 
promise made from one person to another: “I promise that I will pay 
such-and-such on behalf of so-and-so.” Once again, it is about trust. 

If you take away the trust at any point in this system, the whole 
edifice may crumble. It is only the ephemeral that is holding it up. 


www.users.globalnet.co.uk/~rxv/projmgt/trust.htm 

Trust, business and ... Harry Potter 

www.harvardmagazine.com/on-line/030681.html 

Harvard magazine on trust, risk and betrayal 


Build your house on sand, why don't you? They only warn against it 
in the Bible, to which nobody listens these days. But I digress. 

Take away the trust, and what you have is betrayal. Here we are 
again. A whole row of ever-receding, interdependent relationships. 
And we have only sketched the bare bones of the relationship 
network — this is a complex system with trust and faith and betrayal 
possibilities in all directions. 

Some people make a point of distrusting all kinds of businesses. 
Business, they say, is tainted by its association with monetary gain. 
How could anything based on profit be moral, or worthwhile, or 

representative of things that are good 
in human nature? 

Simple. No, really. While some 
people do indeed do evil things for 
profit, most businesses are actually 
built not so much on profit but on the 
trust of their customers and they 
must earn that trust. Of course, the 
more profit they make, the more faith 
their customers can have in various 
things: that they'll stay in business 
and keep providing those valued 
goods or services, for example. And 
vice versa. 

How do businesses earn trust? 
Mainly by inspiring a belief that they 
do the best by their customers. 
Rather like your best friends (I hope). Businesses don't garner trust 
by doing the bare minimum, by “just doing their job”. No, I'd be 
willing to bet that the businesses you go back to again and again 
do way more than that. 

And they make you feel good about giving them your money to 
boot. Because you trust them. Sometimes because of previous expe¬ 
rience, and sometimes because of something else they have said 
or done. As long as they do well by you, that you'll show some loyalty 
and come back another time. 

Most reseller profits are in repeat business, after all; not in the one- 
off casual customer who is just passing through. When a reseller 
does more for you — offering free support, say, or good advice — 
he or she is having faith that you will appreciate the investment 
made. If one of you seriously misjudges, the chances are good the 
business won't last too long. 

Can you afford to have such faith in strangers? More to the point, 
can you afford not to? ^ 

Fleur Doidge is a longtime observer of the Mac reseller channel in Australia. 
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Roland 




o 


irst CAD/CAM pen 
otter launched, the DXY-100 

- World's first CNC desktop milling 
nachine launched, the PNC-3000 


1988 


World's first dual purpose plotter/ 

utter launched, the CAMM-I 


- World's first printer/cutter for vinyl 

nched, the COLORGAMM PNC-5000 




- World's first wide-format printer/ 

utter launched, the CAMIVUET 

World's first touch probe 3D 

canner launched, the PIX3 


Ijl World's first wide-format pigment 
jet printer launched, the Hi-Fi JET 


Worlds first 8 colour wide-format inkjet 

H printer launched, the HI-FI JETPRO. World's 
first metal impact printer launched, the MPX-50 


- Worlds lowest priced solvent printer/ 
cutter launched, the SOUET 


i - Worlds first eco-friendly mild solvent 
ink launched, the Eco-Sol Ink™ range 


-ansa 

RIP softv\ 


Revolutionary VersaWorks™ 


software launched 




- World's first white eco-solvent ink 
aunched. Revolutionary ECO-SOL MAX™ 



unched 




* - Watch this space! 

Roland 

Get Serious! 



more information contact Roland DG Australia on 1800 500 119 - www.rolanddg.com.au or Roland DG New Zealand on 09 309 8104 - www.rolanddg.co.nz 
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Illustrations By Joe Zeff 


Focus. 



We’ve said it before and we’ll say it again: Your Mac is the safest 
personal computer on the market. Even though we’ve had a couple of 
scares this year, there are still almost no Mac viruses. According to 
research done by Sophos (a maker of anti-virus software), at press time 
there were only four known OS X viruses, compared with roughly 80,000 
on Windows. 

Let’s face it though — we live in a dangerous world, and not all of those 
dangers (especially those to your privacy) are platform-specific. Here’s 
how to keep your personal information out of the wrong hands — and 
keep your Mac out of trouble. 
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Hot Links 


macworld.com/2006/05/secrets/securitytips/index.php 

Extra tips for keeping intruders out, 
locking your data and cleaning your computer. 

www.tomsnetworking.com/2005/03/31/ 
the_feds_can_own_your_wlan_too/ 

How The FBI cancrack wireless security 

www.apple.com/support/airport/ 

AirPort support 

www.secure-tunnel.com 

Secure proxy server 

www.epic.org/privacy/tools.html 

Encrypted e-mail services and anonymisers 

www.bugmenot.com 

Don’t want to use your name online? Borrow one 

www.zonelabs.com 

ZoneAlarm 

www.bitdefender.com 

BitDefender 

www.mediafour.com 

MacDrive 
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Seriously consider using anti-virus software, is anti- 

virus software worth the money and hassle? You might decide to 
take your chances and bet that malware authors will never target 
the Mac, but seriously consider installing and running anti-virus 
software, especially if you engage in “risky” activities — browsing 
a variety of web sites, exchanging files with other people via e- 
mail or servers, or downloading third-party software. 

Choose the tool your company or school provides, or find an 
anti-virus program on your own (see the sidebar “Anti-viral 
armour”). (Sceptics should note that there’s a free, open-source 
option - ClamXav 1.0.3.) Just make sure to install the software, 
scan regularly, and update religiously. Outdated anti-virus soft¬ 
ware is almost as bad as none at all. — Mark H. Anbinder 

Always install Apple’s security updates. Half of the 

computer-security battle is staying up-to-date. Apple and makers 
of security programs do a good job of keeping their software 
updated to handle new problems, but if you don’t download and 
install updates, they won’t do you any good. 

Mac OS X Security Updates include fixes not only for OS X but 
also for the various tools Apple provides with each Mac. For 
example, the first Security Update of 2006 fixed security flaws in 
the PHP scripting feature of the built-in Apache web-server soft¬ 
ware that comes with eveiy Mac. Before this patch, PHP (once acti¬ 
vated) could have been used to run software on your Mac covertly. 

Make sure your Mac’s Software Update preference pane is set 
so that your Mac checks regularly for new software. Checking 
weekly should be sufficient for most people, but if you often visit 
unknown web sites or use personal file sharing or web sharing, 
you should check daily. — mha 

Open files only from known sources. A Trojan horse 

claims to be one thing — risque photos of a celebrity, for instance 
- but is in fact a program with hidden plans for your computer. 
Double-click on it out of curiosity, and it leaps into action - with 
destructive, or at least annoying, results. This year brought the 
first OS X Trojan horse - Leap-A, also known as Oompa Loompa, 
which posed as photos of Apple’s upcoming OS release, Leopard 
(OS X 10.5). (For more info, see the sidebar “Mac attacks.”) 

The easiest way to minimise your risk is to do what Windows 
users have done for years - regard unknown files with scepti¬ 
cism, especially unexpected e-mail attachments and odd files 
arriving via an instant-messaging program. If you’re not sure 
what a file is, and if it arrived without warning, ask the sender 
whether it’s legit. Also, get in the habit of downloading software 
only from known sources. If you’re worried that you might 
already have hidden malware on your computer, read Macworld’s 
extra tips for Mac security (see ’’Hot links”). —mha 

Watch for macro viruses in your Office documents. 

Office macros are scripts that let you simplify or automate repet¬ 
itive actions, but miscreants can also use them to spread misdeeds 
between computers and across platforms. A document from a 
Windows-using friend, for instance, could include a macro that 
turns all your Microsoft Word documents into locked templates. 



Word and Excel now warn you, by default, when you tiy to open 
a document that contains macros (see the screenshot “Good 
macro, bad macro”). When you open a new document that 
contains embedded macros, whether it’s from a trusted source or 
not, check with the person who sent you the file to make sure 
the macros are OK. — mha 

Use a standard account for everyday work, when 

you install OS X or set up a new Mac, the first user account you 
create is an administrator account. This account has great power 
to alter your system. OS X requires that you enter your password 
to make most, but not all, changes to the system. The exceptions 
are what tricky malware creators can exploit. 

If you are logged in to the administrator account, the recent 
Leap-A Trojan horse, for example, could install itself in the System 
folder, affecting all your Mac’s users and possibly infecting many 
applications. If you’re logged in to a standard account, Leap-A 
could affect only that account and applications that you have 
installed by dragging them into the Applications folder. 

Good macro, bad macro. Microsoft Word warns you whenever you 
open a document that contains macros. Note that not all macros are bad; 
before you enable the macros, just ask the person who sent you the file 
whether it’s supposed to contain them. 

Warning 

The document you are opening contains macros or customization*. Some macros may 
contain viruses that couid harm your computer. 

If you are sure this document is from a trusted source, dick ( Tell Me More 
Enable Macros. If you are not sure and want to prevent any * " "———~— 

macros from running, click Disable Macros. 

Enable Macros Do Not Open ( Disable Macros ) 
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So create a standard user account in the 
Accounts preference pane (don’t enable the 
Allow User To Administer This Computer 
option), and use it for your day-to-day work. 
You’ll have to enter your administrator user 
name and password from time to time — when 
installing software, for instance — but you’ll 
have a safety net. — Kirk McElhearn 


Change Keychain Password 


art 


Enter a new password for keychain "kirk”. 


Current Password: 
New Password: 
Verify: 


m 




Turn off Automatic Login. When you use OS X’s Automatic 
Login feature, there’s no need to select your user name and enter 
your password in the Login window when you start up your Mac. 
That’s convenient at home, but if you work with a laptop or a 
publicly accessible computer in an office, it can expose all your 
personal documents to anyone who presses the power button. 

To turn off this feature, go to the Accounts preference pane and 
click on Login Options. (If the button is dimmed, first click on 
the lock icon and enter your administrator password.) Deselect 
the Automatically Log In As User Name option. — km 

Lock your screen when you step away, if you require 

a password at login, your Mac is protected when you log out or 
turn it off, but what about when you just step away? When you 
go to lunch, anyone can come by your desk, press a key to wake 
your computer, and access your files. Prevent this by requiring 
a password when anyone turns off the screen saver or wakes your 
Mac. In the Security preference pane, select Require Password To 
Wake This Computer From Sleep Or Screen Saver. — km 

Give your Keychain its own password, os x includes 

a nifty utility that stores all your passwords for applications, 
servers, and web sites. Your Keychain is your central repository 
for passwords; it unlocks as soon as you log in to your Mac. 
Unfortunately, this means that anyone who can access your Mac 
will be able to open your password-protected items. If you use 
Safari’s AutoFill feature, that could include your bank account, 
your Amazon account, your .Mac account, and more. 

Solve this by giving the Keychain a password that’s different 
from your user-account password. Open Keychain Access 
(/Applications/Utilities) and select Edit: Change Password For 
Keychain “User Name”. (In some cases, you might see the word 
Login instead of your user name.) In the Current Password text 
field, type your login password. Type a new password in the New 
Password field and again in the Verify field. Click on the key icon 
next to the New Password field to bring up the Password 
Assistant window. Here you can test how secure your password 
is and get ideas for better ones. In the Type menu, choose 
Memorable, Letters And Numbers, Numbers Only, Random, or 
FIPS-181 Compliant to get suggestions (see the screenshot 
“What’s the password?”), — km 

Lock the Keychain when it’s not in use. Once your 

Keychain is unlocked, it usually stays that way until you log out 
or shut down your Mac. For more protection, set the Keychain to 
lock when it’s inactive. Open Keychain Access and select Edit: 


( Cancel ) f~ OK 


What’s the password? Your 
Keychain stores all your 
passwords and, by default, 
unlocks when you log in to your 
Mac. Beef up its protection by 
giving it a password of its own, 
and use Password Assistant to 
make sure you pick a good one. 




Password Assistant 



Typ«: Manual 

m 




i 

ggestion; 
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Quality: £ 
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Mix upper and lower case, punctuation, and numbers. 
Use a longer password for added security. 


Change Settings For 
Keychain “User Name”. (In 
some cases, you might see 
the word Login instead of 
your user name.) In the 
Keychain Settings window, select the Lock After Number Minutes 
Of Inactivity option, and choose a number of minutes. Also choose 
the Lock When Sleeping option. 

If you prefer manual control, select Keychain Access: 
Preferences, and choose the Show Status In Menu Bar option. A 
small lock icon will appear in your Mac’s menu bar. This icon 
shows you whether your Keychain is locked. You can also lock 
and unlock it from this menu. — km 

Encrypt important files. If you have sensitive files on your 
Mac — especially a laptop Mac — consider protecting them with 
encryption. No one can read or copy your encrypted files — even 


Mac attacks 


r A 


After years of quiet on the home front, Mac users have 
recently had to defend against a few security threats. The 
number is still so low as to make a Windows user laugh 
(or cry), but the attacks are a good reminder of modern 
computing's risks. 

> Leap-A, or Oompa Loompa (February 2006) Even the 
mainstream press talked about the first “real” Trojan horse 
for the Mac. Disguised as photos of the next Mac OS, 
Leap-A could, once clicked on, spread itself to other users 
through iChat. Leap-A was more a proof-of-concept than 
a serious risk. Still, it raised awareness about security 
gaps in OS X and demonstrated the need for Mac users 
to be sceptical of unexpected files. 

> Inqtana-A (February 2006) Around the time that Leap- 
A arrived, the Inqtana-A worm appeared. Inqtana-A used 
a vulnerability in Bluetooth to replicate from one Mac to 
another. However, Apple had already patched this vulner¬ 
ability in May 2005, so only un-updated computers within 
30 feet of infected computers were actually at risk. 

> Zaptastic (May 2005) An anonymous author revealed 
security gaps in Tiger’s widgets with this proof-of-concept. 
By default, web pages could automatically install widgets, 
with potentially disastrous results. Apple patched this hole 
pretty quickly, and users now get an alert whenever a web 
page attempts to install a widget. — km 
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if they hack into your Mac or remove your hard drive. (To ease 
the pain of a stolen laptop, To ease the pain of a stolen laptop, 
read Macworld’s additional security tips — see “Hot links”. 
Protect a few files. If you have only a handful of files to protect, 
consider creating an encrypted disk image and adding those 
important files to it. Mount this disk image and enter your pass¬ 
word when you need to work with the files. Eject the disk image 
when you’re done. That’s it. 

Protect your entire user folder. If your user folder is full of confi¬ 
dential documents — say, all your clients’ tax records or the 
secret plans for your new invention — consider using OS X’s 
FileVault feature instead. After you activate FileVault, all 
you need to do is enter your login password to begin your 
work — then you can open files, work on them, and save 
changes without noticing a thing. Close a file, and it’s 
automatically enciypted again. 

Open the Security preference pane and click on Set 
Master Password. In the sheet that appears, fill out 
the password fields and click on OK. Then click on 
Turn On FileVault. (It might take quite a while to 
encrypt your files.) Conveniently, FileVault’s master password 
also works as a kind of backup account password — you can 
use it to unlock your account or any other account on your 
Mac. Be careful: forget your master password, and your files 
will be completely inaccessible. — km 


A 

Security terms explained 

Zombies and worms and bots — oh my! Most Mac users 
haven’t had a reason to be familiar with the security 
world’s colourful terminology. Here’s a primer. — mha 


Back door 

A means of accessing your computer or protected data 
without your knowledge or permission. 


Bot 

A small program designed to mimic a person’s behaviour— 
for instance, by sending messages via chat software. 

/ 

Keylogger 

A program, usually hidden, that records everything you 
type. Its purpose is to capture your passwords, credit 
card numbers, web passwords, and other private info 
and send them back to someone. 


Malware 

A general-purpose term for all software written for 
nefarious reasons. 

Jl 

Phishing 

The process of using counterfeit e-mail messages or 
web pages to trick people into providing user names, 
passwords, and more. 

y| 

Phone home 

What keyloggers and other spyware programs running on 
your computer do when it’s time to transmit your private 
info to the malware’s author. 

yl 

Spyware 

Hidden software that collects your private information — 
either by keylogging or by accessing your documents — 
and then phones home. 

yj 

Trojan horse 

Malware that pretends to be something else — an image 
or a software program. It can’t do anything to your 
computer until you activate it. 

V A 

Virus 

Malware that can spread itself by infecting applications, 

operating- system files, or documents on your computer. 

V. 

Worm 

Malware that can spread itself without touching existing 
applications. Usually it’s a stand-alone piece of code. 


Zombie 

A computer that has been hijacked, without the owner’s 
knowledge, to perform tasks for someone else. 




Use 3 firewall. Do you connect to the internet with an always- 
on connection? If so, one of the easiest things you can do to 
enhance your Mac’s security is to turn on Apple’s built-in soft¬ 
ware firewall. A firewall is a tool — either hardware or software 
— that prevents unauthorised access to a computer or a network. 

Turning the firewall on is an absolute necessity if your Mac is 
plugged directly into your cable or DSF modem (as opposed to 
being connected via an AirPort or some other kind of router). If 
you plug your computer directly into your modem, it has a public 
internet address that makes it potentially visible to everyone. 
To fire up your firewall, open the Sharing preference pane. 
Click on the Firewall tab, click on Start, and then click on 
the Advanced button. In the sheet that appears, select the 
Enable Stealth Mode option. This makes your computer 
almost invisible on the internet, so hackers will be less 
likely to attack. OS X’s built-in firewall will do the job 
for most people. See the sidebar “Hacker-proof protec¬ 
tion” for add-on options. — Jeffery Battersby 

Protect your wireless network with WPA. if 

your wireless network doesn’t use encryption, it’s easy for 
ne’er-do-wells to intercept data passing through the air. To 
protect your passwords, e-mails, and so on, turn on encryption 
and make sure you’re using WPA (Wi-Fi Protected Access) or 
WPA2. An early form of wireless encryption, WEP (Wired 
Equivalent Privacy), used weak algorithms — the mathematical 
formulas that determine how data is concealed. (A team of FBI 
agents cracked a 128-bit WEP key in three minutes at an 
Information Systems Security Association meeting last year. See 
“Hot links” for more info.) 

To use WPA Personal (the home version), it’s best to have OS X 
10.3.9 or higher. You also need an AirPort or AirPort Extreme 
card and an AirPort Extreme Base Station or an AirPort Express. 
(The original AirPort Base Station can’t be upgraded for WPA 
support.) Many other base stations, from companies including 
Linksys and Buffalo, support WPA, too. 

Update your base station. First, confirm that your base station 
is up-to-date, by launching AirPort Admin Utility 
(/Application/Utilities) and selecting your base station. If the 
firmware version number is less than 5.7 (Extreme) or 6.3 
(Express), visit Apple’s AirPort Support page (see “Hot links”), 
download the newest firmware for your device, and follow the 
instructions for upgrading. 

Lock it down. Next, in AirPort Admin Utility, select the AirPort 
tab. Click on the Change Wireless Security button; then select 
WPA Personal from the Wireless Security pop-up menu. In the 
Encryption Type pop-up menu, choose WPA Only or WPA And 
WPA2 (see the screenshot “Protect the airwaves”). (If you choose 
WPA And WPA2, Macs with original AirPort Cards might not be 
able to connect.) 

Enter a password - preferably something that’s about 20 char¬ 
acters long and isn’t entirely composed of words found in a 
dictionary. Enter the password again to verify your typing and 
click on OK. Click on Update to apply the settings; the base 
station will reboot. — Glenn Fleishman 
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Encrypt your wireless hotspot sessions. Millions of 

people use public Wi-Fi hotspots, which typically lack any useful 
protection for data. Unless the hotspot network uses a corporate 
form of Wi-Fi encryption, a person using packet-sniffing soft¬ 
ware could grab your passwords, e-mail messages, or info as it 
flies through the air. 

Protect e-mail. Most Mac e-mail programs include support for 
SSL/TLS (Secure Sockets Layer/Transport Layer Security) 
encryption, which hides data as it travels between your browser 
and your ISP’s servers. (To turn SSL/TLS encryption on in Mail, 
go to Mail: Preferences, click on Accounts, select the account 


you want to protect, go to the Advanced tab, and enable the 
Use SSL option.) 

You also need an internet service provider or a mail host that 
offers this type of secure connection — such as .Mac or 
FastMail.fm. If you don’t want to slog through configuration 
details, PGP’s $US99 PGP Desktop Home 9 offers a unique option. 
It does the work for you: intercepting your mail connections, 
determining whether your ISP handles secure e-mail, and setting 
up the correct connection. 

Protect FTP sessions. If you need to copy files back to an office 
server while you’re on the road, consider encrypting your FTP 


Anti-viral armour 

As the Mac becomes more popular, its OS could well start 
to attract the attention of malicious virus writers. Installing 
anti-virus software now will not only protect your Mac but 
also prevent you from passing along Windows-only 
viruses to your Windows-using friends and colleagues via 
e-mail attachments or Office documents. 

Last month we took a close look at three 
major Mac anti-virus programs: Intego’s 
VirusBarrier X4, the open-source ClamXav 
1.0.3, and Symantec’s Norton AntiVirus 10.1. 

(Two other Mac antivirus apps, Sophos 
AntiVirus and McAfee Virex, are now aimed 
primarily at business buyers who need to 
protect fleets of Macs). 

Defending the home front. Like security guards 
making their rounds, all three programs scan your 
Mac looking for anomalies. Each can scan built-in hard 
drives, of course. All three can also scan CDs, DVDs, 
FireWire hard drives, and other removable media as 
soon as they’re mounted. All but ClamXav will scan 
incoming e-mail attachments, and all but ClamXav will 
scan your memory to make sure a piece of malware isn’t 
already running. 

Test run. To find out how well these programs perform, 
we loaded a test machine with the standard EICAR anti¬ 
virus test file, the Hacker Defender Trojan horse installer, 
and Leap-A; we then installed our three anti-virus apps 
one at a time. All three successfully detected and quar¬ 
antined the test files on our drive. 



Speed matters. More-dramatic differences cropped up when 
we took out our stopwatches. We asked each program to scan 
an Applications folder containing 14GB of applications and 
compressed files, and a 900MB Documents folder holding a 
mix of Microsoft Office and Apple iWork files. VirusBarrier was 
by far the fastest, taking 13 minutes to scan the Applications 
folder and 2 minutes to scan Documents. Norton 
AntiVirus took roughly four times as long, and 
ClamXav roughly eight times as long. 

When there’s a virus. Finally, there’s the question 
of how each app reacts when it finds a virus. 

Ideally, the program should be able to repair the 
infected file. If that’s not possible, the program 
should be able to move the file to a quarantine folder 
or delete it altogether. Each of these programs gives 
you plenty of options for handling infected files. Norton 
AntiVirus gets extra points for offering by far the best informa¬ 
tion about the infections. 

Australian Macworld’s buying advice. Although an of 

these programs will get the job done, we like Intego’s VirusBarrier 
best for its scanning speed and its well-integrated Mac features. It 
gives you a contextual menu in the Finder, and a Dashboard 
widget updates you on the progress of scans and virus updates. It 
integrates with iCal and has full drag-and-drop support. 
Symantec’s Norton AntiVirus is a close second, thanks to its 
extensive virus information and its strong handling of Windows 
viruses. If price is a concern, ClamXav will get the job done for 
free, but you’ll have to deal with its non-standard interface and 
some tricky operational issues. — Rob Griffiths 


Product 

Rating 

Price 

Scanning Time (in Minutes) 

Applications Documents 

Folder (14GB) Folder (900MB) 

Pros 

Cons 

Hot links 

VirusBarrier X4 


$100 

13 

2 

Amazingly fast; good OS X 
integration; easy to use. 

Expensive; some 
interface quirks. 

www.pica.com.au 

ClamXav 1.0.3 


free 

105 

12 

Frequent updates; free. 

Slow; doesn’t scan incoming 
e-mail or active memory; 
minimal information 
about viruses. 

www.clamxav.com 

Norton 

AntiVirus 10.1 

«« 

$60 

53 

7 

Reasonably fast; excellent 
virus information; easy to use. 

Installs components 
all over your system. 

www.symantec.com.au 
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Welcome to the jungle: Windows security for Mac users 


The conventional wisdom is that Macs are protected from 
most viral computer attacks, while PCs exist in a fear¬ 
some wilderness full of dangers. If you use Apple’s Boot 
Camp public beta software to install and run Windows on 
your Intel-based Mac, you leave safe territory. 

In the past, if you needed to run some Windows 
programs, your only choice was Microsoft’s 
Virtual PC. This emulator offers you some 
protection from network-borne dangers 
by effectively running Windows in a box 
within your Mac. If you use Boot Camp, you’re 
more exposed, and you must follow a strict secu 
rity regimen. 

Follow the Windows way. To protect a Windows 
computer, you need to keep the operating system up-to- 
date and patched, use a firewall, and make sure you 
have current anti-virus software. You can use Microsoft’s 
convenient Windows Update feature (similar to Software 
Update on your Mac) to stay current on patches and 
bug fixes. 

Windows XP SP2’s built-in firewall feature addresses 
only incoming connection attempts (as does Mac OS X’s 
built-in firewall). Heavy Windows users can protect them¬ 



selves from malware such as keyloggers by using software that 
monitors outgoing connections as well, such as the free 
ZoneAlarm, from Zone Labs (see “Hot links”), or a more full- 
featured firewall such as Zone Labs’ ZoneAlarm Pro 6.0 or 
Symantec’s Symantec Client Firewall. 

Constant vigilance is essential in the Windows world. 
AV-Test, a German security and testing firm, says 
that 70 to 100 new threats are discovered every 
day. BitDefender’s BitDefender 9 Standard (see 
“Hot links”) comes highly recommended for 
protection against Windows viruses. You’ll need to 
pay a renewal fee each year to keep your virus defini¬ 
tions up-to-date. 

Putting Mac OS at Risk? Will using Boot Camp put the Mac OS 
part of your machine at risk? That’s a tricky question. When you’re 
running OS X, even on an Intel-based Mac, you’re not susceptible 
to Windows-based viruses. Also, by default, Windows XP can t see 
Mac hard-drive volumes, so a rampaging Windows virus that 
deletes files on your Windows partition won’t be able to see your 
Mac files. However, if you install a program such as Mediafour’s 
MacDrive (see “Hot links”) so you can exchange files between 
your Mac and Windows partitions, your files may become vulner¬ 
able to a virus that deletes files. — Mark H. Anbinder 


sessions using Secure FTP (SFTP). Many service providers now 
offer SFTP, and most Mac FTP programs include SFTP support. 
Protect your surfing. Banks and commerce sites already use SSL 
to protect your financial information when you access their web 
sites, but thieves can try to get around this when you’re at a 
hotspot - by simulating the real hotspot with their laptop (creating 

Protect the airwaves. To safeguard your wireless network you must 
turn on encryption. An early form of wireless encryption, Wired Equivalent 
Privacy (WEP), was easy to crack, so make sure to use WPA (Wi-Fi 
Protected Access) or WPA2 instead. 



an “evil twin”), or misleading your computer into passing data to 
the wrong site (Address Resolution Protocol [ARP] “poisoning”). 

Enter your user name and password only on pages that are 
protected by SSL and have the exact domain name you recog¬ 
nise. A few sites let you enter your login details on an unpro¬ 
tected page and then redirect you to a secure site. That’s a ticket 
to disaster if a hotspot villain is nearby. 

You can bypass evil twins and ARP poisoners while also 
enjoying encrypted browsing of all pages by using a secure proxy, 
which is typically layered on top of an anonymiser. Anonymisers 
are designed to keep your surfing habits private; a secure proxy 
keeps the content of your surfing private, too. A secure proxy 
requires that you configure your computer to send its web requests 
over a secure connection to a remote server. The server acts as an 
intermediaiy as you visit web sites. 

Only Secure-Tunnel (see “Hot links”) seems to support OS X, 
in its case via Safari and other browsers’ proxy settings. The 
service’s simplest option - the $US35-per-year Silver package - 
is web based and allows anonymous, enciypted surfing. 

Protect everything. If you do a lot of work on-the-go, consider 
securing all your wireless hotspot activity at once by using a 
Virtual Private Network (VPN) connection. VPN software captures 
all the data flowing out of your programs and then puts that data 
into a secure tunnel that extends from the virtual network, 
through the local network, out to the internet. Check out 
HotSpotVPN (starting at $US9 per month; www.hotspotvpn.com), 
personalVPN ($US40 per year; www.witopia.net), and PublicVPN 
($US60 per year; www.publicvpn.com). —gf 
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Don’t click on links in unsolicited e-mail messages. 

While spam may be the scourge of the internet, phishing is its 
biggest scam. You undoubtedly receive e-mails — purportedly 
from banks, eBay, PayPal, Amazon.com, and others—asking you 
to confirm your account or re-enter your credit card informa¬ 
tion. Don’t click on those links. 


Legitimate banks and online vendors will never send you an 
e-mail asking you to confirm account information in this 
manner. Instead, these links take you to counterfeit web sites 
that look exactly like legitimate sites but send your account 
information or credit card numbers to organised crime groups 
or petty scammers. 




Hacker-proof protection 

One sign of OS X’s overall security savvy is that it has its 
own built-in firewall, which is pretty good. But there are 
many other firewall add-on apps for the Mac, including 
Brian Hill’s Flying Buttress 1.4, Intego’s NetBarrier X4, 
Open Door Networks’ DoorStop X Security Suite, 
SustainableSoftworks’ IPNetSentryX 1.3.1, and 
Symantec’s Norton Personal Firewall 3.0.3 (see the table 
“Firewall software compared” for details). 

Guarding the gates. How safe will these apps keep your 
Mac? In blocking traffic, the differences between these 
products are razor-thin. They all block bad network traffic 
and protect your Mac just as they should. But there are 
two areas where a couple of these apps fall short. 

Hackers looking for a computer to exploit may ping 
yours to see if it’ll reply; if it does, the answer lets them 
know what operating system your computer is running — 
an excellent starting point for their nefarious games. In our 
testing, Apple’s built-in firewall, Flying Buttress, and 
Norton all spilled the beans about which OS our test 
system used. 

The other hole we found in some of these tools is that 
basic firewalls simply allow or block traffic passing 
through your network ports. Some programs offer another 
level of protection — intrusion detection. They examine 
incoming traffic to see whether it’s doing anything 
unusual and warn you if they detect anything suspicious. 
IPNetSentryX and NetBarrier are the only programs we 
looked at that have intrusion-detection tools. 


While these programs are similarly skilled in protecting your 
Mac, they differ in ease of use. While each one lets you specify 
which network ports you want to block or leave open, 

NetBarrier and Norton make it particularly simple; 

IPNetSentryX, on the other hand, requires some advanced 
network knowledge to set up properly. 

Each of these apps provides some kind of reporting 
system, from basic text documents that log access attempts 
to e-mailed notifications. 

Australian Macworld’s buying advice, when it 

comes to keeping snoops out of your Mac, OS X’s firewall is all 
most users really need. It’s safe, secure, and free, but its interface 
is awfully basic; for any advanced configuration, you’ll have to 
head to Terminal. 

Intego’s NetBarrier X4 gets our nod as the best OS X firewall, 
thanks to its ease of configuration, boatload of useful features, 
and excellent documentation. Norton Personal Firewall and 
DoorStop X Security Suite are also excellent options but offer 
fewer features. I personally like (and use) Flying Buttress, but 
its lack of consistent support and its limited documentation 
make it a poor choice for the average user. 

IPNetSentryX is in a class all its own. It’s an intrusion-detec¬ 
tion program that’s really designed for network professionals 
who know what to look for on their networks and who have a 
thorough knowledge of TCP, UDP, and IP. If you’re wondering 
what I’m talking about, IPNetSentryX is not for you. If you’ve just 
begun to salivate, it will be a powerful addition to your network 
security toolbox. — Jeffery Battersby 


Company 

Product 

Rating 

Price 

Pros 

Cons 

Hot links 

Apple 

Mac OS X Firewall 

w 

free A 

Already part of Mac OS; stealth 
mode and logging tools; can 
block UDP traffic. 

Advanced configuration requires 
Terminal; reveals OS; 
confusing logs. 

www.apple.com/au 

Brian Hill 

Flying Buttress 1.4 


$US25 

GUI access to features otherwise 
available through Terminal; 
syntax checker. 

Limited support; poor 
documentation; some 
configuration requires advanced 
knowledge; reveals OS. 

personalpages.tds.net/ 

~brian_hill/flyingbut 

tress.html 

Intego 

NetBarrier X4 

tttt* 

$100 

Intrusion detection; anti-spyware 
tools; cookie management; 
monitoring tools; simple setup; 
excellent documentation. 

Default configurations are either 
too permissive or too restrictive; 
customisation requires some 
networking knowledge. 

www.pica.com.au 

Open Door 
Networks 

DoorStop X 

Security Suite 

m 

SUS80 

Excellent documentation and 
support; provides detailed 
information about logs and 
security instruction. 

Default settings too stringent; 
doesn’t warn against locking 
down services that you 
might need. 

www.opendoor.com 

Sustainable 

Softworks 

IPNetSentryX 1.3.1 


SUS60 

Intrusion detection; highly 
configurable; excellent logging. 

Requires significant technical 
knowledge to manage correctly. 

www.sustworks.com 

Symantec 

Norton Personal 
Firewall 3.0.3 

«« 

$60 

Simple setup and configuration; 
recognises applications that 
require network access; easy to 
add new port or service security. 

Stealth mode reveals OS. 

www.symantec.com.au 


A Comes with Mac OS X. 
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When in doubt, check the supposed senders’ web sites: most of 
them track bogus messages like these. You can also check the e- 
mail message’s link itself to see whether it leads where it says it 
does. If you’re running OS X 10.4, hover over the link and the 
true URL will appear. — km 

Protect sensitive e-mail from prying eyes, it’s reia- 

tively easy to sniff - or capture - internet data, since it goes 
over many unprotected servers. Anyone listening in on the tele¬ 
phone line running out of your home, office, or ISP can inter¬ 
cept your files. You probably couldn’t care less if the data you’re 
sending consists mainly of photos of your cat, but you have 
reason to be concerned if you’re sending top-secret information, 
or if you work with private health, financial, or legal records. 

There are a few ways to send files via e-mail or the internet in 
total security. You can purchase an encryption program such as 
PGP’s versatile PGP Desktop Home to use with your e-mail client. 
You can use a web-based encrypted e-mail service. (Most charge 
a modest monthly or yearly fee; see “Hot links” for a list.) If your 
recipients use Macs, you can also just send files as an encrypted 
disk image. Don’t send the password with the disk image: give it 
to the recipient by telephone, fax, or iChat. — km 

Practice private surfing. Search-engine records, cookies, 
web bugs, and a host of other elements all make it possible for 
webmasters, your boss, or marketers to see what you’ve been 
perusing. Some web sites require registration so they can follow 
your every click; others simply use cookies to track your page 
views. It helps to delete your browser’s cache history on your 
end. (Programs such as Allume Systems’ Internet Cleanup 3 
remove that and more automatically.) But server records remain. 

Google’s recent battle with the US Department of Justice high¬ 
lighted the potential for search engines’ online databases to 
become surveillance tools. The government subpoenaed data 
including Google users’ search queries, leading privacy advocates 
to fear further demands. 

If all that leaves you leery, consider using a secure proxy or a 
simpler anonymiser. Many web sites act as anonymisers, some 
for a subscription fee (see “Hot links” again). To elude registration 
on web sites, check out BugMeNot (see “Hot links”), which stores 
a database of shared user names and passwords that you can use 
instead of creating your own. — km 

Keep your chats to yourself. Be aware that if you use a 

hotspot or a campus Ethernet network, others on the network 
might be able to tap your iChats. 

Apple added a Secure iChat feature to the .Mac service in 
October 2005. To use Secure iChat, you and the person you want 
to chat with must both have at least OS X 10.4.3 (which includes 
iChat AV 3.1) and a .Mac membership. Secure iChat works only 
for one-on-one text chats. If you meet all those criteria, select 
iChat: Preferences, choose your .Mac chat account, and click on 
the Security tab. If you see the message “iChat encryption is 
enabled” at the bottom of the window, you’re set. If you see 
“iChat can enable encryption,” click on the Encrypt button. 
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Idle chatter. When you send iChat messages in the clear, anyone on the 
same network, wired or wireless, can use a tool as simple as Stairways 
Software’s Interarchy to eavesdrop A. If you use .Mac-based encryption, 
hackers will be able to read only your chat partner’s IM handle B. 


People without .Mac accounts have other options. For $40, you 
can get the starter bundle of two licenses for Intego’s ChatBarrier 
X3 — enough for you and a companion to chat securely. You may 
already be considering PGP Desktop Home 9 for its many enciyp- 
tion skills; it can also secure chats between two users who both 
have the software installed. — gf 

Back Up your files. Whether your Mac catches a virus, your 
network gets hacked, or you lose your files or your laptop, only 
regular backups will ensure that you don’t lose anything 
important. — km ^ 
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Hot Links 


Google hatches 
another batch 

G OOGLE has unveiled another raft of new services aimed at 
enticing you to store and work with your information at Google 
rather than on "old world" desktop software on your Mac. 

In its World Press Day, Google lifted the wraps on “Google 
Notebook” — best described as searchable Stickies on the internet. 
Conveniently, though, instead of having to replicate your Stickies on 
every Mac you work on, they're available on any computer through 
your Google ID — for most people it's their GMail account ID. 

As is often the way with first-generation Google services, Notebook 
doesn’t work with Safari. To be fair to Google, though, this is probably 
due to Safari’s horribly lacking Javascript capabilities, which have 
become very apparent in recent months 
with the explosion in AJAX web applica¬ 
tions. Firefox for Mac works fine with 
Google Notebook. 

As I've mentioned previously, Google’s 
addition of Google Calendar to its online 
suite of services, and its acquisition of the 
online word processor Writely, shows it is 
seriously mounting an attack on Microsoft 
Office, but going about it a very Google way 
— reinventing the applications from the 
ground up to work simply for the web. 

Notebook fits another piece in the jigsaw, 
replicating the sticky notes capability of Entourage/Outlook (or any 
personal information manager). 

Google maps Australia. Google has finally included Australia 
in its online maps site, maps.google.com. There are street maps for all 
of Australia and New Zealand. Google hasn't said anything publicly 
about it yet — probably because searching it is still hit-and-miss. 

However, as numerous bloggers have pointed out, a large number 
of the best Google Maps “mashups” have originated in Australia, 
which means there are already some very clever minds working with 
the Google Maps data here. A mashup is when you overlay your site's 
data (such as a comprehensive database of murder sites, to choose 
a macabre example) over Google's maps. 

Google has encouraged this sort of activity, because it ultimately 
means the growth of a huge number of mapping applications centred 
around Google Maps (which, from Google’s perspective, is great for 
online advertising revenue and building the Google brand.) 

What it means for us end-users is that in the near future we should 
see web sites of train routes, all of Adelaide’s best Indian restau¬ 
rants, et cetera, conveniently plotted onto maps. 


Google.com/notebook 

Google Notebook 

Maps.google.com 

Google Maps 

Whereis.com.au 

Sensis Whereis 

Google.com/trends 

Google Trends 

Google.com/coop 

Google Co-Op 


Don't forget Telstra’s Sensis Whereis site though — it still provides excel¬ 
lent map search and can give directions from one place to another. 

Bird's eye view of internet trends. Google also unveiled 
Google Trends, a search engine that lets you see a graph of people's 
interest in particular search terms. It cleverly matches peaks and 
troughs with news events that mention those terms. 

Although Google doesn’t disclose the numbers of people searching, 
the graph does show the relative growth or decline in interest over time. 
Searches for “iPod”, for example, saw a huge spike just before Christmas 
2005. Likewise, for some reason, searches for “sex” peak just before 
Christmas/New Year, as do searches for “quit 
smoking” and “lose weight”. Seems like we 
humans are fairly predictable after all. 

This kind of information is very useful to 
anyone who runs a web site and wants to 
optimise their content based on what 
people are interested in at the time. If 
you're wondering when “Christmas” really 
starts entering people’s psyche, it's 
around October 15th each year. 

Google Co-op. Google has jumped 
on the “social bookmarking” bandwagon, 
where people store their collections of bookmarks online for others to 
access. Rather than offering a separate service, where the most popular 
bookmarks float to the top, a la del.icio.us, Google is integrating 
personal collections of bookmarks into the main Google search results. 

The way Google is pitching it is that if your doctor had a collection 
of bookmarks on Google Co-op and you had subscribed to them, 
and you searched for “arthritis” on Google, then rather than the top 
results being copper bangles and other miracle cures, your doctor's 
bookmarks related to arthritis would come first. 

This system is designed to weed out the clutter that inevitably appears 
in search engines as sites try to manipulate search results. Search for 
the name of any hotel and you'll see a perfect example of this: almost all 
your results will be the name of online travel booking agencies — it can 
be quite hard to get a direct link to the hotel itself. However, if you had 
subscribed to a Google Co-op user's directory of hotel links, the real 
hotel web site would appear at the top of your search results. 

While it's a clever idea I'm not convinced it will take off, simply 
because the concept is quite hard to grasp. ^ 

Dan Warne is passionate about the state of broadband in Australia. 
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Intego VirusBarrier X4 

The acclaimed antivirus program for the Mac 


Multi-function Orb 


The change in color of the Orb 
indicates the presence of an 
infected or damaged file. 

Choose the data to be scanned 
in the dialog box with a simple 
click. 
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VirusBarrier X4 


Schedule regular or specific 
scans of your volumes and 
view them in Apple's iCal. 



Decide for yourself the best 
level of security for your files 
and folders. 


Eradicates 
All New Malware: 

OS X.Exploit.Metadata 
Oompa-Loompa (OSX/Oomp A Leap. A) 
Inqtana.A-B-C Bluetooth Worm 



Last scan started on Monday, October 10, 03:06 PM 


NetUpdate X4 


Automatically or manually check 
the availability of updates or 
virus definitions. 


Display all analysis logs of your 
volumes and files with a single 
click. 


Turbo Mode technology analyzes 
your data up to 40 times faster. 


Date 


Status 


Q 

Q 

t 

Q 
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10/10/05 15:06:03 ‘Winzipped-Text.Data.pif is infected by *W32.Sober.P\ 
10/10/05 15:06:03 ‘VolumeProtectionSegmentLink.h’ is corrupted. 

10/10/05 15:06:03 ‘Macro.Word97.Vovan.doc* is infected by ‘WM.Vovan*. 
10/10/05 15:06:03 ’phpbb-worm.pi’ is infected by *Perl.Santy.C. 

10/10/05 15:06:03 'openerlS.sh’ is infected by 'SH.Opener*. 

Reveal in Finder ) * Repair * 


< Clear~) ( Export... ) 




Discover, under Tiger, new Intego Widgets 
informing you of the status of your protection, 
the availability of updates, and scheduled 
events. 
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VirusBarrier X4 alerts you to the presence 
of viruses and repairs damaged or corrupted 
files. 


Easily schedule, check and install new 
virus definitions and updates for all Intego 
software installed on your Mac. 



Main features of VirusBarrier X4 

• Detects and eliminates all known viruses 

• Heuristic and behavioral analysis 

• Repairs infected files 

• Blocks virus execution 

• Turbo Mode technology (up to 40 times faster) 

• New multi-function Orb 

• Simple, effective and non-intrusive 

• New alert management 

• New dynamic resizable interface 

• File analysis by the Intego Virus Monitoring Center 

• Scans incoming and outgoing e-mail 

• File creation and modification detection 

• New Intego menu 

• Temporary antivirus deactivation 

• VirusBarrier X4 Widget and Intego Widget 

• Easy integration with other Intego programs 

• Scheduled scans 

• Management of compressed files 

• Detailed log 

• Contextual Menu 

• Reinforced security zone 

• Updates via NetUpdate X4 
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By Ian Yates 

0 

Unks 

www.maxwell.com.au 

Nikon 

www.fujifilm.com.au 

Fuji (yes, we know — there's no film in a digital 
camera) 

www.panasonic.com.au 

Panasonic 

www.kodak.com.au 

Kodak 

www.sony.com.au 

Sony 

www.canon.com.au 

Canon 

www.olympus.com.au 

Olympus 

Zoom right in 

M OST serious photographers will tell 
you the only way to get really good 
snaps is with a single lens reflex 
camera. However, that’s not strictly true, 
because being in the right place at the right 
time with any camera still gets you a better 
photo than a suitcase full of cameras and 
lenses parked in the cupboard. Location 
and timing aside, SLR cameras have a well- 
deserved reputation for producing very high 
quality results. The fact that you can change 
lenses to suit the occasion is part of the 
appeal, along with the “what you see is what 
you get” viewfinder, which reduces the 
number of “surprise” shots. 

All this technology costs money — it is still 
hard to find a digital SLR for less than $1000. 
Olympus, Canon, Nikon and Pentax all have 
“entry-level” dSLRs to tempt prosumers, but 
each company has a different idea of how 
much money their customers are willing to 
spend. Only the interestingly named Pentax 
*1 stDL and the Nikon D50 come in under the 
$1K mark, and you need to shop hard 
around the online and offline discounters to 
achieve that target. The Pentax *1stDL might 
possibly be found for even less when its 
replacement, the more conventionally- 
named K100D arrives later this month, with 
the even cheaper K110D following in August. 

Even at those prices, you only get one 
basic lens, and you will need to spend a lot 
more money before you can consider your¬ 
self equipped for any photo opportunity. 

That’s just one reason why every camera 
maker has been rushing to market with SLR- 
like megazoom models. The very idea of a 
10x zoom lens is anathema to the profes¬ 
sional photographer, because the more you 
zoom the more you degrade the image. In 


fact, it wasn’t all that long ago that profes¬ 
sionals refused to use any kind of zoom lens, 
let alone a megazoom. However, computer- 
controlled glass cutting and polishing has 
seen zoom lenses infiltrate even the best 
camera bags in the last few years. 

The diameter of a lens is related to the size of 
the image collector and it’s easier (and 
cheaper) to make high quality lenses for tiny 
digital sensors than it is to make lenses for 
pieces of photographic film six times larger. 
For that reason, traditional SLR-makers such 
as Canon and Nikon have started producing 
lenses that won’t work on their film-based 
SLRs — they reduced the diameter of the 
lens below what’s required to cover a frame 
of 35mm film, but they did get the price down 
and put the quality up at the same time. 

It stands to reason that the even smaller 
sensors used in point-and-shoot digital 
cameras can be outfitted with even smaller 
diameter lenses, with the money saved 
being spent on even more zooming. Several 
of these cameras also have image stabilisa¬ 
tion to overcome the major problem that 
comes with maximum zooming — camera 
shake. SLR cameras achieve image stabili¬ 
sation by mounting a lens which has the 
function built-in. You pays your money and 
you makes your choice. 

Playing the field. I looked at six mega- 
zoom digicams alongside the Nikon D50 SLR 
to see how close you can get to the digital 
SLR dream, while holding on to the compact 
reality of a camera that has all the lens it 
needs permanently attached to the body. The 
contenders are Canon’s PowerShot S3 IS, 
Fuji’s FinePix S9500, Kodak’s EasyShare 
P850, Olympus’ SP-500UZ, Panasonic’s 



Lumix DMC-FZ30 and Sony’s Cyber Shot 
DSCH1. Any one of these cameras can be 
acquired for less than $1000 without too much 
difficulty and a bit of serious shopping around 
should get you a bag and a decent capacity 
memory card without going over budget. 

In fact, the single biggest disappointment 
with all these cameras was the ludicrously 
small memory card supplied in the box. 
These cameras can all spit out picture files 
around 5MB and you can’t park many 
images of that size on a 16MB card. You 
need at least 512MB. Another quirk is that 
the zoom range available on these cameras 
is often specified in 35mm SLR equivalent 
terms because consumers have spent years 
being told that 55mm is a “normal” lens. 

Nikon D50. The benchmark camera is 
this entry-level digital SLR from Nikon. You 
can buy the D50 as a body only, or with 
several different lenses. Of course you can 
add any number of lenses until you run out 
of funds, which is the whole point of the SLR 
design. Our review unit came with an 18- 
55mm Nikkor lens — which is not really a 
wide-angle lens when attached to the D50. 

Manufacturers such as Nikon and Canon 
don’t advertise their lenses in “35mm equiv¬ 
alent” because the lens might end up on a 
film-based 35mm SLR. Instead, you are 
expected to know that the sensor in these 
digital SLRs is about 2/3 the size of a 35mm 
negative, so you multiply the numbers by 1.5 
to get an idea of 35mm equivalence. The 
lens on the D50 performs much like a 28- 
90mm zoom from the world of 35mm SLRs. 

The most noticeable feature of the D50 is 
the optical viewfinder, which doesn’t suffer 
from any of the time-lag inherent in LCD 
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finders. If sports photography is your 
passion this is a camera with a lot to like. 

You can take twenty images in a burst at 2.5 
frames per second, which means you might 
just get that shot of the player who’s about 
to score — if you can afford a telephoto 
zoom lens to replace the supplied 18-55mm. 

The power to drive all this technology 
comes from a proprietary Li-ion battery 
which is common with most dSLRs — they 
need more power than can be found inside 
a bunch of AA batteries — so it would be a 
good idea to carry a spare. The memory 
card is SD format, which is gradually 
becoming the de facto standard. There’s 
the usual auto shooting mode and another 
six modes tailored for sports action, close- 
ups, portraits, scenery, children and night 
time, as well as program, aperture and 
shutter priority and manual. 

The Nikon D50 is a lot of camera for the 
money and a fine entry to the world of SLR 
photography at only $975. Make sure you 
budget for at least one more lens. 

Fuji FinePix S9500. Fuji’s FinePix 
S9500 looks like an SLR and is only slightly 
smaller than the Nikon D50. This 9- 
megapixel camera sports a 28-300mm lens 
in 35mm equivalent terms, but lacks an 
image stabiliser. The zoom function is 
achieved by twisting the lens barrel, which 
adds to the feeling that you’re holding an 
SLR. The rest of the controls are laid out in 
SLR-style, an ergonomic arrangement of 
knobs and buttons that can easily be 
reached without moving your hands from the 
shooting position. 


Power is sourced from four AA batteries, 
which can be rechargeable NiMH or regular 
alkalines, and the camera has two memory 
card slots. One is for the ubiquitous compact 
flash card and the other slot takes the less 
popular XD card. The rear LCD is mounted on 
a hinged carrier, which allows for overhead, 
waist-level or down-low shooting. Due to its 
size you won’t save much space with the 
S9500 compared to the Nikon D50 until you 
realise you don’t need to carry that extra lens. 
There’s a flash hot-shoe for an external flash 
when the built-in unit isn’t powerful enough. 

Anyone already familiar with SLRs will find 
the S9500 fits straight into their hands and 
requires only a cursory glance at the user 
manual. The SLR-size will suit those people 
who find compact digicams too fiddly to 
operate comfortably, and the price ($777) is 
very good for what you get. 

Panasonic Lumix DMC-FZ30. 

Panasonic’s megazoom offering is another 
SLR-style package, similar in size to the Fuji 
S9500 and the Nikon D50. The lens zooms 
from 35-420mm in 35mm equivalent and 
includes optical image stabilisation, which 
you will really appreciate when zoomed to the 
maximum. Zooming is achieved by twisting 
the lens barrel — however, the manual focus 
ring and the zoom ring are almost identical in 
size and it takes a bit of practice to grab the 
right rubber. Both the Fuji and the Nikon sport 
zoom-rings 25mm wide which you can’t miss. 

The most desirable feature of the Lumix is 
the lens, which is supplied by the famous 
German maker Leica. There are plenty of 
Leica devotees out there who would probably 


choose this digicam for that reason alone, 
and indeed it is a fine piece of glass. The rear 
LCD swings out for up-high or down-low 
shooting and the screen can be swivelled 180 
degrees for protection when parked. 

Power comes from a proprietary Li-ion 
battery, so it’s best to carry a spare, and 
the memory card slot takes the popular SD 
format. Panasonic decided to provide 
twelve different shooting modes including 
starry sky, fireworks, snow, food, baby, soft 
skin and party as well as the expected 
portrait, landscape, sports, night time and 
close-up. Instead of putting all those 
options on the mode-dial Panasonic 
provides just two positions for shooting 
modes and you choose the one you want 
from the menu that pops up on the LCD. 

The $919 Lumix is a solid camera that 
feels well balanced with the controls easy 
to reach one-handed. The wide-angle end 
of the zoom is not very wide at 35mm but 
only the Nikon and the Fuji offered a better 
wide view in this roundup. Panasonic 
included a flash hot-shoe for an external 
flashgun on the Lumix FZ30, which could 
be very handy if you plan to do a lot of flash 
work since the built-in flash on any of these 
cameras is somewhat limited. 

Kodak EasyShare P850. Kodak’s 

megazoom P850 breaks from the SLR look- 
alikes and adopts the compact camera 
form factor, taking up half the space of the 
Nikon, Fuji or Panasonic units. Despite its 
small size it still packs a 12x image 
stabilised zoom lens that covers the 35mm 
equivalent of 36-432mm. This time the 
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zoom is achieved by pushing on a rocker 
switch with your thumb. Shooting modes 
total 16 built-in and if that still leaves you 
wanting more there are three positions on 
the mode-dial reserved for you to save your 
own preferences. 

Power comes from a proprietary Li-ion 
battery, so it’s best to carry a spare, and 
the memory card slot takes the popular SD 
format. The Kodak P850, and its wide- 
angle cousin the P880, are the only 
compact megazooms to offer a flash hot- 
shoe and an optional dedicated flashgun. If 
you spend a lot of time taking photos at 


Way back in the early days of consumer 
photography Kodak offered the Box 
Brownie with the promise that all you had 
to do was press the button, hand the 
camera to the photolab and get your 
prints the next day. The idea caught on 
rapidly and Kodak sold truckloads of 
cameras. The modern day equivalent is 
Kodak’s EasyShare system. Packaged 
with the camera is software that will be 
eerily familiar to iPhoto users. On the 
surface there’s no particular reason to 
switch from iPhoto, but if you decide to 
buy Kodak’s EasyShare postcard printer 
you will soon want to use Kodak’s soft¬ 
ware as well. 

The EasyShare printer has a cradle on 
top to park the camera, and a single 
button press launches the software and 


parties and functions the external flashgun 
would be a very worthwhile investment. 

The $619 P850 has a 5.1-megapixel image 
sensor which captures enough detail to 
produce an 11"x14" print (28x36cm) which is 
larger than the A4 paper that most inkjets 
can handle. 

Sony Cyber Shot DSCH1 . The 

Sony Cyber Shot DSCH1 is a compact 
camera that looks like a miniature SLR. It 
has an image-stabilised 12x optical zoom, 
providing a range from 36- 432mm in 
35mm camera parlance. The image sensor 


starts the download process. The soft¬ 
ware is smart enough not to download the 
same image twice if you forgot to clear the 
memory card before heading out to take 
more photos. You can also press a single 
button to print the images directly from 
the camera, or you can do a bit of editing 
in the Mac and then print from your 
computer. While the camera is parked on 
the printer it’s also charging its battery. 

This system is truly elegant in use and 
could only be improved if other camera 
makers decided to make their digicams 
compatible — which Nikon has just 
started to do. Although the D50 doesn’t 
come with EasyShare ports, Nikon’s 
Coolpix S5 and S6 fit directly onto an 
EasyShare printer with the supplied 
adapter cradle. 


can record up to 5 megapixels, which 
provides enough resolution for a 28x36cm 
print, or 11 "xl4" in old-speak. It fits 
comfortably in one hand and all the 
controls can be easily reached with thumb 
and forefinger. 

Sony provides some nice friendly 
touches, like reminding you to remove the 
lens cap. Although you’d think this was 
obvious, it saves you thinking you forgot to 
turn the power on, then going through the 
process of turning it back on again when 
you realise that wasn’t the problem. The 
memory card is Sony’s Memory Stick Pro, 
but we had no problem using an original 
non-Pro stick. 

Power comes from the two supplied NiMH 
rechargeable AA batteries, which means you 
can always jam a couple of alkalines from 
the corner shop into the camera if you find 
yourself out and about with flat batteries. 
There are half a dozen shooting “modes” to 
choose from including Auto, Twilight, Twilight 
Portrait, Portrait, Landscape, Beach, High¬ 
speed shutter and Candlelight. There’s also 
program, aperture and shutter priority 
modes for advanced users and manual for 
those who want total control. 

Performance in low light is assisted by a 
red light that automatically comes on, and if 
the flash is required it will pop up by itself in 
any of the auto modes. A single button 
switches the display from viewfinder to LCD 
screen. If you like to take pictures with the 
viewfinder and then review them on the 
LCD screen, the camera remembers your 
preferences, so you don’t have to keep 
pressing the button. There’s also a movie 


Someday my prints will come 
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mode but, as with most digicams, this is 
best regarded as a bonus and certainly no 
substitute for one of Sony’s excellent digital 
video cameras. 

If you're looking for a lightweight, stylish, 
moderately-priced digicam that is versatile 
enough to handle most family events while 
getting you close to sports action or 
wildlife, the $949 Sony Cyber-shot HI 
should be high on your list. 

Canon PowerShot S3 IS. The S3 

has a 6-megapixel sensor and a 12x zoom 
covering 36-432mm in 35mm speak, which 
it saves on an SD memory card. The zoom 
lever is on the front of the camera around 
the shutter release, rather than on the back 
where most makers choose to locate the 
control. Whether this is a better location is 
quite subjective — in practice neither the 
thumb-operated nor the index-finger oper¬ 
ated zoom levers proved problematic. 
Neither is as nice to use as the lens barrel¬ 
twisting designs. 

Power comes from a four-pack of AA 
batteries — you get to choose rechargeable 
or the use-and-lose variety. Although the 
AA-powered option makes a lot of sense 
when you’re out and about with flat 
batteries, it’s hard to shake the feeling that 
camera makers make this choice to save 
money on chargers rather than to assist 
their customers. Otherwise, you’d expect a 
set of rechargeable AAs and a charger in 
the carton, to match the setup you get with 
cameras that have proprietary power packs. 

Canon provides the standard set of 
shooting modes on the dial and another 


position that accesses eight more settings 
chosen from the LCD menu. The range of 
options is so broad with these multiple¬ 
mode cameras that it would take many 
months and many kilometres to find a situ¬ 
ation where they could all be tested. Most 
users will probably never stray from the 
“auto” position on the mode switch and 
the computer chips hidden inside seem 
able to handle most situations better than 
their owners. 

Canon has been making SLR cameras for 
many years and that heritage is immedi¬ 
ately obvious when you pick up the diminu¬ 
tive PowerShot S3 IS. Although less than 
half the size of Canon’s 350D SLR the S3 
fits your hand the same way a professional 
SLR does, and all the controls are right 
where they should be and easy to reach 
without letting go of the camera. 

The $799 S3 somehow just feels right — 
like the Nikon D50 only much smaller. 

Olympus SP-500UZ. The Olympus 
megazoom sports a 6-megapixel sensor 
and a lOx zoom lens, which extends from 
38-380mm in 35mm equivalent terms. Like 
the Canon S3 the zoom control lever is on 
the front around the shutter release button. 
Unlike the other cameras in this roundup 
the Olympus has no viewfinder dioptre 
adjustment for those who wear glasses, so 
you’ll need to keep them on your face if you 
want a clear view. 

Power comes from a four-pack of AA 
batteries, which can be rechargeable if you 
bring your own, but at least you don’t need 
to carry spares to most locations. Picture 


storage is via the somewhat obscure XD 
form factor, so it’s advisable to carry a 
spare as you probably won’t b able to 
borrow one from your friends when yours 
fills up (unless they are also Olympus or 
Fuji fanatics). 

Olympus created SLR history back in the 
early 1970s by drastically reducing the size 
of its film-based SLRs compared to the 
competition. Other makers quickly followed 
suit and we owe a debt to Olympus for 
saving us from lugging around SLRs the 
size of medium format cameras like 
Hasselblads. Olympus is still in the make-it- 
smaller business and the SP-500UZ is 
about 15 percent smaller than the other 
non-SLR-style digicams. 

In use this doesn’t make a lot of differ¬ 
ence, but if you have to carry the camera a 
long way for a long time, or squeeze it into 
a corner of your backpack, you might 
quickly appreciate the shrinkage. The 
Olympus SP-500UZ also sets its shooting 
modes by choosing from the LCD menu, 
but unlike the other cameras here, this one 
makes it much easier to choose by 
providing a sample photo with each option. 
You just press the button until the image on 
the back looks like the image you want to 
take — no doubt soon to be copied by 
other makers as were many of Olympus’s 
earlier innovations. 

There’s a lot to like about this little mega¬ 
zoom and not much to dislike. At $599 the 
price is more than competitive and about 
the only improvement would be the addi¬ 
tion of a socket on the bottom to fit the 
Kodak EasyShare printer. ^ 
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Mac Mini Core Duo 
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80GB Hard Drive - SuperDrive 

PIUS An Extra 512MB RAM Free 


Free Delivery 
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Hot Links 

www.adstech.com/ 

Instant Music 

www.roxio.com/en/products/cdsd/features.jhtml 

CD Spin Doctor 2 

Instant Music 



A DS Technologies has created a 

Mac-specific iteration of its Instant 
Music interface, which makes 
getting together the pieces of gear needed 
to import your old vinyl or cassettes easy. 

First, the audio interface itself: it's a 
compact, well-featured unit that has all the 
audio connections you need. On the input 
and output side there are the standard RCA 
stereo connectors as well as an SPDIF digital 
audio port so pretty much any consumer 
audio device made in the past twenty-plus 
years will be compatible — a 3.5mm stereo 
plug to RCA adapter is even included for 
those pieces of equipment that only have the 
single audio output. I successfully connected 
a circa-1991 cassette deck with no difficulties 
whatsoever using the adapter. 

Second, the software. Roxio’s CD Spin 
Doctor is bundled with the Instant Music 
and in reality is the engine room of the oper¬ 
ation. This application is fairly well respected 
for its capabilities and ease of use. There 
are a number of noise reduction features 
available to reduce the amount of hiss, pop 
and crackle you hear. There’s a 10-band 
equaliser as well to maximise the results you 
get with your transferred music. All the audio 
filters can be previewed prior to committing 


the changes, plus an unaltered copy is auto¬ 
matically kept of each track in case you 
decide to start from scratch. 

The audio editing features cover the 
bases. You can tweak the input level to find 
the optimum balance between volume and 
quality of the input. There’s the functionality 
to do waveform analysis, track definition and 
insertion of track markers, which are saved 
with the file in case you find you need to 
make further changes in the future. An 
example of where you might utilise this 
would be with vinyl or cassettes where there 
has been wear causing a section to be 
softer — by defining that section and 
tweaking its parameters, you can even out 
most of the volume difference. 

If you don’t get it right the first time, the 
saved track markers give you the option of 
going back and trying again. For the majority 
of users, being able to determine the input 
volume may be all that’s needed, particularly 
if the playback equipment being used is of a 
high quality and the vinyl or cassettes are in 
good condition. For cheaper turntables and 
cassette players you may find you need the 
editing features more to get a decent result. 

That leads to the usual disclaimer that 
applies to importing old vinyl and cassette 


recordings: your results will depend 
largely on the quality of the source mate¬ 
rial and the equipment it’s being played 
on. Back in 06.2004 we covered in detail 
the issues, and nothing has changed: the 
golden rule with ensuring a decent 
listening experience with vinyl records 
transferred to your Mac, is to be patient in 
the editing process. 

If you don't have a great deal of time to 
spend, either be prepared for sketchy 
results, or maybe dedicate some time to 
browsing online music stores to see whether 
your favourite piece of vinyl has made it into 
the digital age. No amount of money will 
prevent you needing to spend some time 
getting the basics right, unless you’re going 
to use that money to pay someone else to 
do the job for you. 

Instant Music retails for $135 and is 
distributed by Conexus (02 9975 2799). For 
your money you get the Instant Music inter¬ 
face itself, six-foot-long USB 2.0 and RCA 
cables (the RCA cable has a turntable 
grounding wire as well), the 3.5mm stereo 
adapter, Roxio’s CD Spin Doctor 2 and the 
usual documentation. You’ll need OS X 10.2 
or above, QuickTime 6 or later, an available 
USB port and iTunes 4.6 or later. ^ 
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Hot Links 

www.pandora.com 

Open that box 

Musical DNA 

I T’S not often that something truly unique 
comes along with web-based music, but 
the Pandora web site definitely fits that bill. 
What Pandora does is allow you to choose an 
artist you like, and then have music played to 
you that is similar to your favourite artist. This 
is done by sourcing something called the 
Music Genome project, where over ten thou¬ 
sand artists have had their work analysed 


against a range of musical 
“genes” such as melody, rhythm 
and harmony. Pandora uses this 
analysis to do its work. 

An example: I typed in 
Australian legend Paul Kelly and the first 
song was one of Kelly’s own, followed by 
some artists I’d never heard of. The 
musical match was indeed a good one, 
with the music being in a very similar vein 
but also different enough to maintain 
interest. If you particularly like a song, by 
clicking on it you have the option of 
creating a new playlist based on it, or to 
purchase the song from iTunes or Amazon. 
I found I had about a 50 percent success 


rate having the songs found automatically 
on the Australian iTunes Music Store. 

Pandora is free to use — there are plans for 
advertising to feature on the free version in the 
near future. If you want to avoid advertising 
you can pay $US36 annually or $US12 quar¬ 
terly. You only need a web browser to listen 
but will need to register — it worked beautifully 
for me in both Safari and Firefox. So enjoy 
some free music listening without the guilt. ^ 
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Hot Unks 

www.nativeinstruments.com 

Acoustik Piano 

www.arturia.com 

Brass 

www.morrisondigitaltrumpet.com/ 

James Morrison digital trumpet 

Ebony and Ivory 

T HE quality of virtual instruments has 
gone from strength to strength in 
recent years. It's now feasible to 
reproduce instruments like a grand piano 
or trumpet to a level that a layperson 
listening would not be able to discern its 
authenticity. Piano sampling has tradition¬ 
ally been a difficult area as there are 88 
different piano strings, each with its own 
timbre. This has meant that a good quality 
virtual piano has been an extremely 
expensive option. 

Applications like Native Instruments’ 

Acoustik Piano have lowered the price point 
to a much more affordable level without 
compromising quality. This was the first time 
I'd used a virtual piano and I had high 
expectations, which weren't disappointed. 
Acoustik Piano can work as a stand alone 
application or as a plug-in (VST, AU, RTAS, 
Core Audio) for your digital audio worksta¬ 
tion. Either way you'll need a MIDI keyboard 
— a better quality keyboard will let you get 
the most out of its tonality with different 
velocities. A sustain pedal would also be 
ideal if your keyboard has the option. 

In stand alone format you simply configure 
your keyboard and Core Audio preferences 
and then select the piano you want to play. 
There are four options: Steinway D, Bechstein 
D 280 and the Boesendorfer 290 Imperial 
grand pianos, or the Steingraeber 130 upright 
piano. Then, you select the virtual room you 
want to play your piano in, which further 
determines the overall sound — there are 
options from jazz club to cathedral. 

There’s not a lot to be gained by talking 
about what the pianos sound like — the 
Native Instruments web site (see “Hot links”) 
has a number of audio and video examples 
for you to judge for yourself. I do know I was 
gobsmacked at how good they sound. The 
attention to detail is amazing — you can hear 
the piano’s hammers lifting off the strings 



Native Instruments Akoustik Piano 


25 Voices 1 rj fcto 


Concert 6tand D 


Concert Hall 


Bechstein 0 280 


Recording Studio 


when playing softly or releasing the sustain 
pedal. The standalone application has its 
own recording functionality, can import MIDI 
files and has a range of configuration options 
to allow adjustment of particular resonances 
such as the pedals and piano strings. 

If you use Acoustik Piano as a plug-in, you 
add all your software application’s features 
to the playing options Acoustik has. If you’re 
looking for a less space-intensive option for 
a piano than the real thing and play seriously, 
this may be something worth exploring. 
Acoustik Piano retails for $549 and is distrib¬ 
uted by Major Music (02 9525 2088). A 
Universal Binary version should be available 
by the time you read this. 

Brass tacks. Arturia has added the 
Brass offering to its extensive suite of prod¬ 
ucts. The interface isn’t dissimilar to that of 
Acoustik Piano: you have a Live mode 
where you can use either a MIDI keyboard 
(or MIDI trumpet — see “Hot links”) or the 
built-in virtual keyboard to trigger the brass 
sounds and play your heart out. You have a 


choice of three instruments: saxophone, 
trumpet and trombone. 

All aspects of each instrument can be 
customised — everything from the room 
ambience to the materials your instrument is 
made from — one option is a wooden 
trumpet. The Riff mode also gives you a 
large range of samples that you can directly 
edit within Brass and then export as MIDI 
files for use in other applications. You can 
also import MIDI files if you want to road-test 
something with full brass. 

One negative for me is the Synchrosoft 
dongle protection system with this product. 
Even the demo version requires the dongle. 

I'm far from an amateur with dongles but found 
the set-up process tedious and confusing, and 
Arturia's own forum shows that a number of 
people are having the same issues. 

Aside from that, if you need a realistic brass 
section in your repertoire, go to Arturia’s web 
site and have a listen to what it offers. Brass 
retails for $549 (education pricing available 
but not finalised at time of writing) and is 
distributed by Music Link (03 9765 6565). 
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Carry. Protect. Play. 

You unwrap your iPod hi-fi, a beautiful piece of industrial design, 
great sound, and simple functionality, and then you ask, 
how do I carry it? How do I protect it? Where do I store it? 


Introducing Gecko hi-fi-traveller. 

A truly must-have accessory for every iPod hi-fi owner. 
Constructed from ballistic nylon, the Gecko hi-fi-traveller offers 
super heavy duty protection. With its unique design you simply plug 
in the power lead, unzip the front, drop your iPod into the dock 
and hit play. Play your tunes straight out of the bag! 

Includes storage pockets for your iPod hi-fi essentials, 
your iPod, your remote and even a set of batteries. 


Gecko hi-fi-traveller $99.95 RRP 

Visit our entire product range at www.geckogear.com.au 


pow en rtc3w@- 


distribution 


Gecko Gear - Distributed by Powermove Distribution. 

Contact Powermove for your nearest retailer. 

Telephone: (03) 9464 4999 e: sales@powermove.com.au 








Subscribe 
to Macworld 

Subscribe now for one year and pick from 
either of the following hot iPod accessories. 
Subscribe for two years and receive both FREE! 


iPoDonut 

A Glow Wheel Sheet 
& 

A Screen Protector. 




A Glow Wheel Sheet 

iPoDonut 

with Screen Protector 


www.iPoDonut.com 


+ 

OR 

FREE! 



Get the iPoDonut that protects your iPod's touch wheel from scratches and use its Glow In The Dark feature to find 
your iPod easily at night whether it is in your car or at the bottom of a large bag. And hey, it comes with a bonus 
Screen Protector that will help to keep your iPod Nano or Video safe all day or night. 

Or choose the Tune Transfer and unlock the potential of your iPod. Stuck? Not able to move songs from your iPod 
to your authorised computer? Tune Transfer will do that and more. Perform backups of your favourite tracks or 
create several song libraries. 




AVAILABLE: In two versions, the iPod Nano or Video. 

IMPORTANT: Be sure to include your iPod’s specifications for delivery. 
SUBSCRIBE NOW: (Prices - 1 YEAR $75 / 2 YEARS $119) 

CHOOSE ONE OF THESE OPTIONS: 

EMAIL: subscriptions@niche.com.au 
PHONE: FREECALL 1800 804 160 
MAIL: Complete your details on the reply-paid 
subscriptions card in this issue and send it in. 


Annual cover price is $83.40 (incGST). Overseas subscription rate is $120.00 AUD. Once payment has been successfully processed, this serves as a tax invoice. Niche Media ABN 13 064 613 529.1 
understand my subscription will start with the next available issue and will be mailed only once payment has been received. Privacy A Your name and address details are retained by the subscriptions 
department at Niche Media and are used to fulfil your subscription and premium, send your renewal notices and possible information on other Niche Media publications. *Your free gift will be shipped 
once payment has been received. iPodonut - System Requirements: Available in Nano and Video Ipods. Or Tune Transfer - System Requirements: Macintosh Minimum requirements: System OS X 
(10.1.5) or higher; G3 400 MHz processor; 128MB RAM; 100MB Free HD Space; CD - ROM Drive; Working USB 2.0 or FireWire and connection to iPod. 
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HotUnks 

www.plantronics.com 

www.jabra.com 

Headset makers 

Duelling headsets 

T HERE was a time when a Bluetooth 
headset cost more than a phone, but 
they’re now so cheap that they’re 
often bundled with handsets. However, I’ve 
always wanted more. I’ve wanted one 
headset that could be used with my 
PowerBook for listening to music through 
iTunes, listening to movies on my PDA and 
be able to take and make calls on my mobile. 
Until recently, no single headset let me do 
that in stereo. 

Top gun. Plantronics was started by a 
couple of pilots that wanted a lighter headset 
in their plane. Eventually, they made the 
headset and microphone rig that Neil 
Armstrong used when he first stepped on the 
moon. Today, the Plantronics Pulsar 590A 
makes its mark in the consumer space. 

The Pulsar 590A paired easily with my 
Motorola RAZR V3, PowerBook and iPaq 
hx4700. One of the great bonuses with the 
Pulsar is that it comes with a Bluetooth 
adaptor with a 3.5mm audio jack. This 
means that it can be used with almost any 
device, including your iPod. 

When a call comes in to your phone the 
Bluetooth audio device you’re listening to 
is automatically muted. The microphone is 
a short plastic tube that sticks out incon¬ 
spicuously from the right headphone. 

Both the headphones and the 3.5mm 
adaptor can be charged from a single 
cable or over USB. The headphones have a 
docking station and fold into a small 
package that can be carried in the supplied 
case for protection while travelling. 

If you spend a bit of time on planes then 
you’ll know that Bluetooth transmitters are 
banned. That’s not a problem with the 
Pulsar, as it comes with a cable so it can 
be connected the old-fashioned way to 
your audio source. The folks at Plantronics 
have thought of every possible use for 
these headphones. 

Sound quality is very good although the 
bass might be a little too strong. The head¬ 


phones are comfortable to wear but did feel 
a little heavy after a while. At around 95g 
they are on the weighty side but I suspect 
that I’d get used to them if I had them for a 
little longer. 

Jabra-Cadabra. With distinctive yellow 
packaging, Jabra headsets stand out on 
the store shelves. Where the Pulsar 590A 
has an almost industrial look and feel, the 
Jabra BT620s headset is far sportier. 

The BT620s feels far more comfortable to 
wear than the Pulsar. Although it weighs 
about 3g more than the Pulsar, it felt lighter 
and less likely to move around. I could 
imagine wearing these in the gym if I hadn’t 
let the membership lapse! 

Pairing with multiple devices was a 
breeze and the BT620s automatically 
switched between phone calls and listening 
to tunes. However, while Jabra has a 
Bluetooth adaptor for the iPod that uses the 
dock connector and a 3.5mm Bluetooth 
connector, these aren’t included in the box. 
Each costs an extra $79. 

One of the big differences between the 
Pulsar and the BT620s is in the buttons and 
controls. While both have similar function¬ 
ality, the BT620s executes it in a far more 
user-friendly way. The Play, Pause and 
volume controls on the Pulsar are in a ring 
around the right headphone. It takes quite 
some time to learn to hit the correct buttons, 
as you can’t see them while wearing the set. 
The BT620s has a volume up and down 
toggle on one side and the play/pause is 
handled by simply tapping the right head¬ 
phone. This is far easier to manage. 

Sound quality with the BT620s was not as 
good as the Pulsar. That said, it was 
certainly good enough. 

The last word. It’s a pretty tough call 
to separate these two and make a final 
decision. At $179 the Jabra BT620s is a 
good buy but it can only connect to 
devices that already have a Bluetooth inter¬ 


face unless you spend more on appro¬ 
priate adapters. The Plantronics Pulsar 
590A will set you back $299, but for that 
you get a Bluetooth adaptor for your iPod, 
a case, docking station and superior 
sound quality. If you don’t want to use the 
590A with an iPod, you can save $70 and 
buy the 590 (which omits the 3.5mm 
Bluetooth adaptor). ^ 

The supporting 
cast 

Both Jabra and Plantronics have 
assembled a great range of headsets 
for the mobile phone market. 

Jabra BT160. Jabra has managed to 
transform the humble headset into a 
piece of customisable costume 
jewellery. The BT160 comes with 30 
different snap-on covers to customise 
the look. If that’s not enough, you can 
visit the Jabra web site and design 
your own to print on your colour 
printer. RRP is $79. 

Plantronics Explorer 320. More like 
your traditional earpiece, the Explorer 
320 is small and sports an innovative 
single controller for answering, 
hanging up and adjusting volume for 
you calls. RRP is $89. 

Plantronics Discovery 640. If 
Victorinox — maker of the famed Swiss 
Army Knife — made a Bluetooth 
earpiece, this would be it. At an impos¬ 
sibly light 9g you won’t even know 
you’re wearing it. The Discovery is a 
complete solution with three different 
soft-gel ear tips, a vibrating carrier (for 
when the Discovery’s in your pocket), 
charging adaptors that can used with 
the AC adaptors from many mobile 
phones and a portable charger that 
delivers three charges from a single 
AAA. RRP is $199 
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Hot Unks 

www.palm.com/au/bbc 

Blackberry on Palm 


Push comes to Palm 


I T seems fitting that in celebrating its tenth 
birthday, Palm is giving its customers one 
of the things they’ve always wanted; e- 
mail. In partnership with RIM and Telstra, 

Palm has launched BlackBerry Connect for 
the Treo 650 smartphone. 

It’s long been an ambition of RIM to sell 
its BlackBerry client software to other hard¬ 
ware makers. The Treo 650 has all the 
elements to make this work well. With the 
burgeoning popularity of both the 
BlackBerry and smartphones, Palm has 
managed to be the first in the Australian 
market to deliver a third-party hardware 
solution that can leverage corporate 
BlackBerry infrastructure. 

In the past, Treo users had to set up 
their devices to connect to the internet to 


grab their e-mail. With BlackBerry 
Connect, e-mail will automatically arrive 
on their device a few seconds after 
delivery to their corporate mail 
account. For travelling professionals, 
this means that they can stay in 
constant touch with the office. In 
addition, the Blackberry infra¬ 
structure allows remote users to 
look up contacts on corporate 
databases and wirelessly 
synchronise their calendars. 

The BlackBerry Connect 
software on the Palm Treo 
650 is available from Telstra 
on a $49 per month BlackBerry 
Enterprise e-mail plan. The software is 
a free download (see “Hot links”). ^ 



® 


Hot Unks 

www.rim.com 

In trouble again 


More BlackBerry patent troubles 


N O sooner had the ink dried on RIM 
and NTP’s $US613 million settle¬ 
ment than another company, Visto, 
is suing over the alleged infringement of 
another four patents. Just to keep it inter¬ 
esting, NTP has a financial interest in Visto. 


At the time of writing, RIM didn’t believe 
that it was in breach and was considering 
counter-suing Visto. An interesting 
sideline to this is that Visto has been aware 
for several years that RIM allegedly 
violated its patents but has been busy 


suing Seven Networks and didn’t want to 
dilute its legal resources. 

Just to prove that it’s an equal opportu¬ 
nity litigant, it’s also suing Microsoft and 
another mob called Good Technology over 
the same patents, 


Tip — Installing Windows Mobile apps 


W INDOWS Mobile applications are 
typically packaged in CAB files 
but are often distributed as 
Windows executable files — meaning that 
you’ll either need a Windows machine or an 
emulator for installing new programs. 

There are a couple of ways around this. 
For starters, many developers now 
distribute their software in CAB format. All 
you need to do is copy the CAB to your 
device and tap it from the File Explorer. If 


there isn’t a cab file on the developer’s 
web site then a polite e-mail request might 
get you one. 

If that doesn’t work, find a Windows-using 
friend with the application. Typically, 
executable set-up files leave a copy of the 
CAB file in the Program Files folder on the 
installer’s computer. You can find that file 
and copy it to your device. 

If you’re a regular traveller it’s a good idea 
to keep the CAB files for your main applica¬ 


tions on a storage card so that you can rein¬ 
stall them on the road, without being depen¬ 
dent on a computer. This can save your 
bacon in an emergency. ^ 

® 

Hot Links 

www.microsoft.com/windowsmobile 

Windows Mobile 
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H A Harman International* Company 





Timeless and simply irresistible 


Plugged 

O] 


Compatible with: 


MC03WC—] 


Introducing JBL On Time™- a revolutionary way to use your iPod. A compact, high-performance time machine and 
sound center, JBL On Time lets you wake up to music stored on your iPod, instead ofto annoying buzzers or fuzzy radio 
reception. Just connect your iPod, MP3 player or other music source to JBL On Time and experience clean, powerful and 
dynamic sound. JBL On Time includes a radio, clock and dual alarm, and is the world’s first time machine to include a 
menu-driven, intuitive user interface. For more information, visit www.harman-multimedia.com. 

CoNeXuS Distributed bv Conexus www.conexus.com.au Ph 02 9975 2799 



By Seamus Byrne 
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Hot Links 

www.forgettherules.com.au 

Keep checking for season 2 


Pro File: Forget The Rules 


P RODUCING video content for a web 
audience is an exciting new outlet for 
filmmakers, with low barriers to entry 
and a potential global audience. The team at 
Forget The Rules took that idea a whole lot 
further, entering deals to run their episodic 
series not only online but also on TV with 
Channel [V] and also on mobiles with 3. 

Forget The Rules (FTR) is an interactive 
comedy/drama that lets its viewers decide 
where the story goes from week to week. A 
world first, in fact, for concurrent broadcast 
on TV, broadband and mobile. Three three- 
minute episodes were produced each week 
for season one, which ran for 13 weeks. The 
audience vote decided where the next 
week’s story would go. 

We spoke with Jim Shomos and Paul 
Baiguerra about making a show for so many 
formats, what comes next and, of course, 
what advice they have for the rest of us. 

Tell us about the vote system and turning 
around the next week’s show. 

We release episodes on Monday, Tuesday 
and Wednesday. At the end of the 
Wednesday episode, viewers are given three 
options on which way the story can go the 
following week. They vote for their preferred 
option online or via SMS until 9am Thursday. 

Thursday we write the scripts based on 
the vote. Friday we pre-produce and 
rehearse. Saturday we shoot all nine 
minutes. Sunday and Monday we post¬ 
produce and the process continues — for 
13 weeks! Crazy! 

We storyline the three options but we don't 
write the scripts until the votes are in. It was 
fun and exciting, a highly collaborative 
process and we had a great cast and crew. It 
also meant we were virtually a live production. 

How were output formats managed? 

There are four versions produced for the 
web — Quicktime Hi and Lo and WMV Hi 
and Lo. We produced one mp4 for the 


mobiles, which was then repurposed by the 
Telco for the various handsets. This is one 
of the biggest issues with mobile phone 
distribution — the array of formats and lack 
of uniformity. 

In terms of edit we were using the same 
content for phone and web. Ideally we'd 
have different content on each platform but 
did not have the resources in the first 
season to do this. 

What did you shoot and edit on? 

We shot on two Sony HVR-Z1 cameras. On 
shoot day tapes are logged into an iBook 
using Final Cut Pro. The project is then 
taken to our main suite where the editing is 
done on a G5 with Final Cut Pro. Audio is 
mixed at Gusto on Pro Tools. We restripe, 
then put the final cut through Compression 
Master — we'd use Compressor but no 
WMV option! 

How difficult was producing the series? 

In the end the actual production was the 
easiest part of the whole process. Building 
and hosting our own web site — and m-site 
for delivery of content to 3 mobile customers 
— getting the funding and managing all the 
commercial relationships was the hard part. 
As an example, both 3 and Channel [V] 
loved FTR from our first pitch, but it still took 
nine months to negotiate the deals. 

The single biggest difference to producing 
a series to a short film would be funding. 

You can patch together a great short film 
with a minimal budget and lots of favours, 
passion, sweat and ... blood. Sustaining a 
13-week series for serious broadcasters you 
need passion, sweat, blood and money. 

You also need to have a quality concept, 
stories, cast and crew. That's a minimum for 
TV channels and mobile carriers. We 
produced four episodes as a pilot. We 
would never have got FTR up with [V] and 3 
without the pilot and it was also great for our 
own confidence. 



What influence does the mobile version 
have on the overall production? 

There are four main limitations forced on the 
production by mobiles. The first is the three- 
minute limit. That's really the maximum 
length for video on 3G phones at the 
moment. So that impacts on writing and the 
way stories are told. The second was 
lighting. We had to shoot consistently 
brighter than we normally would have due to 
mobile phone screens. Third, you block 
each shot with more close-ups and less 
physical action. And finally, you can't have 
jump cuts and other fancy editing. 

Any more pearls of production wisdom? 

This is a collaborative business. I challenge 
any budding creative genius that no matter 
how good they can make their project on 
their own, it can become better when you 
work with other talented people. 

If you want to work with broadcasters you 
need to understand the business — their 
business — and how they think. If you're not 
comfortable with the commercial world, 
team up with someone who is. 

Finally, we're just first-timers who snuck 
into TV via the back door — and 880,000 
people saw at least part of FTR on Channel 
[V] and thousands more online. If we can do 
it anyone can. bsl 
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Manage people, projects, a 


s, and more-the easy way! 



FileMaker 

Pro 8 Advanced 


Manage people, projects, assets and more - the easy way! 

Announcing FileMaker Pro 8 and FileMaker Pro 8 Advanced 


FileMaker Pro 8-Work Faster. Share More. 

FileMaker® Pro is the #1 -selling easy-to-use database. 
Whether you need to manage clients and companies, 
inventories and invoices, or student and statistics, 
FileMaker Pro 8 gives you the tools you need to 

manage, customise 
and share all your 
information on a 
network or over the 
web with Windows 
and Mac users. 


New features 
include the ability 
to create Adobe® 
PDF files and Microsoft® Excel files directly from your 
FileMaker information for easy sharing with others, 
loads of time saving features, and much more! 



FileMaker Pro 8 Advanced-More Powerful. 
More Customised. More Advanced. 



New! FileMaker Pro 8 
Advanced has all the 
features of FileMaker 
Pro 8 plus advanced 
development and 
customisation tools 
so you can efficiently 
build more powerful, 
more customised 
databases! 


FileMaker Pro 8 Advanced lets you customise menus 
just the way you want, and create more informative 
and intuitive databases by adding Tooltips to fields 
and layout objects. You even get robust debugging 
tools and much more! 
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iSkin eVo3 for iPod video. 


VUAKt: 4 


i-rocks i-mini keyboard + mouse bundle 


$ 59.95 


Bundle Contains: 


i-rocks i-mini optical mouse 


i-rocks i-mini slim type keyboard 


i-rocks i-mini slim keyboard: This stylish and slim low- 
profile keyboard has notebook style key mechanisms and 
also has other convienient features such as a command 
key for Mac users and a power off switch.The ergonomic 
design of the keyboard also reduces pain and strain. 

i-rocks i-mini USB optical mouse: This 2 button mouse 
with scroll-wheel has a ergonomic and streamlined 
design which compliments the design of the i-rocks key¬ 
board.The mouse has 800dpi resolution for accurate 
tracking. 


iSkin for iPod 


■■■■■ 


Xbrand Laptop Stands 


Xbrand Lapdeskwith 
Retractable Mousepad:The 
innovative lap desk is 
designed to insulate your 
legs and clothing by shield¬ 
ing you from the uncom¬ 
fortable and unhealthy heat 
generated by your laptop. It 
also Improves your comfort 
and productivity by 
enabling you to use an standard mouse when using your laptop in your lap. 
Using a mouse (instead of the touch pad on your laptop) promotes neutral wrist 
posture which can help reduce the wrist strain. - $49.95 


XBrand Adjustable Laptop Stand: Improve comfort and 
productivity by transforming your laptop into a desktop 
computer.The 360° Height Adjustable Laptop Stand 
offers better ergonomic positioning of your laptop by 
promoting neutral postures to help reduce the head, 
neck, back and wrist strain commonly associated with 
laptop computer use. - $89.95 


$54.95 


iSkin Duo for iPod nano 


$44.00 


MACDVD 


MAC DVD 


Kit £ 


list 


Civilization 4 

Coming soon-$Call 


Comic Life Deluxe 
$49.95 


Quake 4 
$64.95 


Call of Duty 2 
$64.95 


World Book 2006 

Universal Binary -$89.95 


Unit 17,2a Herbert St, St Leonards NSW 2065 
Tel (02) 9906 5227 • Fax (02) 9906 5605 


TRY BYTE 


Available from your local AppleCentre or directly from Try & Byte 

To find your nearest AppleCentre, go to: http://www.apple.com/au/buy/ 


www.tryandbyte.com.au 
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Apple and education in Australia. 


By Martin Levins. 


Windows of 
opportunity 


© 

Hot Links 


daringfireball.net/2006/04/windows_the_new_classic 

John Gruber 


W HEN Bill Gates penned his Business at the Speed of 
Thought he was making the case for agility: business 
must engage technology and change to succeed — a 
good model for education as well as business. 

Now that Mac on Intel is reality, and various avenues are available 
for running multiple operating systems on said hardware, we have 
the odd situation of running Windows on Mac. 

Two main issues arise. First, you can now buy a machine that will 
do Mac, Windows or Linux — there’s only one that can do that and 
it’s a Mac. What does that mean for education? 

Second, will the advent of Windows on Mac mean that software 
vendors will stop producing Mac software and just ask their 
users to “boot into Windows to run our software”? 

At a glance, the first issue looks moot. Get a 
"free” Windows machine with every Mac so you 
can run those pesky Windows-only apps. The 
attraction is high, with 60GB hard drives 
seemingly built for a BootCamp or Parallels 
partition. Sounds great. But, be careful. 

We’re in uncharted waters: here be 
monsters and costs. 

Aside from the purchase of the operating 
system itself and anti-virus, anti-adware, and 
anti-spyware, you may be up for a second 
instalment to Mr Gates et al for a Windows copy 
of a particular application. For example, Windows 
Office has many features not found on the Mac version 
and these are often used in systems to analyse school performance 
in external exams. 

Read the End User Licence Agreement (EULA) for the Windows 
app that you intend running. In the case of Office, double click the 
installer and access 5800 words of licency goodness: 

“You may install and use one copy of the Software Product on a 
single computer, device, workstation, terminal, or other digital elec¬ 
tronic or analog device...” 

So you can use one on your desktop and one on your laptop, but 
not two copies on the same machine. (We’ll just ignore for the 
moment the question of who would store one copy on an analog 
device). Of course, buying a Mac version and a Windows version 
means you have two licences, but will the lawyers see it that way? 

One of the benefits touted for Windows deployment is that you can 
blow away any malware “issues” created by Windows by simply 
replacing the installation via netrestore. (It‘s a tough world out there. Even 
the most highly respected anti spyware/adware products are reported 
as “impressive” if they detect just 90 percent of possible infections.) 



The threats of “no more development for Mac, just boot into 
Windows” are offset considerably by Adobe, Microsoft and others 
who have promised otherwise. 

As of January 10 this year, we’re guaranteed Microsoft’s continued 
development (until 2011 anyway) and Adobe has similarly committed 
at last year’s World Wide Developer’s Conference (WWDC). So, if 
the majors are committing, there seems no danger of the Mac fading 
into a “boot into Windows” shadow. 

The big holes in Mac educational offerings, GIS and agriculture, 
are unlikely to come across. Many of these have code so deeply 
embedded in Windows that they’re impossible to move. As such, 
they’re both good candidates for Windows on Mac, as are 
the myriad (Windows-only) school admin systems or 
curriculum directions such as recent NSW move¬ 
ments that are built around commercial prod¬ 
ucts like Quicken. 

So, I would suggest that, aside from some 
(minor) cost issues, the two main issues are 
moot at best. 

At this stage, the rumoured inclusion of 
Windows APIs (AMW 06.2006), which would 
forgo even the need for a kosher Windows 
install, seems just that — rumour. We await 
more details of OS X 10.5 (Leopard) at WWDC 
in August to confirm or deny this move. In the 
meantime, I see the choices as paying zero for 
Apple’s Boot Camp and dual booting, or $150 for Parallels 
Desktop (now distributed by Conexus — 02 9975 2799). In either 
case you’ll need to add the cost of Win XP of course. 

These options are beginning to make a buzz — particularly in 
tertiary circles, where the decision-makers are warming to the idea 
of a single multi-platform machine 

So, we have Windows, everyone’s happy (including the accoun¬ 
tants), but will we be stuck with XP or will we be able to do Vista? 

This question is relevant to existing Windows users as well. When 
you read the specs (1GB of system memory and a graphics 
processor with 128MB of graphics memory) there’ll be a lot of 
existing machines that won’t be up to spec for the new OS. Apple 
says the latest MacBooks will be able to run Vista, despite their lack 
of dedicated graphics memory — a bold claim. 

Anyway, you’ve already seen Vista — it’s called Tiger — and we 
can now refer to XP as “the new Classic”. ^ 

As an educator, Martin Levins likes empowering people to create 
using computing technologies. 
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By Sean McNamara. 


Helpfolder 

We answer 
our readers' 
questions 

Each month STM 02 8338 0222 
gives a Sports backpack valued 
at $129.95 to the Australian 
Macworld reader who send in the 
most intriguing Help folder query. 

You need to carry your laptop, 
documents, gym gear and other 
bits and pieces. Do you carry 
two bags? No, you get an STM 
sports backpack. There’s a 
large compartment for whatever 
you can cram in, space for your 
notes and exterior pockets for 
iPod, water bottle, newspaper 
etc. There’s even an exterior 
mesh pocket for your lunch. 

The ergonomically designed 
back system and shoulder 
straps take much of the strain 
off your shoulders. 

Like all STM bags, it doesn’t 
look like there’s a laptop inside 
the Sports backpack, keeping 
your precious notebook safe 
from preying eyes and 
wandering hands. 

Send your query to 
matthew.powell@niche.com.au 
for consideration in Help folder. 
Include your full mailing address 
to be eligible to win the Sports 
backpack. All queries and 
solutions are the sole property of 
Niche Media. % 

■ Sean McNamara is a Sydney- 
based consultant trading as 
MacAssist. 


Hot Unks 

www.markspace.com 

Missing Sync 

en.wikipedia.org/wiki/Syslog 

Wikipedia on System logs 

en.wikipedia.org/wiki/var 

Wikipedia on “var” 


Palm vs OS X 




■ I am running a G5 with Mac 
OS X vl 0.4.6 and cannot get 
my Palm Treo 650 to be “seen” 
in System Profiler. I've also 
tried on a G4 PowerBook — 
getting by slowly with 
Bluetooth sync. 

In addition, I bought 
Mark/Space's Missing Sync 
for Palm OS to sync iCal, 
Address Book and Palm via 
.Mac to the G4 and G5 and 
publish on web for work. I 
could not achieve syncing 
with Tiger and Smartphone 
with the Palm software. 

I have reloaded the Palm 
software many times and 
looked through numerous 
support pages. 

Although I have loved my 
Macs for 12 years I can see 
why Windows on Mac could 
be attractive (did I say that?)! 
Peter Martin 
Carnegie, Vic 

First, it’s important to note that 
your Palm device will not show 
up in System Profiler under USB, 
even when powered on (see [No 
Palm.png]) — unless it has the 
newer Drive Mode feature and 
that feature is turned on. 

If your Mac is responding to 
you pressing the HotSync button 
(on the cable or onscreen), the 
cable is fine and everything 
should work as expected. 



Having said that, I’ve found that 
working with the Palm software 
has caused me grief over the 
last few years as I have changed 
Macs and Palms. I finally took 
the plunge and bought Missing 
Sync, and have enjoyed its 
functionality immensely. I was 
holding out because I felt that 
the free Palm software and iSync 
should have done the job, but 
the troubles I had and features I 
was missing mean I now 
recommend Missing Sync 
wholeheartedly. 

For example, Missing Sync 
can synchronise categories on 
the Palm to Calendars in iCal A, 
which makes a huge difference 
to my day-to-day use of the 
Palm (I use Calendars to track 
jobs I have billed for, for 
example). The enabling and 
disabling of conduits and 
connection methods are also 
easily at hand B. 

So I think you’re on the right 
track on the software front. As for 
the method of syncing, that’s 
really up to you. If you would 
really like to sync over the cable 
and the Mac responds to 
HotSync requests over that path, 

I wouldn’t worry at all about the 
Palm’s non-appearance in 
System Profiler. 

As for Windows, having desktop 
search (Spotlight) now and some 
recent experiences helping a small 
company with XP make me 
certain I wouldn’t swap my Mac for 
Windows by choice — the 
benefits of the Mac experience 
(and great third-party apps like 
Missing Sync) more than make up 
for any shortcomings of Palm’s 
provided software. 
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■ I'm attempting to set up a 
Netcomm V300 VoIP Router. 

I have an iMac with a Telstra 
Broadband cable connection 
via a Motorola SB5101 
modem. When I connect in the 
V300 I can no longer access 
the internet. 

Netcomm tech support tells 
me the V300 is incompatible 
with Telstra cable because of 
Telstra’s heartbeat and that the 
V300 does not have a 
heartbeat client installed. 

I have been in contact with 
my VoIP provider. They are 
unfamiliar with Macs but tell 
me the solution in Windows is 
to place “qld.bigpond.net.au” 
into the DNS Suffix field in the 
TCP/IP control panel. 

Doug Shelton 
Elanora, Qld 

The heartbeat system is used 
only on Telstra Cable (not ADSL, 
ISDN, Satellite or dialup) as a 
status check on the connection 
established. Every five minutes 
Telstra servers send a message 
to the client to check it’s still 
connected. Part of the heartbeat 
system is a login process which 
establishes the connection. 

Initially, there were only login 
clients for computers, now some 
modem and router manufacturers 
have included login clients (and 
heartbeat responders) in their 
devices. For example, Telstra’s 



current wireless offering for cable 
(the Motorola SBG900) is a 
modem/router combo device 
which has the login client 
built-in A. 

For devices which don’t have 
the client built-in (such as the 
V300), you need to set things up 
in one of the following ways: 

1. replace your current modem 
with a modem/router combo 
with a login client — the V300 
inherits the valid connection 
from that device; 

2 . get a router with a login 
client between the modem and 
the V300; 

3. install a login client on the 
Mac, and configure it and the 
V300 so that the heartbeat traffic 
is properly forwarded to the Mac. 

The third option is the least 
adaptable and most trouble. 

The second option will work 
for e-mail and web-based 
applications — you would need 
to confirm VoIP operation with 
your VoIP provider. 

So the first option is the ideal. 

The best way to get to this 
point is to request Telstra 
replace your current modem 
with a modem/router capable of 
handling the login and 
heartbeat response. 

The DNS suffix is added to 
single word domain names (i.e. 
ones without any dots like a 
normal domain name) — so if 
you tried to access “mail-hub” it 
would connect to “mail- 
hub.qld.bigpond.net.au”. I can’t 
see how adding the domain 
suffix will fix anything, but if you 
want to, add it to the Search 
Domains field in the Network 
System Preferences pane B. 




■ I have a small AirPort network 
running on a Snow base station 
and three Macs with original 
AirPort cards (11 Mbps). 

I recently had a card fail in the 
G4 iMac. I took the card out of 
my G3 iBook and put it in the 
iMac. The transfer was 
successful except that the card 
refused to connect 
automatically with the base 
station at startup. I then put a 
replacement (used) card in the 
iBook and the same thing 
happened with it. 

I switched the cards and put 
the iBook-derived card back 
into the iBook and the 
replacement card in the iMac. 
The iBook now connects with 
the base station automatically 
on startup just as it did 
originally, but the card in the 
iMac refuses to do so. 

I have explored Apple’s 
database but cannot find any 
helpful information. 

Malcolm Rutledge 
via the Internet 

Although Apple is reasonably 
good on the consistency front, it 
is certainly liable to change some 
things around as time goes by 
(sometimes without always 
seeming to have valid reasons). 

One area which has gone 
through changes is the way Macs 
connect to AirPort networks and 
where the network passwords are 
stored — under Mac OS X vl 0.4, 
a list of known networks is kept 
and displayed A. 

As for the network 
passwords, they may be stored 
in the System Keychain B or in 
the login Keychain C — and 



your login Keychain may be 
called “login” if you initially set 
your account up on a recent 
version of Mac OS X, otherwise 
it will be named after your 
shortname (the same as your 
Home folder name). 

It’s unlikely the problem is with 
the base station of the actual 
hardware interface between the 
card and the computer — it’s 
more likely to be a software or 
preferences problem. Make sure 
there are no AirPort updates 
available in Software Update as 
a first step. 

Then I would get rid of all of the 
AirPort network passwords from 
the System and login keychains, 
and then delete the known 
networks in the System 
Preferences pane (click on the 
network/s and then click the 
button below the list). 

Next, rejoin your AirPort 
network, making sure to save 
the password in the Keychain. 

In System Preferences, make 
sure AirPort is set to join 
“Preferred networks” by default, 
and that your network is shown 
in the list. That should get you 
automatically joining the 
network once again. 
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Beginners 
start here 

Logjam 

Mac OS X’s Unix heritage 
appears in many different 
areas of its operation — Home 
folders and root access for 
administration tasks, for 
example. Some of these are 
more obvious (and more useful 
to end-users) than others. One 
of the often overlooked 
aspects of Mac OS X’s Unix 
operation are the system logs, 
which are stored automatically 
on your Mac. 

These logs can be an 
invaluable source of 
information when 
troubleshooting problems as 
they provide messages being 
passed by various 
components of the operating 
system that aren’t usually 
presented to the user via the 
graphical user interface. 
Wikipedia has some 
information on the syslog 
logging system (see “Hot links). 

The most common location 
for these logs is /var/log — that 
is, the log folder inside the var 


folder in the root (or top) level 
of your hard disk. If you try and 
find the var folder by double 
clicking on your hard disk icon, 
you won’t see it — it’s been 
marked invisible by Apple. This 
may be to make the file system 
less Unixy for average users, or 
to prevent inadvertent changes 
to such an important area of 
your hard disk (or perhaps a bit 
of both). 

You can still navigate to this 
folder by choosing "Go to 
Folder..." from the Go menu in 
the Finder, then typing in /var — 
we could have typed in /var/log 
but I wanted to point out a few 
things in the var folder. 

The first is the icon of the 
folder in the title bar — it’s got 
the small curly arrow of an alias 
(see [var folder.png]). The var 
folder is actually located at 
/private/var — the invisible item 
at the root level of the hard disk 
is a symbolic link (a Unix alias) 
to the /private/var folder (see 
[private folder.png) — the 
private folder is also an 
invisible item at the root level of 
the hard disk. 

The second thing to note is 
that there are other items in 


/var such as tmp and spool — 
the Unix underbelly of Mac OS 
X uses the var for storing 
variable and temporary files — 
see Wikipedia’s article on var 
(in “Hot links”) for some 
treatment of this and other 
standard folders (there are 
differences between Mac OS 
X’s folder structure and the one 
in that article). 

Double click on the log folder, 
and you’ll see many of the built- 
in logs that Mac OS X keeps. 
The ones here tend to be the 
system-level logs, as opposed 
to the user-level ones which 
can be found in the Logs folder 
in the Library folder in the 
user’s Home folder. 

Apple has provided a tool for 
viewing log files, called 
Console, which is located in 
the Utilities folder (in 
Applications) — if you open 
Console, it shows the 
console.log file by default A. 
This file has the logged 
messages which traditionally 
appeared on the user’s Unix 
console — usually the terminal 
they were logged in from. 

There isn’t such a terminal in 
OS X, so such console 


messages are logged to the 
console.log file (hence the 
application’s name). 

If you click on the Logs icon 
in the toolbar, you’ll see a list 
of logs and log locations so 
that you can review B — there 
are logs in the /var directory, 
the ones in the current 
Library/Logs folder, and the 
ones in the Library folder at 
the root level of the hard disk. 

Next month we’ll review 
some of the common uses for 
the logs, and the general 
operation of the Console 
application. In the meantime, 
have a look at your logs and 
see what your machine is 
doing "under the hood". 
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Podcast speedup 

Microsoft 

Reader tip 

■ When you’re subscribing to 
podcasts via the iTunes Music 
Store’s Podcast directory, it can 
be a tedious process. When 
you click “Subscribe” to add a 
podcast, it takes you back to 
your list of subscribed 
podcasts. If you want to 
subscribe to multiple podcasts, 
you then have to switch back to 


the Podcast directory. And back 
and forth and back and forth. 

However, if you double-click 
on “Podcasts” in the iTunes 
sidebar (the left-hand pane) it 
opens your podcast list in a 
separate window. Then when 
you go to the Podcast 
directory in the main window 
and click on “subscribe,” the 
other window comes to the 
front, but the directory stays in 
the main window. 

Marco Lent! 

Adelaide, SA 


Each month, Microsoft 
gives a free Notebook 
Optical Mouse valued at 
$70 to the Australian 
Macworld reader who 
submits the best tip. Sized 
for mobility and designed to 
be noticed, Microsoft 
Notebook Optical Mouse 
3000 offers great comfort 
for either hand and is 
always good to go. E-mail 
your tip, together with your 
name, address and phone 
number, to matthew.powell 
@niche.com.au 


All reader tips published 
become the sole property 
of Niche Media. 
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Australia's Mac & iPod Superstore 


HP DesignJet 130 Large 
Format Printer 

An affordable 6-colour fade-resistant photo 
quality inkjet printer. From postcards to 
24-inch/A1+ and larger via roll. 

Model 130- USB & Parallel. Iip-Ei 
No network or roll-feed. I $27C 


i'Iioio imm 

Jwicrotek 
ScanMaker i900 Digital ICE 

High-productivity professional imaging with exclusive 
photo reconstruction and restoration capabilities. 6400 
x 3200 dpi resolution. Glass-free film scanning with 
templates for batches of 35mm slides, strips, 6cm x 9cm 
and 4"x 5"film. Fast USB2.0 and E3EE3 

FireWire interfaces. $1549 


Microtek 

ScanMaker 9800XL A3 Scanner 

The ScanMaker 9800XL brings affordable Tabloid-size 
scanning to the corporate user or graphic designer. This 
48-bit color unit can accommodate A3 or B-size originals, 
scanning images up to 12" x 17"at an opti cal resolution 
of 3200 x 1600 dpi. Optional transparent EE33M31 
media adaptor available. I $2899 


Model 130nr - USB, Parallel & 
Ethernet. Roll-feed and cutter. 


QuarkXPress 7 


1.83GHz 512MB/60GR/ 
ComboDrive/White 


Upgrade 


2.0GHz 512MB/60GB/ 
SuperDrive/White 


Miglia^\ 

TVmini 

HD Digital TV Tuner 

Watch, pause, record and rewind p 
live HD digital TV on your Mac. H 


2.0GHz 512MB/80GB/ 


SuperDrive/Black 


Mac Memory Specialists 

Use our exclusive online Mac Memory A 
Selector to not only find the right Jj 
memory module for your Mac but jjjj 
also DIY installation instructions, 

In-store installation also available^pp^ 

Current Intel-based Mac mini, iMac, 
MacBook and MacBook Pro: 

512MB Module 1$* 


d2 FireWire Pouble Layer 
w/ Toast 7 Titanium 


Authorised 
Solutions Reseller 


Streetwise and the Streetwise Logo are trademarks of Streetwise Software Pty. Ltd. Mac and iPod are trademarks of Apple Computer, Inc., registered in the U.S. and other countries. 
Prices and specifications correct 6/6/06, but may be subject to change without notice. Errors and omissions excepted. 


STREETWISE 


Microtek Demo In-Store Friday 7th July! 

Come in to our store Friday July 7th at 5PM for a professional demonstration of these scanners! 


LAClE PVP±RW Burners 


With LiahtScribe 
direct-to-disc labelling! 


STREETWISE 


STREETWISE 


P5 FireWire Double Layer 
w/Toast6Lite 

FUSEEfl 

I$172J 

d2 FireWire & USB2.0 Double Layer 
w/ Toast 6 Lite 


l$219l 
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Read me. 


Reviews of the latest computer books. 


Title 


Tips for wary Shoppers 


Photoshop Elements 4 Gone Wild is, in the author’s own 
words, a crazy gallery of over fifty ways to turn quite sensible 
pictures into incredible photo fantasies. Behind this unconventional 
approach lies earnest intent. Author Dave Huss, with an appren¬ 
ticeship at Disney Studios and nearly thirty books on digital 
photography to his credit, wants you to achieve such a high stan¬ 
dard with your digital trickery that no one can spot the fraud. Of 
course the techniques he illustrates are perfectly transferable to 
“sensible” projects. Huss is also keen to show you that Elements 
has real muscle and is far more than 
simply a stripped-down version of 
Photoshop. To use this book you don’t 
need to be an artist or an Elements 
expert and version 3 of the software will 
get you through most of the tasks. All 
the images Huss uses are on the web 
(see “Hot links”). 

The book is divided into eight sections 
with a number of tasks in each. In the 
first you’ll do a fake magazine cover and 
turn a friend into a postage stamp or an 
American dollar bill. Then you’ll have fun 
with morphing and cloning, creating 
believable faux 3D, turning photos into 
paintings and cutting some nice text 
effects. All the time you’re learning 
sophisticated selection techniques and 
using all the important Photoshop tools. 

Why shouldn’t learning be fun? 


Photoshop 
Elements 4 
Gone Wild. 
Author Dave Huss 
Publisher Wiley 
ISBN 
RRP 






8S$?» 



By Keith White, 


Hot Links 


www.wiley.com/go/elementsgonewild 

images for Elements title 

www.wiley.com/go/makeovers 

“Before” images for you to work on 

examples.oreilly.com/photofilterfx 

images for Filter Effects 


Title Photoshop CS 2 
— Before & After 
Makeovers 
Author Taz Tally 
Publisher Wiley 
ISBN 047174901X 
RRP $46.95 


Title 


Photoshop Filter 
Effects 
Encyclopedia 
Roger Pring 
Publisher O’Reilly 
ISBN 0596100213 

RRP $55.00 


Author 


Photoshop CS2 — Before & 

After Makeovers by Photoshop 
instructor Taz Tally also uses a project- 
based approach, but with more tradi¬ 
tional tasks. Similar in presentation style 
and quality to the preceding title, Makeovers groups projects into 
14 areas beginning with a section on optimising Photoshop to do 
the work you’ll need. Each task begins with a Before photo obvi¬ 
ously needing some work and moves step-by-step through to the 
After. You’ll fix mistakes in dimension, exposure, colour, and 
composition. You’ll remove blemishes, change colourisation and 
add shadows and special effects. All the Before images are on the 
web (see “Hot links”), where you’ll also find two bonus chapters 
for your trouble. 

It’s certainly a satisfying process to take a flawed image and turn it by 
stages into something much better. Serious, detailed and professional. 



Photoshop Filter Effects Encyclopedia by graphics 

veteran Roger Pring styles itself as a "hands-on desktop reference for 
digital photographers”. If you’re one of those people who wander into 
the Photoshop effects menu to emerge ten minutes later saying "well 
that was a waste of time," read on. This book shows the settings of every 
filter Photoshop CS2 has to offer, with step-by-step instructions and 
detailed illustrated examples of each tweak as you apply it. This is prob¬ 
ably the secret to the book’s success — giving you illustrated options 
to help you fine-tune each effect, rather than the impatient, heavy-handed 
approach many of us take. The filters are 
sensibly grouped as Photoshop itself does 
— artistic, blur, distort, sketch, etc. At the 
beginning of each section is a brief intro¬ 
duction and sample images of each filter. 
Again beautifully illustrated in full colour 
and with files available for download (see 
“Hot links”). If you use filters a lot, or might 
if you knew how, this illustrated ency¬ 
clopaedia could be a good investment. 


Just Say No To Microsoft — 
How To Ditch Microsoft And 
Why It’s Not As Hard As You 

Think by Tony Bove has a foreword by 
John C. Dvorak that reads, in part: 'you are 
about to read one of the most interesting 
overviews of modern desktop computing 
history that’s ever been written”. Quite 
probably. Let’s make it clear from the start: 
Bove is not particularly a Microsoft basher. 
It’s more that he sees Microsoft at the end 
of a successful quest for domination but 
sadly using this dominant position merely 
to defend its monopoly, rather than inno¬ 
vating as Apple has to do to survive. Bove 



Title Just Say No To 

Microsoft 
Author Tony Bove 
Publisher No Starch Press 
ISBN 159327064X 

RRP 


loves and uses Macs but you wouldn’t call him a Mac zealot. He’s also 
a big Linux fan and absolutely swoons over open-source office software. 

Using quotes and references to back up his claims, Bove traces 
Microsoft’s rise to power and the monoculture problems that arise 
when nearly everybody is locked into Office. He shows you the way 
out of Microsoft domination of the computing experience with some 
concrete courses of action. If you’re sick of Microsoft, stop whinging, 
buy the book and kick the habit. ^ 

Keith has been a Mac addict since 1984 and still can’t fathom 
why there is anyone who isn’t. 
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stmbags.com.au 


visit www.stmbags.com.au for the complete range 










You dri ve, we p I ay. Drive + Play™ from Harman Kardon® lets you control all the 
music-browsing capabilities of your Apple iPod with any car audio system. It puts the familiar iPod menu on a 
backlit display right on your car's dashboard or windshield, where you can read it at a glance. The system is con¬ 
trolled by the most intuitive interface available, and is as easy to use as your iPod. Drive + Play, with its included 
options for connecting to your car’s audio system, is compatible with all docking iPods, including mini, nano, photo 
and video. For more information about Drive + Play, visit armankardon.com/drive. 



harman/kardon* 

drive+piay 


home • car - multimedia 

H A Harman International® Company © 2006 Harman International Industries, Incorporated. All rights reserved. Harman Kardon and Harman International are trademarks of Harman International Industries, Incorporated, registered in the United 
States and/or other countries. Drive + Play is a trademark of Harman International Industries, Incorporated. Apple and iPod are trademarks of Apple Computer, Inc., registered in the U.S. and other countries. 









AMW\ ab: 
all-in-one inkjets 

Jacks of all trades gain some mastery 


067 


Outstanding 
Very good 
Good 
Flawed 


w 


Unacceptable ^ 
Dangerous 



T HE first generation of all-in-one printers were primarily 
built to save money and desk space. Back in the early days 
of computing, by the time a small office had shelled out 
the readies for a printer, a scanner, a copier and a fax machine, 
there was hardly enough money left to buy the actual computer. 
Even if a business could afford all the toys, there was still the 
problem of where to put four independent devices. Vendors were 
quick to respond, and the result was the first generation of multi¬ 
function printers - which did save space, and did cost a lot less 
than buying separate devices. But the quality was questionable. 

The quality of the output, that is, not the machines themselves, 
which were quite solidly constructed. These jack-of-all paper 
tasks were not noted for photo-quality prints, and the scanning 
functions weren’t suitable for serious work. The fax machine 
worked fine, if a little slowly, and the copy function was accept¬ 
able. If you were serious about any particular function, you 
bought a separate machine to do that job better. 

The inexorable march of technology has seen high quality 
components getting smaller and cheaper which has allowed the 
latest all-in-one printers to match their single-function stable 
mates. Even the names of these devices have moved upmarket, 
as vendors apply labels to their multi-function offerings that were 
previously reserved for specialist photo printers. 

AMW Lab looked at four of the latest all-in-one printers; from 
Hewlett Packard the Photosmart 3310; from Epson the Stylus 
Photo RX650; from Canon the PIXMA MP830; and from Brother 
the MFC-5840CN. The latest Lexmark X8350 doesn’t have drivers 
for Mac OS X so we weren’t able to include it in this compar¬ 
ison. Lexmark’s recently-launched P4350, which does support 
Macintosh clients, is an entiy-level product and not in the same 
league as the photo-quality all-in-one printers on test. Lexmark 
does make several high-end inkjet printers with Mac support, it’s 
only the all-in-one that strangely missed out. 

Ready for the big leagues. In much the same way that 
people-movers started life as utilitarian delivery vans with a few 
seats bolted in the back, before evolving into the more popular 
car-like suburban shuttles, all-in-one printers have risen above 
their humble roots to become a desirable device in any home or 
home office. You are no longer forced to travel second-class just 
because your printer can scan, copy and fax in its spare time. 

The advent of digital photography has been a major driver for 
the advancement of the all-in-one market, particularly in its 
infancy when consumers were likely to be shooting film as well 



We evaluate, 
rigorously test 
and give detailed 
assessments of 
new-release 
software and 
hardware. 

as digital, and demanding the ability to e-mail everything to 
grandma regardless of its origin. This changed the emphasis on 
these machines from office mutt to digital lifestyle companion 
and instead of fancy fax features we got computer-less printing. 

You also avoid the need for special cables and card-readers 
when the time comes to download your photos, because these 
all-in-ones all have slots for the popular camera-card form 
factors such as Compact Flash, SD, XD and Memoiy Stick. They 
also all have separate USB sockets to connect cameras with built- 
in memory, and front-panel LCD screens so you can review the 
photos before you’ve even turned on the Macintosh. 

If you want to share a few quick snapshots with family and 
friends without first applying iPhoto or Photoshop editing, you 
can print directly from your camera (or memory card). Next time 
there’s a party at your place, instead of writing down names and 
promising to send pictures later, just plug the camera into the 
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Test drive. 



Brother MFC-5840CN 

Canon PIXMA MP830 

Epson Stylus Photo RX650 

HP Photosmart 3310 

■ Type 

All-in-one inkjet device 




■ Rating 

«« 

m 

«« 


■ Pros 

Sheet feed scanner, built-in 
network 

Double-sided printing, sheet 
feed scanner 

Scans negatives and slides, 
prints on CD/DVDs 

Scans negatives and slides, 
built-in network 

■ Cons 

A bit slow on high-quality 
photo prints 

Extra $50 for networking 

No networking options 

No CD/DVD print option 

■ Ports 

USB, Ethernet, Memory Cards 

USB, Memory Cards 

USB, Memory Cards 

USB, Ethernet, WiFi, Memory Cards 

■ SRP 

$429 

$549 

$499 

$479 

■ Distributor 

Brother Australia 02 9887 4344 

Canon Australia 1800 021 167 

Epson Australia 02 8899 3666 

Hewlett Packard Australia 13 23 47 

■ Reviewer 

Ian Yates 




■ Hot links 

www.brother.com.au 

www.canon.com.au 

www.epson.com.au 

www.hp.com.au 



printer and let the guests take home their own souvenirs. Just 
make sure you hide the glossy 10x8 paper and only allow them 
to devour your stock of postcard blanks. 

On test. 

Brother MFC-5840CN. At first glance the Brother all-in-one looks 
like an office copier because it has a sheet-feeder grafted onto 
its lid. If your use for one of these printers leans more towards 
office than home, the ability to fax or copy multiple originals is 
veiy appealing. For home users this feature is in the nice but not 
necessary basket. 

The Brother also comes with dual paper-trays, another office- 
oriented feature, which allows you to keep plain paper and letter¬ 
head loaded at all times. At home you might prefer to use this 
function to keep plain and photo paper available without user inter¬ 
vention. This printer comes with an Ethernet port as well as USB, 
making it a snap to share with other Macs in the office or home. 

Although its specifications match the other printers on review 
for high-quality printing, the Brother was the slowest at this task, 
despite keeping up with the others in “standard” print mode. If 
you plan to do a lot of high-quality photo printing you’ll spend 
a lot of time waiting for your Brother to finish his homework. As 
an office drone, you couldn’t ask for a more willing slave. 
Canon PIXMA MP830. The Canon also has a sheet-feeder grafted 
onto its lid, albeit more sleekly integrated visually than the 
Brother. Unlike the Brother, the Canon is no slouch when asked 
to produce high-quality prints, relying on its PIXMA tech¬ 
nology that is at the heart of Canon’s latest breed of photo¬ 
quality printers. 

Canon provides five separate ink tanks which, it is claimed, 
save you money in the long run as you won’t be wasting a 
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smidgen of every colour just to produce black text. The ink is 
Canon’s ChromaLife 100, which the company claims can produce 
prints that will last 100 years without fading. AMW Lab was 
unable to verify this claim in the time set aside for the review; 
however, as with other vendors, the fine print does say you need 
to store your photos in an archival photo album in total dark¬ 
ness to achieve this level of longevity. 

The MP830 has no networking option but for an extra $50 you 
can order the otherwise identical MP830R which has both 
Ethernet and WiFi built-in. Unless you only have one computer 
in your home or office this option would be money well spent. 
WiFi is particularly useful if you need to use the faxing features 
because the nearest phone socket isn’t always close to your 
Macintosh. With a WiFi-equipped printer, you can locate the 
machine right next to the phone and power sockets, without 
needing to run cables to your Mac. 

Epson Stylus Photo RX650. The Epson has no sheet feeder on top 
so it looks more like a regular printer, except that the lid lifts up 
to reveal the scanner. The scanner can also handle negatives and 
transparencies (slides) for those who still use film, or for those 
who have a cupboard full of them from their pre-digital days. In 
fact, if you do have a secret cache of negatives it makes good 
sense to scan them now before they start to fade or gather mould. 

The RX650 has six ink tanks — one more than the Canon and 
two more than the Brother — once again designed to produce 
more accurate colour while saving you having to replace them 
all at once. The Epson also knows how to print onto CDs and 
DVDs, providing you feed it with printable blanks. This printer 
takes this function one step further than most by including the 
ability to copy an image directly from an original CD onto your 
blank CD - obviously only to be done for legitimate purposes. 



























069 



Hewlett Packard Photosmart 3310. The HP is another all-in-one 
that looks remarkably similar to an ordinary printer until you lift 
the lid and discover the scanner hiding underneath. Like the 
Epson, the HP 3310 also knows how to scan negatives and trans¬ 
parencies. Unlike the Epson, it doesn’t know how to print on 
blank CDs, but it can handle labels so you won’t have to resort 
to a marker pen. 

The Photosmart 3310 also uses six ink tanks filled with HP’s 
Vivera ink technology, which is designed to maximise print 
longevity. The HP comes with built-in networking via Ethernet 
and WiFi and, optionally, Bluetooth networking. The printer 
also includes the almost compulsory array of memory card 
reader slots. 


Australian Macworld’s buying advice. The quality of 

photos printed by all these printers is so close to the photos you 
get from a photolab that it’s no longer possible to pick a winner 
on that criterion alone. If you plan to do mostly high-res 
photos, the Brother is quite a bit slower than the other three, 
and only the Canon can handle blank CD/DVDs. Both the HP 
and the Epson can scan your back catalogue of negatives and 
transparencies, and all but the Epson are network-ready. 

With most everything else being equal, it starts to look like 
price will be the deciding factor, and on that basis we’d give the 
nod to the HP Photosmart 3310. If you only need to print the 
occasional high-quality photo, the Brother does everything else 
just as well for $50 less. ^ 



Choose your Mac 


Install POS*IM 


Plug in a printer & 
barcode scanner 


Start Retailing! 


Easy to Use 
Single and Multi User 
Multi Store, Multi Site 
Mac and Windows compatible 


POS-IM 


POINT OF SALE 

INVENTORY MANAGEMENT 


Barcoding options 
Customisable reports 
Stock, Invoicing, Debtors... 
Integrates with accounting 


^ Robust and adaptable...POS‘IM edges out in front when it comes to i i i i 

hitting the ground running and (providing) flexibility for your needs. ^ T T T T 


Call Symbiotic Australia on 03 9895 2999, or email sales@symbiotic.com.au 
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Groove Cube 

Portable MP3 Speakers 

* Folds up into a neat little package so you can 
take your tunes on the go. 

► Runs off 6 x AA batteries (not included) 

► Includes USB charger 

Product code: CY-3-GC RRP: $49.95 



GrooveTraveller nano 

Complete Car Kit for iPod nano 

• Supports FM frequencies from 88.1MHz to 
107.9MHz 

• Illuminated LCD display for easy tuning at night 

• Charges your internal iPod battery for later use 


Product Codes: Black - CY-A-NTB 
White - CY-A-NTW 


RRP: $79.95 


Output power: 36W 
Product Code: CY-A-GBA 



GrooveBase 

Premium iPod Audio System with Alarm Clock & Radio 

With remote control for speaker set and iPod 


RRP: $249.95 



GrooveTraveller 
Complete Car Kit 

Car FM Transmitter + Charger + Holder for 
iPod & iPod nano 

• Plays your iPod library of Music, Audio Books 
and PodCasts through your car stereo 

• Illuminated LCD display for easy tuning at night 

Product Code: CY-A-GTL RRP: $79.95 


GrooveTime 


iPod speakers with Alarm Clock & Radio 

* Full function remote control to control the 
GrooveTime speakers and iPod 
» Powerful output with 15W per speaker 
» Video output jack for connecting an iPod video to TV 

Product codes: White - CY-A-GT1 

Black - cy-AtGTIB RRP: $169.95 



Groove BassBudz 

Premium in-ear earbuds 

► Engineered to provide superior bass response and 
support the bass enhanced tracks released today 

Product code: CY-3-MBB RRP: $49.95 


l 


J 


Audio 

Cygnett Products 


Available at: Disclaimer: Not all models available at all stores 


dickssmith iii::-i'M Tandy 

Everything's Negotiable " 

nd Harvey Norman 
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■ Type 

Desktop-publishing software 

■ Rating 

w 

■ Pros 

Includes many design-oriented features such as 
transparency and drop shadows; can synchronise text 
and styles; offers PDF/X export; some table improvements 

■ Cons 

Some features, such as multiple-layout projects and table 
controls, have the same limitations as in previous 
versions; major new features are production oriented and 
have limited utility for most designers; 
sluggish performance 

■ OSX 

10.4 

■ Processor 

PowerPC (Intel support promised for v7.1, coming soon) 

■ RRP 

$1795; upgrade $595 

■ Publisher 

Quark 

■ Distributor 

Scholastic Media Technology 1800 665 774 

■ Reviewer 

Galen Gruman 

■ Hot links 

www.quark.com 




QuarkXPress 7.0 

Slow performer's new features 
and improvements eater to a 
limited audience 

F OR several years, Adobe InDesign has been stealing the 
spotlight from longtime page-layout front-runner 
QuarkXPress. So the design community has been looking 
forward to the release of QuarkXPress 7 to see if Quark could 
reignite its flagship software. 

Unfortunately, XPress 7 does not represent a significant leap 
forward. The new release combines primarily me-too additions with 
some still-evolving original features that have limited appeal for 
Quark’s broad base of print designers. Most of QuarkXPress 7’s 
truly new features target workgroups, making collaboration easier. 

However, that choice will likely disappoint many rank-and- 
file designers, especially if they’re at smaller firms that don’t 
work in large teams. 

Jacket required. The new job-jacket feature in QuarkXPress 7 lets you 
specify allowable styles and other attributes by importing them from an 
approved document. 


Job jackets. Perhaps version 7’s biggest introduction, job 
jackets let you specify a large group of attributes - from allow¬ 
able colours based on the ultimate output device, to permissible 
text styles. This in effect adds a pre-flighting feature to 
QuarkXPress, but the feature is too difficult for the average 
designer to learn and use. 

A job jacket is composed of job tickets, and each job ticket 
contains standards that you can apply to a specific layout. Job 
tickets define far more attributes than the standard XPress 
template can hold. For example, a job ticket might include a set 
of approved colours, style sheets, hyphenation rules (H8tJ sets), 
page dimensions, bleed settings, colour management profiles, and 
rules, such as not allowing the use of TrueType fonts. 

Job tickets can’t restrict designers from defining new styles or 
using forbidden fonts or colours, but by using a shared job ticket, 
a production manager can ensure that any changes in the master 
ticket apply to all documents using it; the master automatically 
updates all documents and overrides changes contrary to the 
common styles. 

Unfortunately, the process of creating job jackets is unintuitive. 
Quark acknowledges that the feature works best if you have 
QuarkXPress create a job jacket based on an existing layout, rather 
than tiying to create a job jacket from scratch. That process is also 
less than intuitive, because the user interface assumes knowledge 
of XML data structures. In fact Quark expects that highly skilled 
production staff and vendors will likely provide these tickets, often 
writing them directly in XML — which limits this feature’s use to 
large organisations with programming-savvy production staff. 

Once Quark showed me how to create job tickets from existing 
documents, I found it fairly straightforward to create more - but 
most users won’t get that extra handholding, and the documen¬ 
tation doesn’t go into sufficient detail. Defining tickets is just the 
beginning. You can’t apply them to existing documents but 
instead must set up new documents based on those tickets, using 
a command in the File menu. 

I can see the potential value of the job-jackets concept - they 
can help production staff pre-flight a document before output, 
and provide a template file with more information than a stan¬ 
dard QuarkXPress template - but the difficulty of creating job 
tickets makes them less useful for rank and file designers. 



Name ifWPr 

Settings 

* 

jacket 


Character Style Sheets 
Colors 

Dashes & Stripes 

H&Js 

Lists 


y Share this Jacket 

Save n Default jacket folder 
Mac Backup Users gmrjrumar. 0 




category 
company 2-line 
COMPANY NAMF 2 
COMPANY PHONE 
Headline 


Normal 


Cancel OK 


Composition zone. The other major unique new feature in 
QuarkXPress 7 is the composition zone, which lets you specify an 
area of a layout that you can use in multiple documents, or that 
another user can work on simultaneously. Think of it as a frame 
stored in a separate file that an external user can access and 
manipulate. This feature reduces the need to move large page files 
around, but it restricts what each user can do to the separate area. 

Moreover, some people might find the feature counterintuitive 
as currently implemented. Whereas it might make sense to simply 
double-click on a zone to edit it, in fact you have to access that 
part of the page via the Item menu. And to make a composition 
zone accessible to other users, you need to use the Layout menu, 
not the File menu option used to share job jackets. 

Workgroups in which multiple users edit the same document typi¬ 
cally need to track changes, which the composition zone feature 
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Test drive. 


does not do. You’ll have to track them manually or use a tool such 
as QPS (Quark Publishing System). Quark has not announced when 
it will offer a QPS version that’s compatible with XPress 7. 

Tables somewhat improved. The Table tool from version 
5 is still awkwardly implemented as a series of linked boxes, which 
makes formatting time-consuming. This approach does have some 
advantages: because each cell is essentially its own box, you can 
rotate text within each, import pictures, and generally format each 
one as if it were a separate box. You can also control how text 
flows from cell to cell using the familiar Link tool. 

Although the awkward linked-cell approach remains, version 
7 does introduce several table enhancements: you can now create 
header rows that repeat on subsequent pages; you can break a 
table at a specified column or row, making it easy to flow it 
across multiple boxes or pages; and table cells can expand auto¬ 
matically in depth as you add text. (You must first enable this 
feature, which is buried in the Modify dialog box — or you may 
stumble across its icon in the Measurements palette.) 

Other innovations. QuarkXPress 7 introduces several other 
features that most users will appreciate. The synchronisation 
introduced in version 6.0 now manages graphics and shapes, not 
just text, across a project, so changes to one instance are 
reflected in all. XPress 7 now lets you decide whether to 
synchronise just the content, just the box attributes, or both. 
This approximates InDesign CS2’s object styles, which allow 
consistent formatting of objects. 

If characters are missing from the current font, the new Font 
Fallback feature substitutes the same characters in a different 
font on screen. This allows you to see the text, though you’ll still 
need the missing font to print it correctly. (InDesign just puts a 
coloured rectangle in the place of the missing character.) And 
you can now align objects relative to the page’s boundaries, not 
just to the selected items’ boundaries. 

XPress also now can apply effects filters to alpha channels, so 
you can adjust an imported image’s transparency in all kinds of 
ways. This feature augments the Photoshop effects capability 
introduced in version 6.5’s Vista plug-in. (However, XPress 7 did 
mess up the transparency in a few imported Photoshop files tested 
for this review.) 

Catching up to InDesign. Most of the QuarkXPress 7 addi- 
tions duplicate capabilities pioneered by its rival, Adobe InDesign. 
In a few cases, XPress improves upon the original. 

For example, the central Measurements palette, which provides 
quick access to a selected object’s attributes, now offers many 
more controls than in previous versions. As you start working 
with an object, the palette displays only the controls appropriate 
to the current selection. This contextual approach lets you avoid 
using dialog boxes for most of your work-a real time-saver. One 
nice touch unique to QuarkXPress is the ability to switch modes 
in the Measurements palette-for instance, from text formatting 
to frame formatting-without having to change tools first. And 
the redesigned palette now offers easy access to functions such 
as drop shadow and tab controls. 


Other InDesign-inspired interface enhancements include colour 
outlines to indicate an object’s layer, the ability to open several 
windows for the same document (or to split one window into 
multiple views), a lock function that lets you lock the attributes and 
position of objects independently, control over whether picture attrib¬ 
utes such as rotation and scaling are maintained when you substi¬ 
tute a new picture (finally!), the addition of a colour-proof preview 
mode, dockable palettes, and palette sets (analogous to InDesign’s 
workspaces) for saving different interface configurations. In terms 
of these features, XPress 7 just duplicates InDesign’s approach. 

XPress 7 also rectifies some long-standing output omissions: 
it can now create PDF/X-compliant files, save PDF and other 
output settings as reusable styles, and embed fonts in EPS files, 
and it supports Unicode format for symbol consistency as docu¬ 
ments traverse platforms and languages. 

QuarkXPress now matches two ooh-and-aah InDesign features: 
transparency and drop shadows. Unfortunately, Quark hasn’t 
provided a preview option in the dialog box so you can view 
your settings as you experiment; instead, you must click on the 
Apply button each time you want to see your settings in action. 
If you use the Measurements palette to set drop-shadow attrib¬ 
utes, QuarkXPress 7 applies the changes live. 

In the case of transparency (which QuarkXPress calls opacity), 
the XPress version is better in some key respects: you can set trans¬ 
parency based on the colour swatch applied, so you can have 
different transparency settings for, say, the fill and outline of a 
box. (Similarly, you can change the transparency of individual 
words in a text box.) By contrast, InDesign applies the same trans¬ 
parency setting to the entire object. I do wish Quark had taken the 
next step, though: it would be nice to be able to include trans¬ 
parency as part of a colour swatch setting, so you could apply and 
change it globally. And I wish QuarkXPress had included blending 
modes with its transparency feature, a la InDesign and Photoshop. 


Style police. You can then check future documents against this standard 
for violations. 
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In the zone. The new 

Composition Zone feature 
makes parts of a layout 
available for editing by 
other XPress users. Here, 
the ad is in its own zone 
(indicated by the light blue 
highlighting), so it’s 
accessible to designers 
while a writer works on the 
editorial content. 


Typographically, QuarkXPress 7 has come up to speed in terms of several key InDesign 
innovations. XPress now boasts a palette for easy access to special characters, support for 
OpenType font attributes, a menu option for inserting special spaces, and options to manage 
ligatures in each paragraph style rather than just globally. Unfortunately, Quark has missed 
an opportunity to surpass InDesign: it would have been nice to have the option to update 
fonts in style sheets — instead, as in InDesign, you still have to go through all your style 
sheets manually to replace any missing fonts you no longer want to use. And QuarkXPress 
7 still can’t convert consecutive hyphens to em dashes. 

QuarkXPress still lags behind InDesign in several key areas, including paragraph-based 
composition, shade styles, based-on master pages (master pages based on other master pages), 
undo levels, guide management, and optical margin alignment (hanging punctuation). 

Limitations persist, i had hoped that Quark might address some of the limitations 
that lingered in versions 5 and 6, and it’s disappointing that the company has not taken 
the opportunity to push the program forward. For example, the multiple-layout capability 
introduced in QuarkXPress 6 still can’t flow text from one layout to another within a 
project file, nor can it share hyphenation exceptions or layers across layouts. So the feature 
is really just a way to ensure that multiple documents share the same styles and swatches 
by putting them in one file. 

Slow performer. QuarkXPress 7.0 is disappointingly slow compared to the previous 
version when I tested it both on Intel and PowerPC Macs. On average, Version 7 ran about half 
as fast as version 6.5, and in some tests, the difference was even more dramatic. For example, 
it took 16 seconds to reflow a 27-page document in XPress 7, compared with 4 seconds in 
XPress 6.5 on a dual-core Mac Mini. On an older G4 Power Mac, those numbers were 20 and 
4 seconds, respectively. For reference, the same operation in InDesign CS2 took 4 seconds on 
both test systems. Quark attributes the slowdown to a new graphics engine. While the 
QuarkXPress 7 available today is the PowerPC version, Quark says it will release a Universal 
version (7.1) that runs natively on Intel Macs as a free download within a month or so. 

Australian Macworld’s buying advice. Quark has added some good features to 
XPress 7, including Unicode, transparency, drop shadows, improved palette handling, 
synchronising objects, composition zones, job jackets, as well as a multitude of smaller but 
very useful features such as PDF/X support and Font Fallback. Users who stick with Quark 
XPress will be happy that the company is adopting some of the InDesign features that began 
turning heads four years ago. 

Sadly, the new territories Quark is staking out - especially composition zones and job 
jackets - will hardly excite the broad design community, and they’re difficult to learn. I 
was hoping for a true revitalisation of this former innovation powerhouse, and this version 
just doesn’t fulfill that promise. ^ 



matrox MXO 

Portable broadcast- 
quality audio/video output 
for the Mac 



Key features 

DVI to broadcast-quality video conversion 
in HD and SD 

• 

Portable, hot-swappable external box 
• 

Genlockable HD/SD SDI, HD/SD analog 
component, Y/C, and composite outputs 
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Up to 8 channels SDI embedded audio 
output with stereo audio monitoring 
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Workflow enhancements for Final Cut Pro 
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Test drive. 



Flying Buttress 1.4 

Doorstop X Security Suite 

NetBarrier X4 10.4.1 

IPNetSentryX 

■ Type 

Security software 




■ Rating 


m 


W* 

■ Pros 

Excellent front end to OS X’s 
built-in firewall; GUI access to 
features otherwise available only 
through Terminal; syntax checker 

Excellent documentation; 
detailed logs and security 
instruction; excellent support 

Intrusion detection capabilities; 
anti-spyware tools; cookie 
management; monitoring tools 

Highly configurable; excellent 
logging andbandwidth utilization 
controls 

■ Cons 

Limited support; poor 
documentation; some 
configuration options require 
advanced knowledge 

Default settings too stringent; 
doesn’t warn against accidentally 
locking down services that you 
might need 

Expensive; default configurations Requires significant technical 
are either too permissive or too knowledge to manage 
restrictive; customised 
configuration requires 
networking expertise 

■ OSX 

10.3 or later 

10.3 or later 

10.2 or later 

10.2 or later 

■ Processor 

PowerPC 

Universal 

Universal 

PowerPC 

■ RRP 

$US25 

$US80 

$100 

$US60 

■ Publisher 

Brian Hill 

Open Door Networks 

Intego 

Sustainable Softworks 

■ Distributor 

Available online 

Available online 

Pica Australia 03 9388 9588 

Available online 

■ Reviewer 

Jeffery Battersby 




■ Hot links 

personalpages.tds.net/~brian_ 

www.opendoor.com 

www.intego.com 

www.sustworks.com 


hill/flyingbuttress.html 


Security software 

Keeps the barbarians from the gates 

I T’S a brutal world out there, with nasties looking for every 
opportunity to invade your computer and make life miser¬ 
able. The Mac is both less threatened and more secure than 
certain other operating systems, but that is not a reason to let 
your guard down. 

We’ve had a look at some utilities that both enhance and 
complement OS X’s in-built firewall. Which one suits you 
depends on your level of geekdom, as well as your particular 
security requirements. 



FLYING BUTTRESS 

Excellent features, less-than-excellent 
documentation and support 


F LYING Buttress (formerly BrickHouse) is a shareware app 
that puts a nicer GUI front end on Apple’s built-in fire¬ 
wall and provides access to features otherwise available 
only through the Terminal command line. 

Installation of the program is simple. When you open the 
program for the first time, it’ll walk you through a quick setup 
process: selecting the network ports you want to protect, selecting 
the applications for which you’d like to allow incoming network 
access, and applying those settings to OS X’s firewall. 

After this initial configuration, it’s easy to make changes by 
adding or removing ports and services to be monitored by the 
firewall. You can make these changes by running through the 
setup assistant again, or you can use the program’s main inter¬ 
face to tweak more than seventy monitoring options. 

Flying Buttress also offers an expert mode that lets you edit 
and update the firewall’s configuration file. Thankfully, a built- 
in syntax checker will scan all the changes you make and flag 
any that are incorrectly coded - a feature you won’t find in the 
Terminal interface. 
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Friendly face. Flying 
Buttress puts an easy-to-use 
front end on Apple’s built-in 
firewall, giving you better 
access to more of the built-in 
firewall’s features. 


Flying Buttress isn’t perfect. While setup is easy, the program has 
limited documentation. If you want to make any changes to the 
firewall that aren’t included as standard options, you’ll need to 
know quite a bit about filtering techniques and networking proto¬ 
cols. Also, as its documentation freely admits, this is shareware 
(fully enabled without the registration fee), and the application is 
supported only as time permits. 

Australian Macworld buying advice. Flying Buttress is 

a very nice addition to Apple’s built-in firewall, providing easy 
access to features that would otherwise be unavailable unless you 
are capable of configuring OS X’s built-in firewall via the 
Terminal interface. While the developer admits that he can’t 
provide daily support, the program is solid and easy to use. ^ 



DOORSTOP X 
SECURITY SUITE 

Makes securing your Mac easy 


X 


D OORSTOP X Security Suite puts a friendlier front end on 
OS X’s built-in firewall, making it an excellent solution 
for users who like the idea of using that built-in firewall 
but would like to be able to configure it more completely without 
resorting to the Terminal. The question is, are you willing to pay 
$US80 for such access? If you’re on a tighter budget, you can 
opt to purchase the firewall alone, for $US49. 
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Norton Personal Firewall 3.0.3 

Mac OS X Firewall 



w 

Simple setup and configuration; 
recognizes applications that 
require network access;easy to 
add new port or service security 

Free with OS X; provides Stealth 

Mode andlogging tools; can block 

UDP traffic 

Stealth Mode may reveal OS 

Advanced configuration requires 
Terminal; logs might confuse 
network newbies 

10.2 or later 

10.4 

PowerPC 

Universal 

$60 

Free with OS X 

Symantec 

Apple Computer 

Symantec Australia 1800 680 026 

Apple Australia 133 622 


www.symantec.com.au 

www.apple.com/au 


DoorStop X walks you through a brief setup process, during which 
you choose the amount of access other users will have to your Mac. 
The default setting is to allow no access, which is more stringent 
than you’d want if you are sharing your iTunes music library, for 
example. The alternative is to customise the configuration and select 
the services you want to make available to others users. 

Once you complete the setup process, the main window displays 
a list of all the services currently available; a lock icon signifies 
whether you’re allowing or barring access to each service. 
Updating your configuration is as simple as selecting a service 
and clicking on a radio button. 

DoorStop X comes with excellent documentation and an even 
better book, Internet Security for Your Macintosh. This guide tells 
you why you need to secure your Mac and provides specific 
information about each of the services secured by DoorStop X. 

The DoorStop X Security Suite ships with a second applica¬ 
tion, Who’s There?, which allows you to view detailed infor¬ 
mation stored in the firewall log. Who’s There? tracks the type 
of connections that are being attempted with your computer, 
and the application can make suggestions about how to change 
your firewall configuration to limit vulnerability. 

Australian Macworld’s buying advice. Doorstop x 

Security Suite is an easy-to-configure front end to Apple’s built- 
in firewall application. When used in tandem with the Who’s 
There? log viewer and the excellent supporting documentation, it 
can help keep your Mac safe, as well as teach you more about 
internet security. ^ 

No nix required. Open 
Door’s DoorStop X makes it 
simpler to configure OS X’s 
built-in firewall, without having 
to open up the Terminal. 




NETBARRIERX4 

Features, flash, and safety, too 


T NTEGO’S NetBarrier X4 10.4.1 costs more than most other 
Mac firewall products, but you get what you pay for: It has 
more features and is more capable than any other Mac fire¬ 
wall, including the one that comes built-in to OS X. While it has 
all the standard features you’d expect in a firewall, such as packet 
filtering and intrusion detection, it also includes tools to fight 
spyware, manage your web site cookies, and hide your browser 
info when you visit sites on the internet. 

Once you’ve installed and opened the program, NetBarrier runs 
you through a simple configuration process. The application comes 
with five pre-configured rule-sets for monitoring network traffic; 
in my opinion, though, these presets are either too permissive or 
too restrictive for the average user, either exposing you too much 
or locking your Mac down so tight you won’t be able to access the 
net the way you need to. Fortunately, NetBarrier also offers a sixth 
configuration option, which allows you to customise which appli¬ 
cations and services should have access to the internet, your local 
network, and your Macintosh. 

After you’ve completed configuration, the program goes to work 
behind the scenes, monitoring traffic and warning you if something 
untoward happens. NetBarrier’s main interface lets you see at a 
glance how much network traffic you’re generating and receiving; 
a single click on any item on the main panel takes you to a window 
where you can change the configuration settings for that item. 

A monitoring button in the application window allows you to 
view network traffic information for six different applications or 
network interfaces at a time. So, for example, if you want to see 
how much of your network traffic is being used to share music from 
your iTunes music libraiy, a drop-down menu allows you to change 
your view and look at that specific type of traffic. NetBarrier can 
also be configured to export a detailed log of denied connections 
and incoming and outgoing denials of network access. There’s even 
a Dashboard widget that lets you monitor network activity. 


Total control. NetBarrier X4’s main interface gives you control of the 
firewall, privacy protections, and intrusion detection, and lets you monitor 
network traffic, too. 
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— 

Test drive. 


While custom configuration of any firewall application can lead 
to problems if you’re unfamiliar with the nuances of networking, 
NetBarrier does an excellent job of minimising the chance that 
you’ll accidentally block applications or network access. 


Australian Macworld’s buying advice. NetBarrier x 

10.4.1 is a versatile, highly configurable firewall application that 
allows for superior protection of your Mac. While the program’s 
default configurations are probably either too permissive or too 
secure for most users, customisation will allow for all the 
internet and network access you need, while protecting you from 
the bad guys. ^ 


IPNETSENTRYX 

Powerful intrusion detector for 
7 \ experts only 

I PNetSentryX is not so much a firewall as a firewall 
companion. It watches your network for unusual or 
dangerous traffic, and then blocks it. It’s geared primarily 
toward users who have a fair amount of technical knowledge, 
who know their UDP from their TCP, and who don’t need a fancy 
firewall front end. Simply put, it’s not for novices. 

Once you’ve installed the application, you’ll have to configure 
it without the help of any setup wizards or assistants. Also, there’s 
no preference setting to have IPNetSentiyX start up automati¬ 
cally when your Mac starts up. So, you’ll need to launch the 
program manually every time you boot or add it to a user 
account’s Login Item list. 

IPNetSentryX protects against many known attacks, including 
several Windows-based threats (such as the Nimda virus) that 
might not woriy you, but which could concern Windows users 
on your network. 

Power users will find IPNetSentiyX’s filtering capabilities extra¬ 
ordinary. With its fine-grained configuration options, you can 
build extremely sophisticated filters. For example, you can 
configure the app to look not only for TCP header information, 
it’s also possible to have the program look for specific text strings 
within packets or to filter packets that are originating from a 
specific MAC address. The program also has excellent logging 
tools and bandwidth utilisation controls, perfect for getting a grip 
on what’s taking place on their network. 



Not for the faint-hearted. 
IPNetSentryX does a good job 
as an intrusion detection tool-if 
you have enough networking 
expertise to configure it. 
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Australian Macworld’s buying advice. IPNetSentryX 
is not for novices, nor will it protect your Macintosh single-hand¬ 
edly. But, if you understand how to analyse network traffic and 
want to keep using OS X’s built-in firewall, IPNetSentryX can be 
a powerful weapon in your security arsenal. 



NORTON PERSONAL 
FIREWALL 

Easy configuration option for the 
firewall faint of heart 


N ORTON Personal Firewall 3.0.3 (NPF) is a friendly app that’s 
easy to configure and protects your computer from unau¬ 
thorised access by keeping an eye on incoming network 
traffic. NPF supersedes Apple’s built-in firewall, offering you protec¬ 
tion that’s ample, easy to access, and simpler to configure. 

Once you’ve installed and opened NPF, you can choose to go 
through a brief, guided setup process, which allows you to select 
from three levels of protection and notification, each of which 
provides progressively more protection. 

The most basic setting, Minimal, only monitors active FTP 
connections. The Medium setting puts the firewall into Stealth 
Mode — a way of hiding your Mac from others on the internet or 
your local network - and monitors your Mac for suspicious 
outgoing activity, a possible sign that malicious software is using 
your Mac for unauthorised purposes. The Maximum protection 
setting looks for suspicious incoming activity while monitoring 
both incoming and outgoing UDP (User Datagram Protocol) traffic 
(UDP is an internet protocol used by some online games, streaming 
media and VoIP applications). The program is intelligent enough to 
recognise applications you’re using that require UDP access and 
will allow those applications to freely access the network. If those 
three settings aren’t enough, you can configure NPF to filter 
network traffic based on specific ports or message types. 

Unfortunately, Symantec Norton Personal Firewall’s Stealth 
mode isn’t quite as stealthy as it should be: Someone trying to 
hack your Mac could still find out that there was a potential 
computer out there to play with. 


Australian Macworld’s buying advice. Symantec’s 

Norton Personal Firewall 3.0.3 is a simple and effective firewall 
application that’s easy enough for novices to use, yet powerful 
enough to protect your system and offer a wealth of configura¬ 
tion options. 



All you need. Norton Personal 
Firewall’s control panel offers 
easy access to most 
configuration options, which 
should offer adequate protection 
for the majority of users. 
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HP MAC OS X FIREWALL 

Enough for most users 


T AKE a quick trip to the Sharing pane in your Mac’s System 
Preferences, and there, with the click of a mouse button, 
you can turn on the built-in OS X firewall - and put a wall 
between you and the rest of the world. 

OS X’s built-in firewall lacks the flash and sizzle of other fire¬ 
wall applications. It has no multi-coloured gauges breaking 
down network traffic by type, and no alerts, beeps, or buzzes 
to warn of impending danger. But it’s there if you want it, 
running silently in the background and monitoring incoming 
traffic for potential danger. 

The emphasis is on incoming. As it ships from Apple, the fire¬ 
wall does not monitor traffic that may be originating from your 
own computer. If your Mac gets possessed by a malware appli¬ 
cation that then attempts to attack or infect other computers 
via your internet connection (a not-uncommon trick), OS X’s 
firewall won’t, by default, pay any attention. And, there’s no 
way to change this default setting from your System 
Preferences. To force the firewall to monitor outbound traffic, 
you must use Terminal’s command-line interface. For most 
users, that’s a scary undertaking. 


With Tiger, Apple’s firewall has added three useful new features, 
which are all available by clicking on the Advanced button in 
the firewall pane. First, you can create a log of attempted 
network infiltrations. 

Second, you can now enable Stealth Mode. Hackers often find 
vulnerable computers by queiying eveiy network port for a given 
IP address and waiting for a response. Stealth Mode tells your 
computer not to answer questions from strangers. 

Finally, you can now configure the firewall to block UDP traffic. 
While this feature can help keep your Mac safer, it can also 
severely limit or disable network/internet access. 


Australian Macworld’s buying advice, while Apple’s 

built-in firewall application lacks the flash and reporting capa¬ 
bilities of some firewall programs, it will still get the job done. 



You’ve already got one. 
Apple’s built-in firewall costs 
nothing and starts with the click 
of a button, but requires 
Terminal access and networking 
know-how to access all of its 
features. 


Deter thieving, graffiti, shoplifting & break-ins 
with SecurityCam Software. 



SECURITY (>CAM 



• Computer Controlled 

• IP Networked 

• Wired Or Wireless Options 

• Local Or Remote Controlled 

• Fully Automated Triggering 
& Motion Control 

• Low cost, flexible expansion. 

SecurityCam Software & Camera from $995 



A great solution for: 

• Health Care 


• Home 

• Schools 


• Point of Sale 

• Banking 

• Government 

• Shopping Centres 


• Car Parks 

• Public Spaces 

• Work Place 


Dealer Enquiries Welcome. 


Phone 03 9895 2950 • Fax 03 9898 9355 

www.securitycam.com.au 





























Test drive. 


■ Type 

System management software 

■ Rating 


■ Pros 

Powerful management tools; convenient remote Spotlight 


searching; remote drag-and-drop copying; very cool 


Dashboard widget; can encrypt communications and 


file transfers 

■ Cons 

Buggy; meagre application reporting feature; sometimes 


hard to drag files into a remote window 

■ OSX 

10.3 or later 

■ Processor 

Universal 

■ RRP 

$399 10-system edition; $699 unlimited-system edition 

■ Publisher 

Apple Computer 

■ Distributor 

Apple Australia 133 622 

■ Reviewer 

Anton Linecker 

■ Hot links 

www.apple.com/au/remotedesktop 


Apple Remote Desktop 3 

Mammoth upgrade adds many tools 
for desktop management 


W hether it is used to manage a few Macs in a small 
business or thousands of computers at an educational 
institution or large corporation, Apple Remote 
Desktop 3 (ARD) is ideal for users who need to support multiple 
computers on a network. Though it is not perfect, making the 
jump from version 2 is well worth it. 

IT professionals have come to expect powerful remote desktop 
management features, but most casual Mac users would be 
amazed at what Apple Remote Desktop 3 can actually do. Want to 
install application updates, fonts, or templates on 100 networked 
computers? No problem. Want to show a co-worker in Belgium 
how to use Excel, step-by-step — and you’re in Melbourne? Ditto. 
Need to monitor what 30 students are doing in a computer lab? 
Easy. While I thought the last version was powerful, many of 
Apple Remote Desktop 3’s new features are astounding. 

The first improvement is the addition of remote Spotlight 
searching. With ARD 3, you can search for a file on remote 
computers running Tiger just as easily as your own. Once you 
find it, you can copy it to your computer. (However, I did 
encounter a false warning when I did this — one of the bugs I 
experienced in my testing.) 

Apple Remote Desktop has always let you visually monitor ARD 
or Virtual Network Computing-enabled computers. Apple has 
included a Remote Desktop widget with this release that gives 
you an instant view of remote computers through Dashboard, 
without even having to launch the ARD program. 

In Apple Remote Desktop 2, you could only copy files to a 
remote computer; it was a one-way street. Version 3 has added 
Remote Drag and Drop and Remote Copy and Paste functions, so 
you can now copy remote files by simply dragging them to and 
from the remote window. This works well once you get the hang 
of the resistance encountered when moving from the remote 
computer’s boundaries to your master computer. The first few 
times I tried to copy files from a remote computer to my MacBook 
Pro, I found that my file halted abruptly at the border of the 
remote window. You need to drag a file with authority to break 



All eyes. You can easily monitor the activities of many Macs at a glance. 


through, not an easy task with the MacBook Pro’s trackpad. 
Remote Copy and Paste also lets you add material to the clipboard 
of either your administrator Mac or the remote Mac, which can 
be veiy useful for copying text between computers, for example. 

Since the idea behind Apple Remote Desktop is to administer 
Macs from afar, the prospect of manually setting the ARD permis¬ 
sion on each computer seems silly, especially if you are in charge 
of hundreds of computers. ARD 3 users can configure the prefer¬ 
ence settings for managed remote computers and even create new 
user accounts easily, without ever touching the remote computer. 

Apple Remote Desktop 3 adds extensive Automator support, so 
you can build actions to handle routine management tasks. Over 
30 Automator actions are included with the software. 

One useful feature, especially when working on a network with 
many laptops, is ARD’s Autolnstall of software packages. With 
Autoinstall, ARD loads the software packages in an update queue; 
online computers are updated immediately, while portable Macs 
receive their updates when they eventually connect to the network. 

For increased security, Apple Remote Desktop 3 can optionally 
enciypt all communications and file transfers between computers 
with 128-bit AES (Advanced Encryption Standard) encryption. 
This naturally slows down data exchange, but it is a necessary 
safety measure in many corporate environments. 

Australian Macworld’s buying advice. Apple Remote 

Desktop 3 is an essential program for any IT professional who needs 
to manage Macs remotely. Upgrading to version 3 is a no-brainer. 
Despite some bugs, and a relatively weak reporting feature, the sheer 
number of tools available. ^ 


Total control. The main screen lets you track the status of all networked 
computers. 
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■ Type 

Blogging tool 

■ Rating 

W'A 

■ Pros 

Affordable; versatile; smart auto-setup tool for use with 


popular blogging services 

■ Cons 

Clunky podcast-publishing function; podcast recorder 


doesn’t work with iSight’s microphone; table tool doesn’t 


export web tables; line breaks aren’t formatted correctly 


for Blogger site 

■ OSX 

10.3 or later 

■ Processor 

Universal 

■ RRP 

$55, or $US35 download 

■ Publisher 

Mariner Software 

■ Distributor 

MacSense 02 9798 3288 

■ Reviewer 

Jim Akin 

■ Hot links 

www.marinersoftware.com 


MacJournal 4 

New podcasting features need work 

W ITH MacJournal 4, Mariner Software significantly 
revamps the blogging architecture of its unique 
journal-keeping application and dips a toe into 
podcasting waters. Unfortunately, bugs - and what seems to be 
an incomplete implementation of the podcasting features - mar 
these welcome enhancements. 

MacJournal’s hallmark is the way it organises documents, 
grouping them as entries within journals - which can likewise 
be nested within other journals. You can save entries in a variety 
of formats, such as Word, RTF (Rich Text Format), PDF, and HTML 
— or post them as blog entries. 

A journal can house draft chapters for your novel, photos and 
notes from your vacations, recipes for every holiday season, or 
anything else you choose, as long as you are satisfied with basic, 
single-column copy and basic text formatting. 

The chief difference between MacJournal 4 and its predecessor, 
version 3, is in the tools it provides for formatting and publishing 
journals. Taking a page from Apple’s iWork interface, MacJournal 
4 introduces an Inspector palette for setting journal and entry 
attributes. The Inspector allows each journal to be configured for 
a specific blogging platform (including Movable Type, Blogger, 
LiveJournal, and .Mac), via a setup tool that applies the appro¬ 
priate server settings when you type in your blog’s web address. 
You can also give individual entries custom server settings. 

Inspecting the Inspector. You can also use the Inspector 
to assign background images and colours to documents, indi¬ 
vidual journals, or entries. New entries can inherit global attrib¬ 
utes, or you can assign custom characteristics to them. 
Unfortunately, blog-hosting sites don’t always support back¬ 
ground colours and images in the same way, so these settings 
may disappear when you post an entry to your blog. 

A more consistent vanishing act occurs with entries created 
with MacJournal 4’s new Table tool, which makes it easy to build 
and even nest tables on a page. Tables look great as long as your 
entry is in MacJournal’s native file format but, because the 
program cannot generate HTML tables, if you save an entry 
containing a table as a web page (in HTML format), or publish it I 



Call in the inspector. MacJournal 4’s new controls include an 
Inspector palette, shown at right, and the Recorder Bar, located below 
the main toolbar, which can be used for recording voice annotations 
and podcasts. 

to a blog site, the table disappears. That’s frustrating in light of 
the important role tables play as web-page layout elements. 


Podcasting tool debuts. MacJournal’s podcasting tool, the 
Recording Bar, works with your Mac’s built-in microphone and 
most add-on mics (but not the one built-in to Apple’s iSight 
camera). It presents standard record, play, and pause buttons, plus 
an LED-style audio-level input indicator. This no-frills recorder 
can’t touch GarageBand 3 as a podcast recording tool, but its 
64Kbps/44.1MHz mono recording capabilities are fine for voice¬ 
intensive audio files. Less fine, however, is MacJournal’s clunky 
approach to publishing podcasts. To publish a MacJournal entry 
that contains an audio file, you must first export it as a podcast, 
which places the sound file and an XML index file (used for 
podcast RSS feeds) in a folder on your hard disk. Then, you must 
manually post the folder to a server via FTP. Mariner says one- 
step podcast publishing is planned for a future version 4 update. 

This detail, along with others - breaks in journal entries 
aren’t recognised by the popular Blogger site, for example — 
make MacJournal 4 feel unfinished; I look forward to a 4.0.1 
bug fix, and ultimately to a version 4.x with better podcast 
publishing implementation. 

Incidentally, the way you purchase MacJournal in Australia is a 
little odd. The local distributor, MacSense, is at present only 
supplying boxed copies of MacJournal 3.5. Once you purchase v3.5, 
though, you get a code for a free upgrade to v4, which you have 
to download from the Mariner web site. As much as we like to 
support the local distributors, new users will find it less hassle (and 
cheaper) simply to download MacJournal 4 direct from Mariner. 

Australian Macworld’s buying advice. Enhanced 

control over the appearance and behaviour of journals and 
entries, as well as tools for creating tables and publishing 
podcasts, make MacJournal 4 a worthy upgrade, but with spotty 
implementation of these new features - and some major bugs in 
the 4.0 version - you might want to hold out for version 4.1. 
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Subscribe to Desktop 

Subscribe now for one year and pick from 
either of the following hot iPod accessories. 
Subscribe for two years and receive both FREE! 




FREE 


Get the iPoDonut that protects your iPoD’s touch wheel from scratches and use its Glow In The Dark Feature to find your iPoi 
easily at night whether it is in your car or in the bottom of a large bag. And hey it comes with a bonus Screen Protector that wi 
help to keep your iPoD Nano or Video safe all day or night. 

Or you can choose to get the Tune Transfer and unlock the potential of your iPoD. Stuck with not able to move songs fror 
your iPod to your authorised computer? Tune Transfer will do that and more. Perform Backups of your favourite tracks or creat 
several song libraries. 




AVAILABLE: 

In two versions, the iPod Nano or Video. 

IMPORTANT: 

Be sure to include your iPod’s specifications for delivery. 

SUBSCRIBE NOW 

(Prices - 1 YEAR $79 / 2 YEARS $129) 

CHOOSE ONE OF THESE OPTIONS: 

ONLINE: www.desktopmag.com.au 
EMAIL: subscriptions@niche.com.au 
PHONE: FREECALL 1800 804 160 
MAIL: Complete your details on the reply-paid 
subscriptions card in this issue and send it in. 


Annual cover price is $88.00 (inc GST). Overseas subscription rate is $120.00 AUD. Once payment has been successfully processed, this serves as a tax invoice. Niche Media ABN 13 064 613 529.1 understan 
my subscription will start with the next available issue and will be mailed only once payment has been received. Privacy " Your name and address details are retained by the subscriptions department at Niche Medi 
and are used to fulfil your subscription and premium, send your renewal notices and possible information on other Niche Media publications. *Your free gift will be shipped once payment has been received.iPodont 
- System Requirements: Available in Nano and Video Ipods. Or Tune Transfer - System Requirements: PC Minimium Requirements: Windows 2000/XP; Pentium 500 MHz; 128 MB RAM; 100 MB Free HD Space; Cl 
Rom Drive working USB 2.0 or Firewire: connection to iPod. Macintosh Minimum requirements: System OS X (10.1.5) or higher; G3 400 MHz processor; 128MB RAM; 100MB Free HD Space; CD - ROM Drive; Workin 
USB 2.0 or FireWire and connection to iPod. 
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■ Type 

Brainstorming tool 

■ Rating 


■ Pros 

Expanded symbol collection; imports movies and sounds; 


powerful dictionary and thesaurus; ability to easily switch 


between Diagram and Outline views 

■ Cons 

Interface quirks 

■ OSX 

10.2 and later 

■ RRP 

$125 

■ Publisher 

Inspiration Software 

■ Distributor 

Conexus 02 9975 2799 

■ Reviewer 

Franklin N Tessler 

■ Hot links 

www.inspiration.com 


Inspiration 8 

Shines inside and outside the classroom 


P ROGRAMS like OmniGraffle Professional are effective for 
turning complex concepts into stunning diagrams, but 
what if you don’t even know where to start? For that, 
there’s Inspiration 8, a tool that lets you record and organise your 
thoughts from scratch or build diagrams from predefined 
templates. Although it’s primarily aimed at students in year six 
and higher, Inspiration is also suitable for brainstorming outside 
the classroom. 

Rapid Symbols. Like OmniGraffle, Inspiration lets you repre¬ 
sent concepts as diagrams that consist of interconnected graphic 
symbols with text labels. Based on the premise that it’s sometimes 
easier to begin by recording ideas as they come to mind, new 
diagrams open with a generic symbol in place, ready to accept text 
that describes the document’s main topic. Inspiration’s RapidFire 
tool lets you add symbols without lifting your hands from the 
keyboard - whenever you hit return, Inspiration creates a duplicate 
symbol that contains whatever text you type next. This upgrade 
from version 7 also contains a helpful new option that lets you 
specify whether Inspiration should automatically connect added 
symbols to their parents, or whether they should float freely. 

Inspiration has also augmented its built-in symbol library with 
an extensive, web-based collection that you can search by 
keyword. (The company says that its expanded repertoire includes 
more than a million entries.) Inspiration 8’s scholastic-level 
graphics still aren’t quite up to corporate boardroom standards, but 
they’re more than sufficient for their intended use. If the applica¬ 
tion’s included clip art and images aren’t enough, you can import 
your own graphics files and save them in the library. In addition 
to letting you record sound clips up to 30 seconds in length, 
Inspiration 8 allows you to import QuickTime movies and sounds. 

A pull-down menu on the program’s revamped Arrange tool lets 
you choose from three types of symbol layouts, and clicking on 
the tool opens a dialog that offers additional options for arranging 
and linking symbols. Version 8’s brilliant new Word Guide displays 
definitions, synonyms, and antonyms, and even includes a button 
that speaks the word aloud in a synthesised voice. 


Outlines and templates. Inspiration’s capacity to switch 
seamlessly between Diagram and Outline views remains one of 
its strongest points. Because the outline doesn’t show symbols 
or connecting lines, it’s easier to concentrate on refining the 
text components of your document. The program sports all of 
the features that you’d expect in a competent outliner, 
including the ability to customise the outline’s hierarchical 
numbering scheme. 

For classroom work, Inspiration lets overworked teachers 
distribute partially completed diagrams that specify all of the 
steps necessary for students to finish a research assignment. 
You can even preface each item in an outline or diagram with 
a box that students can check off as they complete each step. 
The program ships with predefined document templates in five 
broad subject areas (language arts, planning, science, social 
studies, and thinking skills), and you can save your own 
templates for later use or to share with colleagues. 

Interface oddities. Although Inspiration 8’s interface is as 
straightforward as ever, it still suffers from a number of annoy¬ 
ances. For example, Inspiration’s Main and Formatting toolbars 
are fixed rather than floating, and the Formatting toolbar is rele¬ 
gated to the bottom of the window. 

The application’s menus aren’t as logical as they could be, either. 
You import graphics using the Edit menu, yet you import videos 
and sounds using the Tools menu. Plus, some of the commands 
aren’t logically placed. For instance, all of the commands under 
the Utility menu would fit better elsewhere, while Preferences 
appear both in Utilities and the application’s own menu. 

Australian Macworld’s buying advice. Despite a few 

quirks in the application’s interface, Inspiration 8 is an excel¬ 
lent tool for teachers, students, or anyone else who needs help 
organising their ideas. The addition of new symbols and the 
ability to import movies and sounds only add to the program’s 
great value. 


Follow me. Templates are an ideal way to guide students through 
research assignments. 
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Intel inside! Take a look for yourself! 

Call today — we have special pricing just for you! 

Ph: 02 9548 3231 (Engin 02 82091769) 



Trish Harris JP 



Q. What's an Intel chip doing in a Mac? 

A. A whole lot more than it's doing in a PC! 

What if you could command an entire world of music, photos, 
movies and DVDs — all from your sofa? Now you can share the 
good life with friends and family on a 17- or 20-inch new 

iMac Intel rrp from £+999 Yours from only $1899 
Mac Book 13" RRP from $1749 Yours from $1699 
Mac Book Pro RRP from $3+99 Yours from $2999 

‘ nn 








Fowl Ge*ek 

A A A A / 


FontAaent Pro 3.0.2 TIGER-READY 

FontAgent® Pro is the world's most powerful Mac 
OS X font manager, combining powerful, yet simple 
font management with its unrivaled, award-win¬ 
ning integrity checking that solves font problems 
fast. FontAgent Pro optimizes and organizes all 
your fonts and provides cutting-edge features to 
maintain their integrity, create custom font sets, 
and activate them when they are needed. You can 
also use FontAgent Pro's Font Player and Font Com¬ 
pare viewers to preview custom text strings in any 
font and to view and print font sample books. 

RRP $+99- Yoursfor$187 


, iWork 
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iWork '06 imports AppleWorks, 
imports and exports Microsoft W< 
& PowerPoint files, and support 
wide range of industry standard 
formats including PDF, Adobe PI 
toshop, TIFF, JPG and QuickTime 


All this for only $119 
Family pack $149 


M 


Keynote 3 — The only way to create cinema-quality presentations and intc 
tive slideshows with ease. Keynote puts you in the director's chair and c 
you complete control over how you build and deliver your presentation. ~ 
Pages 2 — It's the easiest way to create great-looking documents for you 
your group or your business — from simple letters and flyers to professic 
quality newsletters and brochures. 


Adobe! 


’Adobe Transactional Licensing Program 4.0 Specials - Save $ 1000's by taking advantage of 

Pick up the phone and order your NEW Multi-User license TODAY 
Find out how to save $1000's more while keeping your software 



Adobe® Acrobat® Professional 

$253 

Adobe® GoLive® 

$307 

Cleaner 

$365 

Macromedia® Freehand®vl 1 from 9 


Adobe® Acrobat® Standard 

$154 

Adobe® Illustrator® CS 

$307 

Delta Graph 

$440 

Macromedia® Freehand®vl 1 from 10$ 11 

Adobe® Audition 

$165 

Adobe® Indesign® CS 

$307 

DiskWarrior 

$ 88 

Macromedia® Studio 8 

P.C 

Adobe® After Effects® Pro 

P.O.A 

Adobe® Pagemaker OS9 Mac/Win 

$165 

Filemaker® Pro 8 

$286 

Masterjuggler Pro 

$ , 

Adobe® After Effects® Standard 

P.O.A 

Adobe® Premier 

$349 

Filemaker® Pro 8 Advanced 

$499 

Microsoft® Office 2004 Standard 

$3! 

Adobe® Creative Suite 2 St from PS 

$899 

Adobe® Pagemaker Indesign Edition $649 

Intellihance Pro 

$199 

Microsoft® Office 2004 Pro 

$5! 

Adobe® Creative Suite 2 St from CS1 $599 

Adobe® Photoshop® CS 

$307 

Macromedia® ColdFusion 

P.O.A 

Portfolio 

$1 ( . 

Adobe® Creative Suite 2 Pr from PS 

$1249 

Adobe® Streamline 

$165 

Macromedia® Contribute 

$132 

QX Tools Pro 

$1! 

Adobe® Creative Suite 2 Pr from CS1 $899 

Adobe® Type Manager Del OS9 Mac 

$119 

Macromedia® Director (from 8.5+) 

$599 

Stuffit Deluxe 

$ ! 

Adobe® Dimension 

$149 

QuarkXPress® v3 to v7 

$572 

Macromedia® Dreamweaver® 8 

$299 

Suitcase Fusion 

$ 1 

Adobe® Framemaker - UNIX 

$495 

QuarkXPress® v4 to v7 

$572 

Macromedia® Flash Pro 8 

$479 

TechTool Pro XCrade 

$ < 

Adobe® Framemaker - Windows Only$385 

QuarkXPress® v5 to v7 

$572 

Macromedia® Freehand® Xgrade 

$275 

TechTool Pro 

$1 


Favourite Upgrades 
And Crossgrades 


»» 



Australia Wide Shipping 

PO Box 289, Sutherland 1499 
Ph: 02 9548 3231 Fax: 02 9548 3901 
www.nextformac.com.au 

sales@nextformac.com.au 
Celebrating 22 years in 2006! 


Authorised Solutions Reseller I 


For your full expanded price list in PDF, visit our site at www.nextformac.com.au — Remember, if what you are looking for isn't listed, it doesn't mean we can't get it for you! 
Our web site is constantly undergoing changes, so be sure you keep checking back for all of your latest software pricing and web specials. 

All prices subject to change without notice - E&OE 
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■ Type In-car iPod audio system 


■ Rating 

m 

■ Pros 

Much better sound than over-the-air devices; easy to 
operate without taking your eyes off the road; can connect 
to systems without AUX input 

■ Cons 

Display can be quirky; installation may require 
professional help 

■ RRP 

$300 

■ Manufacturer 

JBL Harman Multimedia 

■ Distributor 

Conexus 02 9975 2799 

■ Reviewer 

Matthew JC. Powell 

■ Hot links 

www.conexus.com.au 

Drive + Play 


Gets your music on the road 


E VER since the iPod first appeared, I’ve been seeking the 
perfect way to use it to play my music in the car. 
Generally speaking, that has involved some form of FM 
transmitter - you pick an empty frequency on the radio, tune 
the transmitter, and away you go. 

The main problem with these devices is that, since it’s not a 
direct connection with the car’s audio system, it’s prone to inter¬ 
ference. What’s more, on long trips you often find that an empty 
frequency in one area is not empty in another. 

A second, perhaps more crucial problem is that using the iPod’s 
controls to choose tracks, or even just to skip to the next track, 
involves taking your eyes off the road — an unacceptable risk. 

Recently, more sophisticated devices have started to appear on 
the market that either allow a direct connection with your car 
audio system’s AUX input, or that entirely replace your existing 
audio system with an iPod-docking unit. These offer a higher- 
quality experience, to be sure, but they can be quite expensive. 

To the wire, r m not a big spender. My 13-year-old Volvo 
doesn’t even have a CD stacker. Nor does it possess an AUX input 
(few older car-audio systems do). 

That’s where the Drive + Play, by Harman Kardon, fits in. While 
it does offer an AUX output if your audio system has the requi¬ 
site input, it can also connect to the aerial port. You then plug 
the car’s aerial into the Drive + Play so that the radio still works. 

While this means that it’s still essentially an FM transmitter, 
the fact that the FM signal isn’t going over the air makes it much 
less prone to interference. I tuned the Drive + Play to 104.9MHz, 
pitting it against one of the stronger transmitters in Sydney, and 
my music still came through, albeit fuzzily. On “empty” frequen¬ 
cies it does still run into occasional interference, but nowhere 
near as intrusively as over-the-air devices. 

The “brain” of the Drive + Play (which is installed out of sight 
behind the dashboard) also includes an AUX input, which 
means that other audio devices can then be added to your 
system if desired. 

Eyes On the road. The external components of the Drive + 
Play consist of a controller that can be placed anywhere acces¬ 
sible on the dashboard, and a large monochrome LCD that should 
be situated reasonably near the driver’s line of sight. 


This means that as you drive along you can see what song is 
playing with only a slight glance from the road - as you might 
do when checking mirrors. The text is clear and bright, and can 
be enhanced with a large font mode. 

The downside with the display is that it only lists the song title 
and artist, not the album. This might not seem like a problem, 
but I get annoyed if, for instance, a Beatles song starts up and I 
only realise it’s an alternate take from Anthology when the band 
starts cracking up halfway through. 

Another problem is the odd way the display handles long titles. 
Rather than scrolling smoothly as the iPod’s screen does, it breaks 
the titles over three screens, of oddly diminishing length. For 
instance, the Rolling Stones’ “You Can’t Always Get What You 
Want” displays as “You Can’t Always Get” followed by “What 
You” and then “Wa”. Why the second and third screens can’t have 
as many letters as the first is a mystery to me. 

In control. The small joystick-style controller is a brilliant 
design, mimicking the iPod’s scroll wheel and allowing you to 
select songs with a single thumb, barely interfering with the task 
of driving. Buttons on top allow you to navigate menus, pause 
and skip backwards and forwards through songs, while turning 
the controller itself has almost exactly the same effect as turning 
the scroll wheel. 

I say “almost” the same effect because when songs are playing 
the controller doesn’t act as a volume switch (as the scroll wheel 
does), but as a fast-forward and rewind. That can be such a boon, 
especially when you’ve got kids in the car. 

One small caveat is that installation of the Drive + Play is not 
a trivial matter, and if (like me) you don’t feel comfortable drilling 
holes in your dashboard, it’s best to get a professional to do it. 
Factor roughly $150 on top of the purchase price. 

Australian Macworld’s buying advice, it’s hard to find 

anything not to like about the Drive + Play. I wish the display 
more accurately reflected the iPod’s, and gave more information 
about songs and albums. Aside from that it’s pretty near perfect. 
If you’ve got an older audio system with no AUX input, this is 
a great option to get your music on the road. 
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■ Type 

Web-oriented photo utility 

■ Rating 

m 

■ Pros 

Quick site creation; 25 web site themes included; 


automatic web slide-show creation; photo editing and 


annotating features 

■ Cons 

FTP/SFTP requires additional software; unique interface 


may require some getting used to 

■ OSX 

10.3 or later 

■ Processor 

Universal 

■ RRP 

$US50 

■ Publisher 

XtraLean Software 

■ Distributor 

Available online 

■ Reviewer 

Matt Vance 

■ Hot links 

www.xtralean.com 


ShutterBug 2.0 

Quickly creates web photo albums 
and portfolios 


S HUTTERBUG 2.0 is an easy-to-use web building applica¬ 
tion that is aimed at non-designers who want to showcase 
their photography online without having to wrestle with 
the complexity of HTML. More than 25 web site themes are 
included to help users create sites quickly. More advanced users 
can customise the built-in themes or create their own. 

ShutterBug’s interface is simple, but unique. With many 
disparate features, new users may be confused at first. 
Fortunately, the online user manual and XtraLean’s technical 
support both proved helpful for getting up to speed. 

At your fingertips. ShutterBug 2.0 includes comprehensive tools for 
editing and annotating photos. 


Content. ShutterBug is organised into three main tabs: Content, 
Preview, and Layout. The Content section is used to add the text 
and photographs that will make up the web site, as well as 
manage the site’s navigation. 

ShutterBug organises sites using a hierarchy of groups and 
albums. For example, a site might include a Vacations group 
containing albums for Hawaii and Alaska photos. 

You can add photos by dragging and dropping from other 
programs, such as iPhoto, or even from the Finder. Within 
albums, ShutterBug automatically creates the links for navigating 
between individual photos. You can include an optional 
JavaScript slide-show function that will automatically cycle 
through your photo album. 

Once you add a photo, selecting it in the Navigation menu will 
bring up a collection of editing and annotating tools. You can 
crop, rotate, and label your photos, or add thought clouds and 
speech balloons for a fun look. 

Preview and layout. Once you’ve added content to your 
site, clicking the Preview tab will display a functional represen¬ 
tation of how the site will appear in a web browser. You can 
navigate your site without leaving ShutterBug, thereby 
speeding up testing. 

The Select Theme button opens a new window containing a 
variety of themes you can use to customise a site’s look. Though 
several of the built-in themes are variations on the same basic 
look, each theme can be customised. 

In the Layout section, page elements are accessible from several 
additional tabs, such as Footer, Title, and Text. Each tab contains 
a variety of tools for customising the fonts, layout, and other 
visual elements of the template. 

Publish. The Send button in the Preview section 
will step users through the process of publishing 
a site via a local folder, a .Mac account, FTP/SFTP, 
or WebDav. WebDav, a method of managing files 
on remote servers, is not yet supported by all web 
hosting companies. Surprisingly, in order to 
upload via FTP or SFTP from within ShutterBug, 
you must have either Panic’s Transmit or David 
V. Kocher’s Cyberduck installed. That’s because 
ShutterBug uses AppleScript to launch and 
control external FTP programs, rather than having 
FTP functionality built-in, and these are the 
programs it works with. 

Australian Macworld’s buying advice. 

ShutterBug 2.0 is ideally suited for photography 
enthusiasts who want to build a web site quickly 
to share photos but want to avoid learning 
complex web site editing software. Users looking 
to build a more general-purpose site may want to 
opt for alternative software such as Apple’s iWeb, 
Realmae Software’s RapidWeaver, or Adobe’s 
Dreamweaver, or use ShutterBug in conjunction 
with other tools. ^ 
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CBD - Colour Bureau / Large Format Printing 
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Memory Sale 


Desktops 

All RAM 
matches 
/exceeds 


1 GIG DDR 2 iMac G5 iSight $169 
I GIG DDR 2 G5 Towers (need pairs) $168 
1 GIG G5 Towers (need pairs) $191 ™ . 

1 GIG Mac Mini $229 peripherals 

1 GIG G5 iMac $189 and * oftware 

Apple/JEDEC 51 2MB PowerMac G4 tower $139 a,so a 

Specs 256/512 G3iMacs slot load $69/$141 s P eciaUt Y 

Mac Book memory and 
hard drives now in stock - 
La P t °P s email for best quotes 

Email for a 

quote if your 512MB IBook G4 and PBook $99 
memory isn't 512MB PBook Titanium G4 $176 
listed here 256/512 White iBook G3 $79/$171 

256/512 Clamshell iBook G3 $78/$169 
256/512 PBook G3 Firewire $72/$ 169 
256MB LombardAVallstreet PBook $119 

macrabbit Memory for all Macs, ever! 

Tele 0404 872 832 Email sales^macrabbit.net 
ABN: 38 783 636 488 


Installation 

instructions 

supplied 


direct2you 


THE NEW ON-LINE IT SUPERSTORE 

• Internal/ external hard drives 

• Mac accessories 

• Ipod accessories 

• Elgato eyetv units 

• Digital Cameras & projectors 

IT’S TIME TO GO DIRECT! 
www.direct2you.com.au 
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'Express Powermac Solutions' 


Full range of upgrades for all Apple Macs . 

• Apple Mac & iPOD Accessories A 

• Memory - DeskTop & Laptop 

• External Enclosures & Hard Drives a _ 

• CPU Upgrades 

• Bluetooth Products 

• Video Cards ^ 


acally 



www.epowermac.com.au 

Ph: 07 5549 2204 M 

Firewire is FAST 
Our delivery is FASTER1 


made for ideas 

0109200 

eaiTian 


MACPOWER PERIPHERALS LTD 


C Authorised Service Provider 

✓ Workshop or on-site service* 

✓ Average 3-day turnaround 

(for workshop repairs) 

✓ Competitive rates 

✓ Service contracts available 

Don’t pay more. Don’t settle for less. 

Phone (03) 9857 0611 

‘Available Melbourne Metro & Geelong only 


www.synergeticaustralia.com 



Flight SIM 
for Macs 



Version 8 . 32 * now available in Australia 
* for immediate delivery! 

Buy the yoke and pedals too for 
the complete flying experience. 

Experience the joy of flight in the comfort 
of your home with this Flight SIM designed on 
Macs for Mac users. Works on PC & Linux too! 
Comes on 7 CDs containing 29 aircraft and 
over 14,000 airports around the world. 
Order your’s today and start flying tomorrow! 

Call 02 - 4236 0693 

or write: X-Plane, 317 Jerrara Road, Jerrara NSW 2533 




e Mac Doctors 




Comprehensive Online Store 


Fast Nationwide Delivery 


Exceptional Customer Service 


Advice Tuition Networking Sales Up Grades Severice Warranty 
Brisbane Gold Coast Sunshine Coast Toowoomba 


Working Through 
the Holiday 
Season Including 
Public Holidays . 

Introducing the 
Australia-Wide 
Laptop Up-Grade 
and 

Service Program. 

Call for more Details 


www.laptopcentre.com.au 


Contact us on 1300 33 10 33 


• Authorised 

Solutions Reseller 


Specialists - Always On Call 


Ph: 07 3890 5809 
Mobile: 0401 335 545 

eMail: help@themacdoctors.com 

o Rx - No Charge 


Mobile Service 

• m 
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Apple EducationCcntre 
































SeriTek Int/Ext Serial ATA Controllers 


SERIAL 




Now Available: FirmTek 2-Port Serial ATA Card 

Features: PCI card with dual hot-swappable Serial ATA ports 
(internal port & external port versions available) • Supports drives 
larger than 137GB • Serial ATA 1.0 Compliant • Includes Mac OS X 
and PC software RAID support (Mac OS 9 supported with optional 
software) • Built for Mac OS 9, OS X and Win 2000/XP/2003 
Just In: FirmTek 4-Port Internal SATA Card 


Exclusive 

. ;I 

Distributor 


TRY BYTE 


www.tryandbyte.com.au 


Hard Disk 
Problems? 

We can help! 

Problems we can help with: 

Faulty Hard Disk Drive 
External Drive not mounting 
Corrupted disk 
Lost or deleted files 
Dropped or damaged disks 

Experts with LaCie Drives 

PAYAM 

DATA RECOVERY 

Sydney: (02)9870 
Melbourne: (03) 9510 

www.payam.com.au 



7202 

5753 


iPOD REPAIRS 

Non-Warranty 
1 Warranty 


Bad battery? 

Cracked screen? 

Damaged case? 

Failed hard drive? 

available for all models* 
Phone (03) 9857 0611 

*Subject to parts availability 


www.synergeticaustralia.com 



+WEB HOSTING FROM LESS 

THAN $5 PER WEEK 

+DOMAIN NAMES AT 
COMPETITIVE PRICES!! 

+WEB SITES FROM ONLY $249 

+ALL HOSTING ON OUR OWN 
SERVERS IN AUSTRALIA 

SALES+INFO. 1300139 862 

wm.webfactory.com.au 


thewebfactory 

J (australia) pty limited (acn 111 226 889) 
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STRATiX 

MacBarcoda4 

OSX, 0S9 ft PC barcode generation software 

Axicon Verifiers 

Mac ft PC based barcode verifiers 

TEC Barcode Printers 

Blank media and supplies for all printer types 

Printed Labels 

We print all label shapes, sizes & quantities 


Ph: (02) 9436-0366 www.stratix.com.au Fax (02) 9436-0141 


■mocossist 

Mac OS X solutions and support 



Introducing the iSkin eVo3 - Total Encapsulation Personified 
Made from durable, precision-moulded silicone for a perfect 
fit. Features full-face, ultra clear, scratch resistant screen. 



Available from: 

your local AppleCentre, 
David Jones, Harvey 
Norman, Domayne, & 
www.trya nd byte.com .a u 


TRY BYTE 


Mac Centre 

• Long & Short term rentals s.t.a. 

• New & Pre-Loved Macs 

• Software & Peripherals 

• On-site Support 

• Trade-in your System 

% Authorised Solutions Reseller 


02 9388 0866 

Visit our Online Store: 

www.maccentre.com.au 
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TRY BYTE 


http://www.tryandbyte.com.au 


iSnug - Ultimate Protection 
for the iPod nano 


















































MultipliCD 

CD DUPUCATIONISERVICES 


CD 


330D Miller Street Cammeray NSW 2062 

Tel: (02) 99222327 
Fax: (02) 99222527 
Email: ndart@macsasnew.com.au 
Website: www.macsasnew.com.au 
Apples 


& 


DVD 

DUPLICATION 


• Your one-stop solution 

for all Apple hardware, 
peripheral, software, imaging 
and storage consumables 

• Australia-wide delivery service 

• We won't be beaten on price or service! 


689 Malvern Rd Toorak, Vic 3142 
mac@duplication.com.au 
PH: (03) 9827 6588 


VITAL 

PERIPHERAL 

SUPPLIES 


Vital Peripheral Supplies Pty Ltd 

Unit 12/27 Dale Street Brookvale NSW 2100 

Ph: 02 9905 8797 Fax: 02 9905 4348 
Email: sales@vitalsupplies.com.au 

www.vitalsupplies.com.au 


Authorised Solutions Reseller 


BUSINESS CARD AND MINI CDs 

IN HOUSE MULTIMEDIA, DESIGN, 
PRINTING & PACKAGING 
DVD AUTHORING 
ANY QUANTITY 


eeoftd/ 


Microseconds was established in 1990 and has since 
become one of Australia’s largest retailers of second-hand 
Macintosh computers, parts, and peripheral equipment. 


w 

Service and repairs 
Mew and used R 
Croat warranty 
Snare narts 


for Macintosh 


Seining the Maclntesh community far fifteen yean 


Suite 214,22-36 Mountain Street, Ultimo NSW 2007 • Ph: 02 9281 6392 • Fax: 02 9281 4130 • sales@microseconds.com.au • www.microseconds.com.au 


MANGA STUDIO 

THE STANDARD IN MANGA & COMIC ILLUSTRATION 


3.0 1 DEBUT 


i 

m 


Manga Studio 3.0 Debut! 

The Best Way to Create Manga and Comics from 
Start to Finish! Imagine, draw, and publish manga 
l and comic art with this affordable and powerful 
I tool. Art class will never be the same again! 



Only $110 inc. GST. 

(Pro version available. See website for pricing.) 

Cali 1300 137 140 for more details. 



'^Clusive 


#1 MANGA SOFTWARE WORLDWIDE! 


(Reseller enquiries welcome!) 


www.xclusive.com.au 
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canopus 

Phone: 03 9885 5888 
Fax: 03 9886 9111 
Web: www.canopus.com 

Page: 19 


Web: www.cgc.com.au 
Email: info@cgc.com.au 

Page: 27 


c fi 

Cygnett 


Phone: 02 9817 7622 
Fax: 02 8569 2329 
Web: www.everythingmac.com.au 
Email: sales@everythingmac.com.au 

Page: 48 



Phone: 02 8212 5387 
Fax: 02 9427 8688 
Web: www.itbox.com.au 

Page: 15 



mode for ideas 

Phone: 02 9669 6900 
Fax: 02 9669 5005 



CoNeXuS 

Phone: 02 9975 2799 
Fax: 02 9975 2966 
Page: 55, 66 


www. cygnett. com 

Phone: 03 9429 2552 
Fax: 03 9429 2551 
Web: www.cygnett.com 
Email: sales@frequency.com.au 

Page: 70 



Phone: 1800 028 316 

Web: www.filemaker.com.au 

Page: 57 


Web: www.lacie.com/au 
Email: sales.au@lacie.com 
Page: 39, 41 
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comp 

now 

APPLECENTRE 

North Sydney 222 Pacific Hwy, 2065, 

Ph: 02 9951 7979 Fax: 02 9957 4325 Email: 
sales_nthsyd@compnow.com.au 

South Melbourne 64 Clarendon St, 3205, 
Ph: 03 9684 3600 Fax: 03 9682 2902 
Email sales_sthmelb@compnow.com.au 

Malvern 1465 Malvern Rd, 3146, 

Ph: 03 9824 8544 Fax: 03 9824 8598 Email: 
sales_malvern@compnow.com.au 

Geelong 255 Moorabool St, 3220 

Ph: 03 5223 1550 Fax: 03 5223 2021 Email: 

sales_geelong@compnow.com.au 


Designwyse 

Professional Computer Solutions 


Phone: In Melbourne Call 9706-8858 
Outside Melbourne: FreeCall 1800 334 684 
Fax: 9794 0034 

Web: www.designwyse.com.au 

Page: 6 & 7 


DVDirect 

The hottest products at the coolest prices 

Phone: 02 9452 6001 / 0412 073 320 
Fax: 02 9453 3085 
Email: sales@dvdirect.com.au 
Web: www.dvdirect.com.au 

VoIP Phone: 6629944 
Page: 22 


FREQUENCY 

COMMUNICATIONS 

Phone: 02 9360 0177 
Fax: 02 9360 0122 
Web: www.frequency.com.au 
Email: sales@frequency.com.au 

Page: 13 




intego 


Email: info@intego.com 
Web: www.intego.com 

Page: 42 



Phone: (02) 9528 4555, 

Web: www.newmagic.com.au 
Email: sales@newmagic.com.au 

Page: 73 


South Yarra 409a Chapel St, 3141 

Ph: 03 9827 5011 Fax: 03 9824 2786 Email: 

sales_chapelst@compnow.com.au 

Chadstone Chadstone Shopping Centre, 
Ph: 03 9568 8655 Fax: 03 9568 2255 
sales_chadstone@compnow.com.au 
Web: www.compnow.com.au 
Page: 4 & 5, 8 & 9 



Phone: 03 9497 4011 
Fax: 03 9497 4045 
Email: sales@power.com.au 
Web: www.power.com.au 
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NEXT 

IMAC 


Phone: 02 9548 3231 
Fax: 02 9548 3901 
Web: www.nextformac.com.au 
Email: sales@nextformac.com.au 

Page: 82 



Palaeo 

graphics 

Phone: 1800 BUY MAC (1800 289 622) 
Fax: 03 9532 4211 


nServerlOl 


TRYSgBYTE 


Phone: 07 3876 6101 
Fax: 07 3876 3101 
Email: info@server101.com 
Web: www.server101.com 

Page: 24 


Phone: 02 9906 5227 
Fax: 02 9906 5605 
Web: www. tryand byte. com. au 
Email: trynbyte@alpha.net.au 

Page: 58 


Web: www.palaeographics.com.au 

Page: 16 


PELICAN 

You break it, we replace it... forever. 


Phone: 08 8362 6161 
Fax: 08 8362 9326 



Streetwise 

Everything for your Mac 


Phone: 03 9819 2891 

Fax: 03 9819 3902 

Web: www.streetwise.com.au 

Page: 63 


V I TA 

PERIPHERAL 
SUPPLIES 

Phone: 02 9905 8797 
Fax: 02 9905 4348 
Web: www.vitalsupplies.com.au 
Email: vitalsales@vitalsupplies.com.au 




Phone: 1300 361 119 
Web: www.nextbyte.com.au 

South Australia 
GLENUNGA 

Ph: (08) 8338 7444 Fax: (08) 8338 7488 

Adelaide CBD 

Ph: (08) 8410 8585 Fax: (08) 8410 8580 

New South Wales 
BAULKHAM HILLS 

Ph: (02) 9688 6066 Fax: (02) 9688 6088 

PYMBLE 

Ph: (02) 9144 4866 Fax: (02) 9144 5318 

Sydney CBD 

Ph: (02) 9367 8585 Fax: (02) 9367 8556 

BALMAIN 

Ph: (02) 9555 5200 Fax: (02) 9555 5244 

NSW SERVICE CENTRE 

Ph: (02) 9418 9011 Fax: (02) 9418 9022 

Victoria 

MELB CBD - Bourke St. 

Ph: (03) 9639 9444 Fax: (03) 9639 5544 

MELB CBD - Elizabeth St. 

Ph: (03) 9329 3911 Fax: (03) 9329 5966 

RICHMOND 

Ph: (03) 9429 5002 Fax: (03) 9429 4740 

Queensland 
BRISBANE CBD 

Ph: (07) 3220 0400 Fax: (07) 3220 0433 

SURFERS PARADISE 

Ph: (07) 5504 1000 Fax: (07) 5504 1011 

Western Australia 


Web: www.pelicanaustralia.com 

Page: 25 


QUARK 


Phone: (02) 9357 3315 
Email: drichards@quark.com 
Web: www.quark.com 

Page: 91 



Phone: 03 9895 2999 
Fax: 03 9898 9355 
Page: 69, 77 


Page: 20 



Phone: 1300 137 140 
Fax: 1300 137 141 
Web: www.xclusive.com.au 
Email: sales@xclusive.com.au 

Page: 90 


Roland 


Get Serious! 


Phone: 02 9975 0000 
Fax: 02 9975 0001 
Email: sales@rolanddg.com.au 
Web: www.rolanddg.com.au 

Page: 29 


M SCHOLASTIC 


Phone: 1800 665 774 

Email: 

customer_service@scholastic.com.au 

Page: 91 



luggage for the global digerati 

Phone: 02 9699 4144 
Fax: 02 9699 4133 



ZYTECH 


.com.au 


Phone: 08 9721 1125 
Fax: 08 9721 1126 
Web: www.zytech.com.au 
Email: sales@zytech.com.au 

Page: 23 



NEDLANDS 

Ph: (08) 9389 0400 Fax: (08) 9389 6144 

Page: 10 


Web: www.standardtm.com.au 
Email: info@standartm.com.au 

Page: 65 


fashionable protection cases 


Web: www.zcover.com 


Email: info@zcover.com 

Page: 2 & 3 


Australian Macworld July 06 
































Soapbox. 


090 


Something to chew on. 


By Alex Rieneck. 



Hot Links 


Back from the bayou 

T HERE is a point in horror movies where I usually want to stop 
the film, stick my head through the screen and bail up what¬ 
ever mad scientist it happens to be in mid-rant and say 
something like “Look, excuse me, I know that you are a highly moti¬ 
vated scientific professional, and | that some of your colleagues 
laugh at you behind your back and call you mad and stuff, and I 
understand that your theories need to be proved in a way that even 
those blockheads at the academy will not be able to ignore, but... ” 
And when I am sure that he has stopped waving whatever it is 
around and that I have his complete atten¬ 
tion, I will continue along the lines of 
“really, is an alligator man (or whatever) 
really the right thing to be inventing? After 
all, it will eat you out of house and home, 
sleep all day and do nothing grunt loudly 
all night and, in all probability at some 
point, it will eat you.” 

I haven’t had that much experience in 
face-to-face contact with mad scientists 
recently, but I live in hope that the above 
sort of input may have some sort of an 
effect on the less-inspired creations of any 
science type who is busily engaged in 
letting their ideas run away with them. I 
hope so, because this column is directed squarely at whoever it is 
at Apple who is responsible for the latest MacBooks. Because — 
bluntly — they look a bit alligator man to me. 

Seriously, in this day and age, what does a laptop computer with 
a 60GB hard drive want with an optical drive that can only burn CD- 
ROMs? Doesn’t the very concept smack just a little of a laughable 
waddling special effect with a zipper up its back that belongs in a 
watery hole under a rural castle? 

Look at it this way: when was the last time you burnt a disk of data 
that was less than 640 megabytes? The last time I did was a very 
long time ago, and believe me, that’s a good thing because I am 
the loving owner of my very own 12-inch alligator man PowerBook 
that is increasingly having difficulty coping in a DVD-based world. 

My machine has a 40GB hard drive. To back the whole drive up 
using CD-ROMs would take me sixty-two disks. To back up just my 
home folder would take me about thirty disks and to back up only 
my pictures, which are spread across ten iPhoto Libraries, took nine 
disks last time I contemplated it. 


8help.osu.edu/1247.html 

OS X backup programs 

www.imdb.com/title/tt0052549/ 

Alligator People 


You can see my point can’t you? As far as backups are concerned, my 
alligator man is a creature with a glass jaw. I have had various night¬ 
mares with backups and lost data and at present I own a “no-brand” 
external hard drive and a LaCie D2 external DVD burner. Both backup 
methods are rather crapulous, to be honest. The hard drive is held 
back by the fact that my PowerBook has only USB 1.1, which means 
that a full disk mirroring is an overnight affair, which can easily come 
a cropper for one reason or another. The LaCie drive is mostly fine. It 
burns disks over FireWire but, sadly, it also weighs a kilo, and comes 
with its own external power brick — so 
taking it on the road kind of sucks since I 
have to get it an extra seat on planes and 
introduce it to people. Bluntly, it kinda 
cramps my style. 

So now, Apple, laughing maniacally, has 
gone and robbed graveyards in Asia to find 
actual CDRW drives to put in otherwise 
perfectly decent computers for no other 
reason than to produce a machine that looks 
cheaper than its nearest rival in the product 
line up, the $350 more expensive 2.0 GHz 
MacBook. Both these machines have 60GB 
hard drives which, as far as backups are 
concerned, are about thirty CD-ROMS 
harder than mine. Except of course that the 2.0Ghz MacBook has a 
DVD-burning SuperDrive in it. When you get right down to brass tacks, 
Apple is of the opinion that 0.17GHz and a DVD burner are worth $350 
of some poor sap’s money. As far as I am concerned those grave- 
robbers they were paying to source the CDRW drives were being 
profoundly overpaid, and should actually be fed to the alligators. 

I admit it. Back in 2003 when I bought this PowerBook I decided, 
against the advice of the editor of this publication among others, to get 
a standard CDRW drive. I was wrong. Don’t make the same mistake. 
The true “entry-level” Apple laptop is now the 2.0GHz SuperDrive one. 
The cheaper unit, the one with a CDRW drive, is an alligator monster 
invented in a lab to meet an artificial price point. As an alligator 
monster, it will eat you out of house and home and eventually, if you 
are unlucky, eat all your data, and probably die when its zip pops. 

Get the SuperDrive. Really. ^ 

Alex Rieneck has been a technology commentator since the days 
of the bone abacus. 



You wont need a Soapbox to reach all the 
3D, Digital Photography, Graphics and Publishing 

software you want: Read the full details, view screenshots, 
download demos and buy online. Just visit the one site 
that has the largest range of MacOSX software in Australia... www.xclusive.com.au 
















Start your own 
revolution - 

Upgrade Now! 


REVOLUTION. 
QuarkXPress 7 
will bring out the 
revolutionary in 
any designer. 



inc. GST. 


Above prices are RRP 


Seamless integration, 
time-saving collaboration 
and rock-solid productivity 
enable you to unleash 
your creativity. 


OP 


••SCHOLASTIC 


If you are passionate about your design, 
take QuarkXPress 7 for a test run at your 
nearest reseller, or contact Scholastic 


Quark' 



Customer Service on 1800 665 774. 
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✓ AUTO DUPLEX ADF 


The PIXMA MP830 All-in-One - it’s an office in a printer. 

If you have a small business or home office, the PIXMA MP830 All-in-One is your perfect personal 
assistant. It prints, faxes, copies, scans and increases productivity, but it won’t make you a coffee. 
So while you’re making a coffee, let the MP830 organise your paperwork. The Auto Duplex ADF 
allows you to copy or scan double-sided documents, without you having to manually turn the 
page over - think of the time you’ll save. Not to mention the print speed - up to 30ppm in black and 
24ppm in colour. Plus, the dual paper path allows the MP830 to hold up to 300 pages or the freedom 
to move between different paper stocks and sizes at the touch of a button. And because it’s a 

DIVIV/I A Canon ’ you know that your documen ts and photographs will be of the highest 
r l/vlVI/\ quality every time. For more information visit canon.com.au or call 1800 021 167 


✓ PRINTS ON CDS & DVDS 


✓ PRINTS UP TO 9600x2400DPI 


✓ COST SAVING INDIVIDUAL 
INK TANKS 


Canon 

advanced simplicit 













